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The objectives of this research aim to know (1) The Communication Process of State Enterprises' Labor
Unions in Organization (2) The Communication Strategies of State Enterprises’ Labor Unions in Organization. (3)
The outcome of using the Communication Strategies of State Enterprises’ Labor Unions in Organization. This
research will be divided into 2 parts. Part 1 Qualitative research was conducted by interviewing 30 persons who
involved in communication of State Enterprises’ Labor Unions. Part 2 The survey research using questionnaire as a
tool to collect the data from 200 members o'f State Enterprises’ Labor Unions.

The ﬁnding'of the . research on Communication Process of State Enterprises’ Labor Unions in
Organization are : (1) Sender of State Enterprises’ Labor Unions a‘re State Enterprises’ Labor Unions, which
consisting of Chairman of Committee, Subcommittee and Subcommitiee representative. (2) Message of State
Enterprises’ Labor Unions is classified as Situational of 1)Normaley 2)Innormalcy 3)Others News. (3) Media or
Communication Channel of State Enterprises' Labor Unions are : Interpersonal Media, Mass Media and Specific
Media. (4)Receiver of State Enterprises’ Labor Unions are Members of State Enterprises’ Labor Unions as a
Primary target group and Executive Group and General Officer are Secondary target group.

The research finding on Communication Strategies of State Enterprises’ Labor Unions are : There are
different of strategies implemented to create good relationship with members of State Enterprises’ Labor Unions
which can be set as different of 7 types of strategies those are : (1 )Message design strategies (2) Public Relations
Strategies (3) Persuasion Strategies (4)Network Building Strategies (5) Public service Strategies (6) Alliance
Strategies (7) Labor Relations Strategies. . )

The research result of the Communication Strategies of State Enterprises’ Labor Unions are:

1. Members of State Enterprises’ Labor Unions have the positive attitude toward the communication
process of State Enterprises’ Labor Unions, and have strong positive attitude toward the Chairman of

State Enterprises’ Labor Unions. .

2. By following the news and information of the State Enterprises’ Labor Union, members of State

Enterprises are willing to give the good corporation with the unions in the highest level.





