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The purpose of this research were (1) to study the communication strategies 'which
persuade people for organ donation, and (2) to explore the decision-making process of organ
donors. Qualitative research by in-depth interview was conducted with Public Relations unit staff of
Organ Donation Center, The Thai Red Cross Society and organ donors. The results were as follow :

The communication strategies were composed of § strategies : 1. Media strategies using
person such as credible person and famous person and mass communication 2. Informing
knowledge strategies 3. Finding alliance strategies 4. Mobile unit strategies and 5. Training /
Seminar strategies. Furthermore, campaigning to promote organ donation were also implemented.
The result from other organizations cooperation were not effective much because due to its being
extra job, not routine job and activities were not interesting much to the target group.

The decision-making process of Adonors was divided into § stages : 1. Appraising the
Challenge stage 2. Surveying Alternatives 3. Evaluating Alternatives 4. Deliberating about
Commitment and 5. Adhering despite Negative Feedback. However, most of donors had not
completed the decision-making process. The reason was that organ donors had intention to assist
others, so they did not pay attention to consider every stages. The stages of organ donors began at
the appraising the challenge stage with perceiving organ donation information from any media, then

they consider the strength-weakness of each alternative and finally decided to donate organ.
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