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The purpose of this study is to describe the public relations tourism strategiec and
offectiveness of the public relations in Nakhonnayok province.

The study was conducted by using two methods ir-depth inteiviews of public relations
ofiicers, focal mass media production and survey of 450 Thai travellers. The statistical techniques
were frequency distribction, percentage, mean, stahdard deviation and Pearson's Product hMoment
Correlation Coefficient. SPSS for Windows program were used for data analysis.

The results of the study were as follows:

1. Public refations division of Nakhonnayok province doesn't have the extra strategy.

They follow center unit’s policy. And the strategies are proactive strategies and reactive strategies by
used the public relations media strategies and the public relations message strategies.

2. Nakhonnayok has the uniqueness for traveliing. It's subordinate to Bangkok but the
most of traveller eari low income and not attracted to others group of the travalier. Nakhonnayok ‘s
travelling information provide only specific places not in general which is not useful for all traveller to
interest.

3. Respondent exposure to mass media and interpersonal media were moderate, however
exposure to intemet and specialized were low.

4. There was a positive correlation between exposure of media {mass, specialized and
interpersonal), and the touring perception. Except the internet was a negative correlation with the
perception.

5. There was a positive cormrelation between exposure of media (magazine, newspaper,
radio, brochure, sticker and family) and the touring behavior. However exposure of media (television,
news letter, sms, advertise at ATM, friend, teacher, public relations officers and intemet) were not
significantly correfated with the touring behavior.

6. There was a positive correlation between the touring perception and the touring

behavior.





