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Akaradech Wongsiriwisarn 2010: Consumer-Based Brand Equity Measurement of
Wanasorn Tutorial School. Master of Business Administration, Major Field: Business
Administration, Interdisciplinary Graduate Program. Thesis Advisor:

Associate Professor Chuenjit Changchenkit, M.B.A. 121 pages.

The purposes of this research were to study 1) To study the learning behavior of
Users, Wannasorn Tutorial School 2) To measure the brand equity of Wannasorn Tutorial
School 3) To study the personal factor that affect the brand equity of Wannasorn Tutorial
School and 4) To study the learning behavior of Users that effect of brand equity Wannasorn

Tutorial School.

The sample consisted of 400 students who where studying in academic year 2552,
Tutor specialized in Bangkok branch. And use the statistics as frequency, percentage, mean,

standard deviation, the t-test and the F-test at statistically significant at the 0.05 level.

The major finding were follows:
1. Measuring brand equity in recoginition of the brand identity, Brand meaning, Brand

response, were at highest level and Brand relationships was at high level.

2. The difference of personal factors that affect the brand equity of Wannasorn
Tutorial School found that personal factors, the level of educational differences affect brand

identity of Wannasorn Tutorial School, statistically significant at the 0.05 level

3. The difference in behavior learning tutorial that affect brand equity of Wannasorn
Tutorial School found that behavioral learning tutorial by number of course that student
difference affect brand identity of Wannasorn Tutorial School , statistically significant at the

0.05 level.

Student’s signature Thesis Advisor’s signature
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WHadusinARAD IR AUAN TARINRUAIMTN UMY NTzLIUNITNIzEuluANHIE I
28l (Spreading Activation Process) fiagyinutiniiadounalnlunismenisauiludeys
1 dl o/ a v 9\:}/ dJ Vo % Y % o | A 1 dJ i
Aneepnaaiunmduditudeddiunimszguegdnfiaiuduasede dadunisuans

= 9 ° - o > = A ¥ a \
°]J®‘]_IL°]Jfﬁlmﬁ?m\im@uﬁiumﬁum\‘imn@‘Lmﬂfﬁ I@Iﬂ@ﬂﬂmgﬂqﬂm@ﬂiﬂﬂLﬂﬁ‘ﬂm’]ﬂﬁlﬂ\iaﬂﬁtﬂﬂum

|
=

= ' dl ¥ ==K :J/ = [ dl Y a =2 a
ACAUATHAITNLANFAWNBASINALIBNA gﬂmmuuumﬂwaiuimuumQmiﬂmqmmmi

a

=X K a % QI dl d‘ ¥ o a 2 ?:/ é’ ¥ Y Y A a
imﬂmmmumm:mwmmmmﬂummumuumuuﬂm mm@h;&mbmmmmmm@um

1 v
wazinan1ssindnlaneaiunsdusniiuls (Keller, 1998)

23ALl5zNaULRIANSNAINUASIRUAT (Components of Brand Knowledge)

FELLLANA29189LATRN 8 AN TR N T lAIINN IR (Associative  Network

dl I Y v £ v dl o a v =S 1
Model) MNA19NIua9 91951 ANFINeaiums1&UAT (Brand  Knowledge) R4818190ILLIN
aanledy 2 avfsznaunanidndny duldun nrsmszninFluns@udn (Brand
Awareness) WaNWAN=IRTIAUAN (Brand Image) (Keller, 1998) Tnausazaadilsznaud

= o I~
FILUAZLALUA ANNTINN 2



14

=2 =R a ¥
miizmimmmmum

N19ATTULNG 1

AFIAUAN

[ =R a %
ﬂ’]ﬁ‘@ﬁ@ﬁiﬂﬂﬂﬁ]?’muﬂ’?

ﬂﬁ‘tLﬂVIﬂl'ﬂQﬂ’ﬁ‘L%’ﬂNIﬂ\W]i’]

v o
AINHZLINEINL

a v
AUAN

AIVAUAN

AWANEDL ANNHLINLNF9RNNNNT

a o dl a v
AFNAUAN iaN eNMTIALAN

mw%um@mmmi

dl a v
RN eNmTIALAN

AuIAALALAINNIS

dl a v
iaN leNmTIALAN

MW 2 asAdsznauanufineniuns@udn (Brand Knowledge)

AU Fanlagann Keller (1998)

ANUULANA929ATNe AT AN T l1A NN 3991 (Associative Network

Model) a4Atlsznavaesnanineqiunsduin Ussnavday

1. a9AUsznaunIesuNgaszutin lunsduAn Usznausae
1.1, manseniinFlunsn@uAn  (Brand Awareness) A® ANATNN9D WS
.l =3 a b £ o‘d‘ 1 o/ v d} |
wenuezusasey iR auAinialsanunisninsneiueanldls dailunaniainasiu
wisunsaestjuludeyainaaiumns@uin (Brand Nodes) lupanunssanesiuslng Iag
Y a U :// 1 7~ [ A o [ %
nisnseutindlunsdudniuainisoutiveantaiy 2 TYAU AR TEALNITARaN LA

