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The present study aims to examine structures, basic components and self- presentation
tactics in celebrity interview columns in Thai women magazines.

The research shows that there are 4 structures in celebrity interview columns in Thai
women magazines: introduction, connection between introduction and body, body and conclusion.
It is discovered that there are 2 components in the celebrity interview columns in Thai women
magazines: textual component and non- textual components which are pictures and the different
colours and various sizes of the letters used. There are 3 main relational functions between the
structures and the basic components: contextual explanation, celebrities’ images presentation and
commercial advertisement.

The study of the presentation tactics shows that the celebrities use both of assertive and
defensive self-presentation tactics. There are 4 assertive self-presentation tactics: praise which is
self praising, family praising, teacher praising and collaborator praising, expressing positive
opinions, expressing life goals and showing good relationships with subordinates. There are 3
defensive self- presentation tactics: using narrative as justification which is excuse, apology and
denial, using narrative as blaming others and using narrative as power expression which is scold
and command.

In an analysis of the data, it is found that the celebrities use both assertive and defensive
self-presentation tactics. The celebrities use assertive self-presentation 81.34% and defensive
self-presentation tactics only 18.66%. It shows that the celebrities use assertive self-presentation

more than defensive self-presentation tactics in self-presentation in celebrity interviews columns.





