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The research of the Anchorage Meaning of Tourist Maps on the Internet is to find out
the signification of written words and non-linglistic signs used in tourist maps on the Internet
and the signification of analogic message code in tourist maps on the Intérﬁet as well as the
correspondence with other codes. This research employs the gualitative method and
concepts of Anchorage Meaning, Isomorphism, Semiotic, Analogic Message Code, Digital

Message Code and Geographic Code.

~ The research results show that the anchorage meaning and signification of tourist
maps on the Internet can be distinguished into two ways: signification of location and
direction. The signification of location can be found in every tourist map while the signification
of direction can only be found in some tourist maps which do not lie in North-South direction
or not parallel to longitude. The signification of location ¢an be devided into two ways: first, to
represent the location of landmarks of the city in form of icons in order to signify about the
unique of architectures and prosperous cultures of the city. Second, to represent the location
of tourist facilities in form of symbols in order to signify about various kinds of service,
transportation and accommodation. The written words in tourist maps anchor non-linguistic
sings in two ways: denominative function and identifying. For codes, in this research found
that the geographic codes: location and direction correspond with analogic message code in
order to signify landmarks of the city which are in form of icons. There are also other codes,
digital messagé code, color code, culture code and representaion code which used for

helping non-expertise tourist to interpret tourist maps easily.





