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50601392 : MAJOR : PUBLIC AND PRIVATE MANAGEMENT
KEY WORD : THE EFFECT OF BRAND EQUITY ON RECEIVING AIS AFTER-SALES
SERVICES AMONG CUSTOMERS/ BRAND EQUITY
PHINYADA WACHIRACHARUKUN : SERVICE PATTERNS OF AIS EFFECTED
BY BRAND EQUITY. INDEPENDENT STUDY ADVISOR : ASST. PROF. PITAK SIRIVONG,
Ph.D. 115 pp.

The purpose of this research was to study whether customers’ value perception
about brand equity affecting their decision making on receiving AIS after-sales services. This
aimed to retain customers’ loyalty on receiving after-sales services from AIS customer service
centre at Nakhon Pathom branch. Furthermore, the findings from this study will be input
information for planning and strategy formulation in customer services

Questionnaire was the research tool used to collect data. This questionnaire
consisted of three sections:
1) Questions on demographic characteristics
2) Questions on brand equity and
3) Questions on customers’ loyalty.

In data analysis, SPSS software was used. The descriptive statistics using the
value of frequency and percentage were applied to analyze demographic data, while
inferential statistics using ANOVA was applied to test the assumption, demographic
characteristics, and brand equity that affected AIS after-sale services at Nakhon Pathom
branch. The statistic significant level using in this analysis was set at 0.05.

The study results found that:

It could be concluded that demographic characteristics and brand equity that
affecting gave the difference with the statistic significant level of 0.05 on receiving AlS after-
sales services at Nakhon Pathom branch.For demographic assumption, it found that gender,
age, education attainment, income and in-use AlS mobile system were the factors that gave
no difference with statistic significant level of 0.05 on receiving AIS after-sales services
among customers. However, career was the factor that gave the difference with the statistic
significant level of 0.05 on receiving AlS after-sales services among customers.

Program of Public and Private Management Graduate School, Silpakorn University Academic Year 2008
Student's signature ........ccccccceeeviiiiiiiiiieeneeen,
Independent Study Advisor's signature .............ccoccveevieiieeeeeieens
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