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'The purposes of this resecarch were (1) to study communication
I

Strategiés in the bill board Advertising located on the Express Way;(2} to

I
i analyze the main characteristics of content and format presentation as
|

appearediin the bill boards during January-December of 1986. Survey of 174
I
Bill Boaqd Advertisements along with in-depth interviews of ad agencies were

l - -+ L -
undertaken within a conceptual framework of the communication strategy

|
approach.
|

Results indicated that an advertising budget was a dominant factor
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dutuﬁninﬂng the objectives of advertising on the bill boards. There was a
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diversification of product categories approaching various classas of

prospects. Advertising of real estate products was found to be predominant

|
among others. Their presentation strategies were an emphasis on more verbal
! _

than vis%al messages. To conclude, traffic problem was found as the mailn
factor td facilitate the popularity of the bill board advertising as the way

they are.
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