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The objectives of this research are (1) to study the strategies of community relation building of Ratchaburi Electricity
Plant (2) to study media exposure of community relations, knowledge ,attitude and acceptance of Ratchaburi Electricity Plant
(3) to study the relationship between the media exposure of community relations , knowledge , attitude and acceptance of
Ratchaburi Electricity Plant. This research will be divided into 2 parts. Part 1 is qualitative research about “Strategies of
community relations building of Ratchaburi Electricity Plant' . The primary data was gathered from in-depth interview with
persons who involved in community relations program of Ratchaburi Electricity Plant while the secondary data was collected
from documents, articles, and relevant researches. Part 2 "Media exposure , knowledge , attitude and acceptance of
Ratchaburi Electricity Plant” is a survey research using questionnaire as a tool to collect the data from public by 400 residents

nearby the plant in order to measure the effectiveness of community relations strategies building by Ratchaburi Electricity Plant.

The result of Part 1 shows that the community relations building has been done systematically with various
strategies being applied in order to build relations to the community. The strategies can be divided into 2 categories:- (1) media
strategies which includes mixed media strategy, building personnel network strategy, and target group expansion strategy (2)
Public affair strategies which includes identifying community's needs strategy, assigning personnels into the community
strategy, using various levels of communication strategy, being part of the community strategy, development with public
participation strategy, using horizontal communication strategy, acknowledgement and experiences expansion strategy,
founding mutual organization in the area strategy, opening a public area strategy, improvement and hiring manpower strategy,

and occasionally activity arrangement strategy.

The Part 2 research on media exposure, attitude, and acceptance of Ratchaburi Electricity Plant found that

(1) The exposure to various media sources community the plant is low level while exposure to personnel source is
in highest . (2) The community have acknowledged about Ratchaburi Electricity Plant in moderate level (3) The community has
mostly positive attitude towards activities arranged by Ratchaburi Electricity Plant. (4) The community accept Ratchaburi
Electricity Plant in moderate level which represent by the participation in community bank mostly. (5) The media exposure has
positive correlation highly knowledge. (6) The media exposure has positive correlation , in very low to moderate level
.depending on media type. (7) The media exposure of community relations has positive correlation , in very low to moderate
level ,depending on media type. (8) The knowledge has positive correlation with attitude of the community in moderate level. (9)
The knowledge has positive correlation with acceptance of the Plant in moderate level. (10) The community's attitude towards

Ratchaburi Etectricity Plant has positive correlation with acceptance of the Plant in average level.