(Recognition) WAZIEAUNNITLAN LS (Recall) MM RLAN (Keller, 1998)



15

1.2. N139AAN AN9ATIARAN (Brand Recognition) tumanuanunsnlunistiugu

v ¥ ]
dupelinutiunsAudniuudo ludeanaineauniinil (Keller, 1998) @n1gmszuiing lunsn

B
a v o

auAszauideldiesnesanisindulalaqresiiing iwsznananliainnsoazesuny

4

P a a ¥ :j/ ¥ D% a Aa a ]
1®ﬂ\‘l?’]ﬂ@$lfﬂﬂ@‘ll@\‘llﬂ?ﬁ’&uﬂ’]uui@ mimiwuﬂgiummum%mmwammzﬁmumi

|
o < 1 A

Andulateresfisinaldfsaledmnuainisnluszaunissanls (Pita and  Katsanis,
1995) Aan1sNgUTlnAa N satinDensntiu lAlee iWalnisidefatlszinn@udn (Product

Category) M‘?‘ﬂﬁ’mﬂﬂlﬁ/r}i’]ﬂj (Keller, 1998)

v
o v A

seAUBaINIIAsEiinFluns&uAil iunisnanatanisnseuinilunsdudn luis

U

a

puAN (Depth) luanueiARALNS1e (Breadth) aztilulANeduiafiaaaumane nat e

1 14
%

dlij A ¥ a a a K ¥ a dI | ¥ !
A0NUN1I0SIUN9TRUTANNT L TRINEUAMIIAT Iuslﬂsll'ﬂﬁﬁj‘i_lﬂﬂﬂ sﬁQLﬂuN@N’]@’]ﬂﬂﬂNﬁ@m’]\‘]ﬂ

PAunaNLEENE109m9 8NN wazANFNEATLNARA DT AIINNIIRT (Keller, 1998)

% o ! o

v
nnenseutinfluns@uAlunuimdnAtysenszusunisdndulageassguitng

o
o o

= % ¥ a o al [y =) =R a vy A =
Lu@ﬂmq@qﬂ@qLﬁﬂ@qﬁfy 3 ﬂﬁ‘gﬂq@ °1|'ﬂLLﬁ‘ﬂIallﬁ'i\f]ﬂ@qLﬂuquﬁl@\iﬁ‘zﬂﬂﬂ\iﬁ]?qﬁitlﬂqvl,mLllﬂuﬂ

q

1 2
= v

=X 2 1% ) ¥ o A o a ¥ =
NUTENNAUAINAULRIFBINI90D L‘ME’]NZW.I@Dﬂll’]ﬂ‘ﬂﬂ’]?mﬁ‘zﬂuﬂ?ﬂumﬁ"]@uﬂ'}@’]m’]ﬁ‘ﬂmNZQ

1
v A

sanissindulateresdiinald Tnansdudiuazgnussqdnlllugnvesnsdudnazgn

a

#a19041 (Consideration Set) faudidnlurniztiuazftlsAainnismeniaglaias Tesinas

'
o a

a g 1 o a i’ a v -dld o Ol o o

Nedudeslun19sndnladedUAINNIZALANHNINEINUAT (Low  Involvement) &195U
wnnadegarinafinanisnsenindluns@uAniuainnsoldnsnasanisaiauazsiiaa Iy
wisunfelinuntsd@enleamnandusduasnalfiiannanenins @Al (Brand Image) Ju

laguizing (Keller, 1993)

2. A4ALIZNALNNANUNINANHDIATIRLAN

1 '
a

[ 3 8 a Y A o a o v 1 a v a 4%’
NNANEHRININAUAT (Brand Image) AB AIANATYNN 1T AAIATIRUAILNATY
. 3| [ % . dl a dl a ¥
(Biel, 1992) Lﬂumﬁug (Perception) FanAAINNIT e N le9129M9181AN (Brand
Association) nnelulagasgisine (Keller,  1993) uthaanlaiiu nwdnsninesnzEm
v
1¥1289a9AUAT NINANE AT IFRIAUAT waznWANERIIeFANANTaLEN WY

(Biel, 1992) Taennsfuiuuaunsaiiluldvisnisiufanumnnauaznisduisiuesuninise
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'
=

FINAUAIN I FUN9971a819191249 (Dobni and Zinkhan, 1990, cited in Low and Lamb,

2000)

TaelunnsAne e UNN T TEa N TENURININRUANITN ANTAZENAWAINNITNINIAIM

k2 =] dl I dl a d? o Y a [ % aal/
L‘LI’]EL’Qﬂx‘lﬂizLﬂVl‘Ll’ﬂ\iﬂﬁﬁ‘Lﬁ'ﬂMIﬂ\WI’]\i*l mmmimmmﬂmummmq@wmgmim ANU

