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The objective of this research is to explore strategies used and roles
of Public Relations in branding of Thai products. The research apply qualitative
technique, in-depth interview with brand managers, public relation agencies, lecturers,

and documents analysis.

It is found that the Public Relations’ strategies used in branding of
Thai products are 1) Publicity Strategy 2) Creating trustworthiness and the reliability
Strategy 3) Enhances experience by special events Strategy 4) Corporate Image
Strategy 5) Borrowed — interest Strategy 6) Pass Strategy; making understanding with
resistant group and 7) Media Relations Management Strategy.

For public relations roles, it is found that public relations is utilized to
support advertising and sales promotion. Moreover, in crisis situation, public relations

is utilized to create understanding among customers.





