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Abstract

TE 152609

The objectives of the research are to study oyster production and oyster marketing
system in Chonburi province, including the production problems and marketing problems of
oyster. 55 oyster farmers who has his own oyster farm and 56 merchants who concern in
marketing system of oyster in Chonburi were interviewed by using the quality-tested interview
form. Then analyze the percentage and arithmetic mean.

The results showed that farmers use small variety seed oyster bought from Rayong.
Each oyster farm area is 35.26 rai, including 20.10 rai registered area, 14.15 rai non-registered area
and 0.65 rai rent area. Each farm needs 6 labors, including 1 in-home woman, 1 in-home man, 2
temporary employed women and 2 employed men. 2 employed men are both temporary and all year
employed. The farmers use personal cost. They culture oyster by rack method. 10.7 month-cultured
oysters are collected between October to May when sea water level is low or at daytime.

The oyster is cleaned by water before packing in sacks without depuration, grading,
brand, label, service, warranty and return. The farmers select the pricing to meet competition
without price list, discount and allowance. They sell overall oyster to rural merchants, Bangkok
wholesales, Chonburi wholesales, restaurants and retails ~for 50.86, 35.09, 11.02, 1.65 and 1.38%,
respectively, without transportation, warehousing and promotion. 62.96% oyster merchants sell
their product without grading. The rest grade oyster body by size. They seli oyster body soaked in
water in plastic bags to consumer markets and Bangkok wholesales. The oyster body with no
water is packed in metal boxes and scld to industrial markets. Oyster in fish sauce, which
produced when the fresh oyster cannot be sold, is packed in flat glass bottles. The merchants sell
all oyster products without service, warranty, brand, label, price list, discount and return. They
select the pricing to meet competition. The rural merchants sell 22.28% overall oyster to retails
and 28.59% oyster is shelled to get oyster body to sell to Bangkok wholesales, restaurants,
manufacturers, consumers and Chorburi wholesales for 22.17, 3.82, 1.40, 0.79 and 0.40%,
respectively, with transportation service but no warehousing and promotion. The production
problems of oyster are low quality water, brackish water, thieves, high labor price and high seed
oyster price. The most of farmers and merchants have nc marketing problem but some have

problems of low oyster price and low oyster quality.