2.1. madanlaanaiunuaniRaemsAuAn (Attribute) Wunsdmanles

1 v
Sy a ! o

AU DNANHLEIANAUANUTALENNT AINHUFINARAINRUATULTY WTaRaRne WAy

a

a k4 v a

dal = a a % z’/ dl 1 Y @ dl dl v
NN9Ta1TaN1TUT InARWAITIN Teaunsous iy AuaniRnnaadasiu&uAn (Product-
related  Attribute) t11N1981989 DA N HLENIANLATNHATUTNN N1 1T R D UDIATIRUAN
LazanAnaNTRniaAe AuantTFEn linaadasiufadudn (Non-product Related Attribute)
dj v 1 Y % '3 . o/ o .
G 1DHANIIATUIIAT (Price  Information) N172ANLULILTIINUMN (Packaging) N9
aFanwansnduese L (User Imagery) waznisadaniwansadlunisld (Usage Imagery)

1BINTAUANTIN (Keller, 1993)

22.  madenlaangafuguilselanirainsduan (Benefit) flunng
dl dl a =S 1 a % dl o o o o a o [~ o’d‘
wenleaieasunananMAII89RT A BAINANRUS TUAMaNYAredu udseTaain
guslnafndnazlafuainnisld@udntu tnoutieliidy grudscTaadiunisldann

(Functional Benefit) TeaziflupnitlszTaminiinisuzlnagdudvisesisnig uazdinazasnndeg
% =

o Q/le dl ¥ o v a g d! @ A L 14
Aupuandannedeanumiduend anamudsslardnilsine Andszlaninieniu

& . . . dI a d? =R Y a dll va v =
dsraunisnd (Experiential  Benefit) emmmmumﬂmmgmmmgm‘ﬂmLmﬂimmumma

1
o a o o a

UinnsuazsinazaennfediuauantAnnedesiumauAfoaduiu duiunmdesTamd

A

2 A " v o o o . N dl % ¥ o dl

annena Anlsclaminiasudnyanenl (Symbolic Benefit) ainaanmaaaaniyuamuaniizg
1 dl 3 o v a 4 ¥ o o/

13~ILﬂEI’]°lI‘ﬂ\1ﬂ‘].I[§]’J@Mﬂ"I LﬂuVjMﬂﬁKIﬂfﬂuﬂuﬂ’]ﬁ‘m@U@uﬂ\iﬂ’)’]Nﬁ]ﬂﬂﬂq?ﬂq?ﬂﬂN?UVI’N'&\‘iﬂN

wirainalselamilunsuanseanivnanuiusiesaesy dseanadu (Keller, 1993)

|
¥ =

2.3, pataanlaanen LR ALARIA9AIAUAN (Attitude) Lun19danTaawine

'
] o A

asunan1sUsuiiunsAuA tnasanrefusinaduiugedrAny esaniiruafnefingu

a a @ o PN~ . = wa
PAINTINANEANTTH lupuiaa (Belief) sﬁ\‘]Lﬂﬁ]@’?ﬂﬂ’]ﬁ‘ﬂﬂ'ﬁ‘ﬂﬂﬂiﬂﬂ@m@wumLLZ\]Z

o o

AnstlszlamiiuiaaninnwsudnAty (Salience) iiewaduiLnAuATe (Keller, 1993)
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2.4, N9ieNleNTeIRINAUANANNNTOAE9ANTUTEY (Favorability) §

¥ a

ANNLIGILNTS (Strength) wazAanTaaLAL (Uniqueness) azdanaliduslnalianig

a

FAOUALBNAANIIARIATBILAREATIAUALANAeAnieen ll Feaziinlignisifing e

a ¥ dl ' = o dl <A dl a ¥ ¥ Aa 9-;/
ATIAUAN TUNGA (Keller, 1993) ﬂ@”l')@ﬂu?;lﬂu\‘]ﬂﬂ‘ﬂﬂ’\ﬁ‘m“ﬂmiﬂ\‘l‘ﬂ@\‘]ﬁ]ﬁ"]@uﬂ’ﬂl@ﬂ@lﬁiﬂﬂuu

q

WlutladednAnyasinanilalunisa519uaz1i3n13m33UAN (Rio ef al., 2001)

o

| 1 % 1 v
2.5. ANTIUTEL (Favorability) MiNATuaINN17iTeN leare9ns 1 AUA1 T

AnauaINNIINFL3InAfANdIANdaIn saesauliFunfInauauaIaINAIANITRLAE

Y v ==

Aulselamiaansdusnsaanuienala uaznasiuawiluiauagtassmnludauonse

a ¥ o :J/ o =2 ¥ dl d’jdp & a ¥
FRT1AUAN muuuﬂmmmmqmmmmwmﬁmum@uuﬂmimqﬂma@@ﬂLmumum ¥ 2pst

1
Yy o a

aanuuuununisaatanatuayulifuilaaidndineduditiug Jauanfuay

u

Aoz Teminsannatnainanansiasnis (Keller, 1998)

2.6. ANHNLTILNTS (Strength) mmmalﬁ@uimﬂuﬂu (Node) 2104019

o a 4

dl a 1% g// = 1 o 4! d’g 1 1 v Yo Y ¥
wanlereInInAuAtuariaNuwansaiuaan il Gsauetiudnfusinaldsudayadng
1 dl

