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UTILIZATION AND EFFECTIVENESS IN ELECTRICITY SAVING CAMPAIGN : THESIS
ADVISOR : ASSOC. PROF.PATCHANEE CHEYJUNYA, 167 pp. ISBN 974 -17- 4184 -7.

The main objective of this research was to study public relations strategy in media
utilization and effectiveness in  electricity saving campaign. Its effectiveness was also
examined through assessing primary school students's exposure to this campaign, knowledge
and participation in electricity saving. Questionnaires were used to collect data from a total of
424 students. The sample from schools participating in The electricity saving campaign.
Frequency, percentage, mean and pearson's product moment correlation coefficient were

employed for the analysis of data SPSS program was used for data processing.

The result of the study revealed that the principle strategies were to mixed media used

in order to conduct the knowledge and participation in electricity saving.

The result of the assumption were as follows:

1. Exposure to the campaign mass media and personal media is negatively correlated
with knowledge concerning electricity saving but specialized media is no correlated
with kncwledge concerning electricity saving.

2. Exposurc to the campaign mass media, personal media and specialized media is
no correlated with participation in electricity saving.

3. Knowiedge ccncerning electricity saving is positively correlated with participation in

electricity saving.



