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This Thesis is to study about the cooperate identity and Physical interior
environment of the Customer Service of TOT. The objectives are as follow

1. To study of the influence of design on the premise user.

2. To study the term of cooperate image's influence on the user's perception

3. To propose the process of environmental design which cause uniqueness of
the TOT Corporation Public Company Limited. The Research methodology procedures
divided in 2 parts as follows:

1. Basic information study and analysis procedures

1.1 Study of organization history, information, method and business culture of TOT.
1.2 Target group’s attitude analysis through 100 questionnaires. The survey
process is divided in to 2 main parts as follow.
- Customer’s behavior, Customer’s attitude and satisfactory information.
The information derived would be utilized in the process of design to make the design
and customer’s need to be compatible.
- Cooperative image perception information. To use the information as a

fundamental of environmental design.

2. Design Process to create the cooperate image and environmental design
concept. From the whole process can be concluded the design process as follow
Key Message of the theme is “* communication friendly “ By transforms the key word to
be a concept of “ Link at home” then utilized the concept to be the fundamental of

cooperate image architectural design.