AunsaRuaziivinmdeyatiulugusniudounilareinsduinadnsls nsgenles

v
U % U o

1a9a9duAAzdunsanileaduslnaiAnddeyamantiuiianuddnuarianuaadu

u

ANDIDEAADATTEZLNAIT UL A9TTL NNTRatnasdastuladn i lidayandaan

a

9 [~1 = 1 o dl ‘dld 1 erdl o a 2
bUNEEUILWENNA NN UNITARNTA meﬂ%ﬂ@ujwmamﬂ?mumsmmmmmmummm

13lnA (Keller, 1998)

e300

TunsadrenmAinsdusn inatuiu anienisdenlasi ifumnutureuuazd
<1 ' 1 :// o 1 = 1o | dl ¥ = | . a v
AN LdaundaiTudYldwaies widdunazfesiinvinianisiu (Uniqueness) @ndae
1 dl a %4 v ! = 1% dl
AulaALALYeInITenEseIn AuAnaraisAtNLAnsseantlanndudiaulag

Auda iunnsa¥eaanuuiiandnguas anduseunietfazlaiunislssidulunned

1
a

d? dl % ¥ ¥ [ v Y oAa 1 =KX v i’
LWN"IIH‘?J\WZ@?’N‘H@i@L‘]_l?ff;l‘]_l‘V]’Nﬂ’W?LL‘N‘IIHLL@KU@ﬂﬂ‘LIQU?Tﬂﬂ’J’]LM@I@‘W’JﬂL°1I’1’N ARNTRFTI

AuAtununazitluannaduAniie (Keller, 1998)

Asiman le9radA I AUANANHANENA TUITILANARANNTALNINNTN (Preference)

waznszununsdndulageaesdiising M lidusnanianusslanazaslusainganan
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(Premium Price) WNUMTIAUAT 8aNFUNITT8NURTIAUAT (Brand Extension) BAZLUETIN
mmauﬁﬁﬁuﬂﬁﬁmuﬁuj (Rio et al., 2001) sinnsmatnasinazldniadenlueuadnsn

AuAnlunnseenuuuanaNTALaAulsrlominesdudn saudaniseenuuLNagNinIg

%

NN9ARIAUBIAINAUANDNARE (Low and Lamb, 2000)

nanalnsagl nnsmeavauassanisaIneLAarAsAUANNLANFNAWaan LTy

¥

LﬂumﬁqLﬁmmnmiﬂ?zﬂ@uﬁuﬁwmmﬁ'ﬁizﬂ@umqﬁmmamwﬁﬂj’ﬂumﬁum (Brand

Awareness) WaZaIALTZNALNIFNUNINANHIAT1AUAT (Brand  Image) auiadiudlu

° [ % 1 = v

ANFINLRTUASIAUAT (Brand  Knowledge) dulilusinladnAtyaasnmuains @udnlu

14 a

ANEANYBNNLTINARNNIALUUIAAYRY Keller (1993)

1 ¥ v
Tuanuzil Aaker  (1991) WindniugIuzesuAns@uAtulsznaulddae nas

]
= |

pazuinglunsn@udn (Brand Awareness) faiflunisuanstivannananlauaz A uALALd

¥

Ju3tnadisensduA1ANNANAFeAIIAUAN (Brand  Loyalty) Nazasviauliiiuienny

'
o o 1 = o

HNALETENINGNAIALATIAUAT AN INNIGNTLS (Perceived Quality) ABNNTUAAINIITLE
=2 a P4 Y Aa dl a 4
nagunInlnesinrednt1&uA1289g LT InA warn19Tenlee29mINAUAT (Brand

a

BT X o v =
Association) TAziATLlUAINNINANTRNELTINA

v
Farquhar (1990) lénana91 AruAmsduA luanemgusinatiuasgnasiauaanun

q

[ v '
a KR o Y o Y A

unudinuesiauaifiitusiuiunaunainnisfidudiiug Sasmdudfguiing
1sziinluiauan (Positve Brand  Evaluation) T ALARIAEI A LA RUETIE NN DA
2ANN1AINAMNNTAN IiagN9TIm39 (Accessible Brand Attitude) WazNANNALALAI9N
2INIWANHAIATNAUAT (Consistent Brand Image) @21 Blackston (1995) FeNAMAAT
auAluatanireaqusinaan AN A A LAT R UAN (Brand Meaning) R
sznaumaenI9mIzntinglunsn@uen (Brand Awareness) nnadenliaUean T ALEN (Brand
Association) WAXLARNNINATIALAT (Brand Personality) LAl ILANNAATLANANNAY

Y a

dunimwenanlunisesunednguiinatumnesnalsiunmaudnngn aAnunenanlunig

a
v 1

a Y oA a ' a Y o Yy [ 1 Y & a o | ¥ | o dl
‘ﬂﬁ‘]_l’]EIfJ’]E‘].I?T.ﬂﬂﬂﬁ’)’]M?W@uﬂ’]uug@ﬂﬂUWQﬂL‘ll’]‘ﬂEI’NLLﬁ‘ﬂLﬂu@\W’WLﬂuﬂfmmuﬂu DITAH

