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The Objective of this qualitative research is to study the communication strategies in the Royal Sufficiency Economy in
Youth Development Project of Siam Commercial Bank PCL. and participation among the teachers and students in this
project.Documentary research and in-dept interview with 34 key informants were used to complete the study.

The results are as followed :

1. Communication strategies from the youth development program include education strategy, persuasive
strategy, channel strategy and network forming strategy.

2. The communication strategies in education are training on business financial management which based on the
topic of income and outcome management. Another training topic is personal financial management which is composed of
investment and long-term saving. The presentation was made by description from speakers who are specialist from the
educations and/or experiences. '

3. Persuasive strategy was bolstered by The royal economy sufficiency by eléborate financial management
through human media.

4. Channel strategy are human media, specialized media and electronic media .The most important media is
human media. Furthermore the youth advise the specialized media that the attractive alphabet and colourful media are
more fascinated.

5. The communication strategy in network forming is composed of network forming inside and outside the bank.
Network forming inside the bank includes (1) Similarity in attention of the royal economy efficiency (2) Desire to participate
in the Corporate Social Responsibility, and (3) The communication by using the media and face-to-face communication.
Network forming outside the bank is a cooperation with the exterior organizations that are working on the royal efficiency
economy project in school. '

6. Participation among the teachers and their students from the youth deveiopment project is application of the
knowledge gained from organization with the amusement and schooling. The examples are “The Best Saver Project” by
Princess Chulabhorn’s College Phetchaburi and “The Saving Book Project” by Yothinburana Schoot.

7. According to the participation technique, it found that giveaway activity interest the you'th.ln addition, the youth
will pay an attention on the up-to-date content and want the materials apply the matter in a soap opera, comic, fiction,

games etc. Finally, the human media is honorable but should entertain the youth to feel plesant during the presentation.





