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ABSTRACT 
 The impact of large rooftop billboards is becoming a very serious problem because of the 
increasing number of large rooftop billboards especially in Bangkok. Currently  Thailand has no 
law that specifically regulates billboard construction.  This study surveys the existing situation, 
focusing on the impact of billboards size, height from rooftop, height from the ground, distance 
between billboards and distance from  the roads right of way ,so that specific guidelines for 
regulating these billboards can be developed. The study conducted a questionnaire survey that 
interviewed 600 residents and passers-by in 6 areas in Bangkok Metropolis. These primary data 
coupled with secondary data such as maps and statistics of billboards in Bangkok are  processed 
and analyzed. 
 The results show that height from Large rooftop to top of billboard, distance between 
billboard and height from the ground to top of billboard are the most un appropriate aspects, 
whereas distance from the road to billboard is the least disagreeable aspect.  The felt impacts most 
frequently as the reasons for negative assessment are the sense of dangerousness, disorder and 
visual obstacle. Based on the respondents’ suggestion and documentary review of existing laws 
and regulations, the study recommends that size, height, distance between billboard and distance 
from  the road to billboard especially each area by area should be restricted the law. That Large 
rooftop billboard in Bangkok will safe and the city space  orderly  
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