FENARIN ANNANAUTIR9IMTIAUAN (Brand Relationship)
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o A

uananiids S9N InseuuuaAnLaAHENNTB9ANAIAINAUAT lua BRI B

a

1slnAlanuNuneEs Anantachart (1999b) lavinnnsAnmsrusananlsdasgidn Ao

e3¢

p31duAluaten1§uilnady douninaziesddszneuludneuzuanaiis
(Multidimensional Construct) WAZLILNALAURQLLUIAR (Concept) Anannanalaenig

mazuinilunsn@udn (Brand Awareness) N1sianleaa89m31&WAN (Brand Association)

1
= o

ANNANAFBATIAUAN (Brand  Loyalty) ALUANIQNILF (Perceived Value) AaxuLTale

a

1
a A

(Trustwothiness) WAZANNTALNINNINUBIATIAWAT (Brand Preference) ANNMLLIKWIAAT
IFunistnn ldatnaunduaenniige InensaLuuIAnsNgNARAULATRRUNTUNI T
Aaidunismnaanudnladinsdaustduliacnununsadnels wazidinnisnainazadia

ANTaLNINNd WTUHLEInAR U aRa nduANTiulAetnglatiueg

WUIAALNAINLNITINAMUAIATIAUAT

%

N99ARAMUANAINAUAINHANYNABILNLENTY azdena TiNN9UTUNIAUANASN

ufinlszdnsnan druninnismaatlsaainaanuzineaiunAiis (Added Value)

)

¥ a o s ¥ &

AR AUAAF 9T T UNARA T WAY AAgazilunise1nNazLzuiInsAuATw il s a1
ANANTATS (Crimmins, 1992, cited in Cobb-Walgren et al., 1995) uazn13iAAMIAINT

AuAeaiudegnunra MiduaTesdsdneguian1esunisnans (Marketing  Power) 1849

v o ada ]

manAuATulABNAE (Wood, 2000) ANLAEN9A1eNINNERIgNUELENTWNNe 1

{ [

o/ 1 a % d! 1 P % 1 1 dl vaa o ¥
NITIARADIATRTIAUA %Q@WNW?GLLUQ@@ﬂiﬂLﬂu 2 naNuan© 1®LLﬂ ﬂ@quﬂmmmmqmu

q

! ¥ a

N3RY wazngun IEaaIanIsiuANANRTusHadLsInA (Cobb-Walgren et al., 1995)

u

1. ngUNLEIFIANIAIUNIFIRU (Financial Measurement) 1HaAUAIATIAWAIDN

q
! v

1 = a dl QI 49{ . dj a aa Y o A
NaINTIUN LA RUAANINNTU (Incremential Cash Flow) G9LNARINNITNAUATUUNATT

AUAN (Simon and Sulivan, 1993, cited in Motameni and Shahrokhi, 1998) 811N 3u89

1
v A a

AINYNNBIAINUTEN (Firm's Perspective) NAIBAMANRTIAUATAY NIIIRNTUIDIZIY

1 3
= 1

WLNNINNITAAIABAZENANT LS (wood, 2000) TaNa17 lHANIIEINTNIN HAAINANNRAINITD M

\ulpTasuansnmAInaNAuAn e
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Simon and Sulivan (1993, cited in Cobb-Walgren, 1995) l&n1n1sinAaa
dl 1 a % 1 o o o v = dd‘ 1 %
Lﬂ@@uiﬁ’)ﬂﬂ\‘i@mvmIﬂﬁ"muﬂ’]NWHVIW\?@&]?’]W}?%HUMQ%@Q?’]V"Y]‘VJ;LL IQHHMWQHQVIQ"ILLM"JIMN
1 a v U Y @ v dl [ 1 a o a @
m@q@mmmmummm@mmmu@@ﬂmiumuimmmﬁﬁ’mLﬂmﬂ@mﬂmmmwmﬂu

LA URIATIRLANI

wananil Tuusiazliineans Financial World 184tlszimAanigauizniliniinidn

o

uAUgatannsduAIlan (World's  Top  Brand) tneinnsusvilugamnaadmn@uan
(Feldwick, 1990) @9141131% Interbrand Group ’Luﬂizmﬁwéﬁ“g@m?mﬁu 1435n199nARLAT
padusnarnmssundeyanisuluedniutiadedurludnusine atnadu pnuung
909MINAUAN ToIReU09RIARUAN 1A Fa3uiEandn Brand Weight (Motameni and

Shahrokhi, 1998)

