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The objectivés of this research are to study the public relations strétegies and tactics
in brand communication of supplement food product. The data was collected by in-dept interview
among public relations manager and marketing manager of business firm and public relation
agency.
The research finding are as following:
1. Public relations strategies used in brand communication of supplement food
products are publicity emphasized on product and corporate, good image , create good
relationship and create mutual understanding between corporate and target group in crisis

situation.

2. Public relations tactics used in brand communication of suppiement food products
are oom.munication in various channel; 1) special media - video, brochure, annual report, journal
2) mass media - press release, press conference, exclusive interview, radio program, product
placement 3) personal media - spokesperson, top executive, third party person endorsement
4) special event - plant tour, seminar, demonstrations, sponsorship, fan club's activities, contest

5) internet — website, web board.