£Y
a A

ndnaniARAuA Iaaldisni1esunisRuiiiilunisdnludneuriesnIngan

-ij dl Y A o Y a ¥ zd { ' a 14 dl (=3
(Aggregate Level) uu‘wugmwnQminmmgfnmmumuu@mmmﬂmqmmum@uj n

azdenaliiianissndulazadu dounianianisnaiauaznani lsratsEniingaauaiuly

v Y oa

o \ = ax Xy o ga | a = A o
MIEl ‘ﬂﬂ']\‘]‘lﬁ‘ﬂm’]ll ATNNTUNADLALINAR 1N@WNW?O@ﬁUWH?Wﬂ@$L@Emel,m”]Lﬂmﬂ‘i_lmm_lﬁﬂﬂ

u

1Aael

2. nauRlERIEIANINAUANNANWUSSagUSIAA  (Consumer-related

Measurement) A01UNINNNAIBNNTRUIBIANAUATBULITUAINAMNTANTNARAUAY

v
o Aa o

WOANIINVRIELFINA (Blackston,  1995) A4 A8n13dnRuAIRIIAuAN TnanmAaaL

1
a o

ANANAUSIE IR AU AU neRaludednAny

(=3 J [ % |

14
Cobb-Walgren uazAnE (1995) 1iuin N193ARNIANATIAUANGREAEN1INIFT

annnsoutveanlaiiu 2 ngueas laun ngundaannnisiufuesdising (Consumer

q

]
=

Perception) A3RALNUNIINIAsEIEING IUATAWAT N9 TaNTENTBIATIAUAT ATUNIWAYN

b

fu§ lusiu uazngundnainnginssuaesdiiidlna (Consumer Behavior) 9aa1nmansing

I a % =3 dl dgl %
ARMNTIAWAN ANLENANazTa e
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Tuanuei Keller (1998) wauadn wian1aiugwlunisinauansduAn luaieni

Y a g’/ 1 2 o del
ﬂ@ﬂﬁj‘]_lﬂﬂﬁuu LLUQ@@ﬂ1®Lﬂu 2 LUINIY AU
N1TINAUAINTIRUAININAS

N139AAMAINTIRUAIMIIA (Direct  Approach) LHUN199ANIIABLAUBIAS

]
14 | A

nisnatnaasnsdudiduiiiunaniannnisiguilnainonfiiaaiuns@udi eile

e®_

v o %3 ada &
Fneuvwan© 2 35 Ae
1. nimsaeaEnsTauey (Comparative  Method ) Lunns3daiiannans
(Experimentel Research)iNanAaaLfiALARLATNGANITNIBINGNFRL NN NFAaAINRUAT
v

! 14 ! v
HLazAANITNNINNITAAA TUAATUANNN1INAMNAUAITUTITALNNIATEUINAS wariinng

dl a % dl 1 (<1 ! | Q;dl ! o 1
Tanlegaa9RAUAN InALAL LI9UNT LL@uﬂumu%mmﬂ@ummw

2. M33AALaENIaLIAETa (Holistic method) Wunistszilupupnlnasauaesnsn

v ]
o

Audn MeludauniduninsssulnanisdnarugauniInngn (Preference) AINgNAAENS

1 a @ 1 o Y ac 2 a
uwazdauiiugtlassuasinaniednfaedanamiedinunis
NISINAMAIASIRUAININAAN

N193AANIANNIIRUAININEDN (Indirect Approach) luANnwene N N9l siiy
INeNTNURILUAINN (Source) UBIAUAIATIRUA JuAan139Aann N19IATEUTIN WA
AUA1 (Brand Awareness) WaNIWAN=aIng1@UAN (Brand  Image) Baidulaseadreaas

ANFINENTURINAUAN (Brand Knowledge) Aaid

1. medanisnseuingluns@uin anunsadnldetnellss@nsninenunianig
NARBLNNTAAAN FaULILIDAEIFATE) (Aided) wazhuuliandafagas (Unaided) aLandn
lunmsnszminimsdudaesdusinafueylusziunisszanld (Recal) vidoegluszdunns
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(Alpha coefficient)

Reliability Statistics

Cronbach's Alpha N of Items

0.868 29

Item-Total Statistics

Scale Mean if ltem Scale Variance if ltem  Corrected ltem-Total Squared Multiple Cronbach's Alpha if Item
Deleted Deleted Correlation Correlation Deleted
X1 117.63 149.603 .189 169 .870
X2 117.14 147.301 .528 466 .863
X3 11717 146.810 .589 511 862
X4 117.18 147.313 .606 512 .862
X5 117.29 146.195 .576 475 .861
X6 117.25 148.344 400 232 .864
X7 117.53 143.265 219 149 877
X8 117.53 145.255 574 572 .861
X9 117.53 144.915 611 .631 .860
X10 117.57 145.286 575 489 .861
X11 116.98 142.619 A7 106 .886
X12 117.96 147.425 .284 .231 .868
X13 117.35 145.126 .666 .583 .860
X14 117.48 144.941 .627 .550 .860
X15 117.30 146.216 185 .233 876
X16 117.62 144.968 .575 445 .861
X17 117.75 145.428 .530 434 862
X18 117.47 146.600 494 445 .863
X19 117.38 147.546 465 405 .863
X20 117.75 145.190 .507 .388 .862
X21 117.33 144.008 .637 576 .860
X22 117.65 142.504 .589 537 .859
X23 117.53 143.351 .568 455 .860
X24 118.54 1563.396 .061 .166 873
X25 117.90 144.052 517 .398 .861
X26 117.62 144.760 .559 489 .861
X27 117.85 145.405 .504 419 .862

X28 117.35 145.406 .604 .461 .861
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t —test

Independent Samples Test

Levene's Test for

Equality of t-test for Equality of Means
Variances
95% Confidence
Sig. Mean Std. Error  Interval of the
F Sig. T df
(2-tailed) Difference Difference Difference
Lower  Upper
ananwaiaas  Equal variances
8.551 .004 1.517 394 130 .09235 .06085  -.02729 .21199
ATIRUAN assumed
Equal variances
1.651 269.826  .100 .09235 05592  -.01775 .20245
not assumed
n159sUUe  Equal variances
.985 322 -1.137 395 256 -.06748 .05934  -.18415 .04919
ATIRUA assumed
Equal variances
-1.261 282.221 .208 -.06748 .05352  -.17283 .03787
not assumed
nsmauduassia Equal variances
1.113 292 439 396 .661 .02419 .05512  -.08418 .13256
ATIRUAN assumed
Equal variances
410  191.038  .682 .02419 .05897  -.09213 .14051
not assumed
ANNANNUS Equal variances
P .002 .964 -.623 395 534 -.03508 05635  -.14586 .06741
ARIRNTIAUAT assumed
Equal variances
-616 212.254 539 -.03508 .05697  -.14738 .06987

not assumed
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F —test

111

ANOVA
Sum of
Squares df Mean Square F Sig.
ARANEOIUEY  Between Groups 1.808 3 603 1.972 118
MINAUAT Within Groups 119767 392 306
Total 121.575 395
N199°9AUMUS  Between Groups 633 3 211 720 540
ZERGIGY Within Groups 115.105 393 293
Total 115.738 396
NNTARLALAIAD Between Groups 585 3 195 773 510
AINEWAN Within Groups 99.352 394 252
Total 99.937 397
ANNANNUSUDY Between Groups 373 3 124 474 701
AINAUAN Within Groups 103.216 393 263
Total 103.590 396
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ANADR F — test

ANOVA
Sum of
Squares df Mean Square F Sig.
IRANE0I9RI  Between Groups 2.647 3 .882 2.908 .034*
AuAn
Within Groups 118.928 392 .303
Total 121.575 395
N3RS Between Groups 491 3 164 558 643
Audn
Within Groups 115.247 393 .293
Total 115.738 396
n1sReLAuese  Between Groups 728 3 .243 .964 410
AINAUAN
Within Groups 99.209 394 .252
Total 99.937 397
AINANTTUSI9Y  Between Groups 488 3 163 620 602
AINAUAT v
Within Groups 103.101 393 .262

Total 103.590 396
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Multiple Comparisons

113

LSD
Mean 95% Confidence Interval
Dependent N J) Std.
- - Difference Sig.
Variable N1SANEY  NISANEN Error Lower Upper
I-J

(I-J) Bound Bound
AANE0IIR FAng N, N4 -21420° 10060  .034 -4120 -.0164

AuAn 3 y
u.5 -.20461 .08542 .017 -.3725 -.0367
4.6 -28022 .09731 .004 -4715 -.0889
N4 ANN97 U, 3 .21420* .10060 .034 .0164 4120
u.5 .00959 07726 .901 -.1423 1615
4.6 -.06602 .09024 465 -.2434 1114
4.5 AN N. 3 .20461* .08542 .017 .0367 3725
N.4 -.00959 07726 .901 -.1615 1423
.6 -.07561 07292 .300 -.2190 .0678
4.6 AN N. 3 28022 .09731 .004 .0889 4715
.4 .06602 .09024 465 -1114 2434
N.5 .07561 .07292 .300 -.0678 .2190
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ANADR F — test

ANOVA
Sum of Mean
Squares df Square F Sig.
nANH0fIe9AT  Between Groups 810 3 270 877 453
Audn
Within Groups 120.764 392 .308
Total 121.575 395
NNINFAUMINATT Between Groups 1.062 3 .354 1.213 .305
Audn
Within Groups 114.676 393 .292
Total 115.738 396
NIABUAUBNED  Between Groups 1.179 3 .393 1.567 197
AINAUAN
Within Groups 98.758 394 .251
Total 99.937 397
ANHANUEIY  Between Groups 1.618 3 539 2.078 103
AINAUAN
Within Groups 101.972 393 259

Total 103.590 396
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ANADR F — test
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ANOVA
Sum of Mean
Squares df Square F Sig.
Snan=0i1ewns  Between Groups 322 2 161 521 594
AuAn
Within Groups 121.253 393 .309
Total 121.575 395
NN3NEUIMEIAT Between Groups 112 2 .056 .190 .827
AuAn
Within Groups 115.626 394 .293
Total 115.738 396
nsReuAueIss  Between Groups .099 2 .050 197 .822
AINAUAT
Within Groups 99.837 395 .253
Total 99.937 397
PINANTUSIRY  Between Groups 538 2 297 1.134 323
AINAUAT
Within Groups 102.996 394 261

Total 103.590 396
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F —test
ANOVA
Sum of Squares df Mean Square F Sig.

Inan=0iuewns  Between Groups 2.009 5 402 1.311 259
AUAN o

Within Groups 119.565 390 .307

Total 121.575 395
NIGUMINATY Between Groups 2.604 5 .521 1.800 112
AuAn

Within Groups 113.133 391 .289

Total 115.738 396
nsReLALeIss  Between Groups 466 5 .093 .367 871
ATAUAN

Within Groups 99.471 392 254

Total 99.937 397
PINANTUTIRY  Between Groups 1.613 5 323 1.237 291
AsIAWAN Within Groups 101.977 391 261

Total 103.590 396
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FaulpeldA1a0R t— test

Independent Samples Test

Levene's
Test for
t-test for Equality of Means
Equality of
Variances
95% Confidence
Sig. Mean Std. Error Interval of the
F Sig. t df
(2-tailed) Difference Difference Difference
Lower Upper
ARANHITRIATY  Equal variances
| . .042 838 .742 394 458 .06346 .08547  -10457 23149
AU assumed
Equal variances not
713 59.264 478 .06346 .08897 -.11455 24147
assumed
N199°9AWMUAAST Equal variances
- W .014 905 -.531 395 .595 -.04426 .08330  -.20803 .11951
AU assumed
Equal variances not
-571 63.710 570 -.04426 07748  -19906 .11054
assumed
NNIAALAWAYFA  Equal variances
. . .018 .894 .166 396 .868 .01283 07732  -13918 .16483
ATNRUAN assumed
Equal variances not
165  60.435 .869 .01283 07771 -14259 .16824
assumed
ANMNANRUSTBY  Equal variances
1.032 .310 475 395 .635 .03741 .07881 -11754 19235
assumed
AINAUAT Equal variances not
426 57.161 .671 .03741 .08775 -.13829 .21310

assumed
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pasanaaEu InaldANana F- test

ANOVA
Sum of Squares df Mean Square F Sig.

Inan=0iuewns  Between Groups 5.346 5 1.069 3.588 .003
AuAn

Within Groups 116.228 390 .298

Total 121.575 395
NN3NEUIMEIAT Between Groups 1.193 5 .239 .814 .540
AuAn

Within Groups 114.545 391 .293

Total 115.738 396
nsReLALeIss  Between Groups 1.450 5 .290 1.154 331
AINAUAT

Within Groups 98.487 392 251

Total 99.937 397
PINANTUTIRY  Between Groups 1.031 5 206 786 560
AsIAWAN Within Groups 102.559 391 .262

Total 103.590 396




AIFINNUINT 11 NANITNARBLANNAFIUAINUANANIARALIILATRINITAAR

o o

RAanN

H0IURINIIRUAN 199 FLUNIAITIN I UATDIR L UNATNANUIU

pasanaaEaulne 9405 LSD

Multiple Comparisons
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LSD
M (J) AU Mean 95% Confidence Interval
Dependent FITUIU P
v o ARTdANLAtl  Difference  Std. Error Sig.
Variable ARSANLAY -
- L5811 (I-J) Lower Bound Upper Bound
LTeIU
ARANHNIIDIATN 1 2 -.15541 .08954 .083 -.3315 .0206
fun 7 -.23337 .09662 016 -4233 -.0434
4 -.23768 .09757 .015 -.4295 -.0459
5 -.36396 .09371 .000 -.5482 -1797
2 6 ﬂﬂ§@%u1ﬂ -.09797 .09263 291 -.2801 .0841
1 .15541 .08954 .083 -.0206 .3315
3 -.07795 .09465 411 -.2640 .1081
4 -.08226 .09562 .390 -.2703 .1057
5 -.20855 .09168 .023 -.3888 -.0283
6 ﬂ'aifﬁ%uvlﬂ .05744 .09057 .526 -.1206 .2355
3 1 23337 .09662 .016 .0434 4233
2 .07795 .09465 411 -.1081 .2640
4 -.00431 10227 .966 -.2054 .1968
5 -.13059 .09861 .186 -.3245 .0633
6 pesatul 13540 09758 166 -.0564 3272
4 1 23768 .09757 .015 .0459 4295
2 .08226 .09562 .390 -.1057 .2703
3 .00431 10227 .966 -.1968 .2054
5 -.12628 .09953 .205 -.3220 .0694
6 ﬂ'aifﬂ%uvlﬂ 13971 .09851 157 -.0540 .3334
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Multiple Comparisons

120

LSD
M (J) 21U Mean 95% Confidence Interval
Dependent FITUIU v o
v o AasdNLAtel  Difference  Std. Error Sig.
Variable ARSANLAL -
- 138U (I-J) Lower Bound Upper Bound
LIeIU
ARANHOIUAIAT 5 1 36396 .09371 .000 A797 5482
AUAN 2 20855 .09168 .023 .0283 .3888
3 .13059 .09861 .186 -.0633 .3245
4 .12628 .09953 .205 -.0694 .3220
6 pafaaull  .26599 .09470 .005 .0798 4522
6 ABFATY 1
.09797 .09263 291 -.0841 .2801
14
2 -.05744 .09057 .526 -.2355 .1206
3 -.13540 .09758 .166 -.3272 .0564
4 -.13971 .09851 157 -.3334 .0540
5 -.26599 .09470 .005 -.4522 -.0798
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