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The objective of this research is to study the communication strategies of Santi Asoke group
in network forming and maintaining, and in presenting their identities to the public. Documentary

research and dépth interview with 16 key informants were used to complete the study.
The results are as followed :-

1. The communication strategies of Santi Asoke group in network forming are (1) the use of
the Buddhist ways of life for the entry point of the memberships, (2) the channel management for the
memberships in the meeting regularly, (3) the use of Buddhist holy days for the channel in
developing the network and (4) the communication by using the media, group communication and

face-to-face communication for forming the network.

2. The communication strategies of Santi Asoke group in network maintaining are (1) the
use of Santi Asoke network book in communicating among Santi Asoke networks, (2) the use of the
commandments of the Buddha's checkbook in developing the membership, (3) the emphasis on the
quality of the memberships more than the quantity of the memberships, (4) the use of Buddhist holy
days for the channel in maintaining the relationship of*the network and (5) the use of the various

kinds of media to publicize the information of Santi Asoke group.

3. The communication strategies of Santi Asoke group in presenting their identities to the
public are (1) the distinguishing assignments in the objectives of Santi Asoke group, (2) the
presentation of Santi Asoke's Buddhist ways in dairy life by using the individual, (3) the name of the
memberships related to the nature and the aspect of Thai, (4) the concept of meritorious business in
the stores and products and (5) the presentation in the thinking ways of life, Santi Asoke's Buddhist

ways of life and the network activities by using the printed media and mass media.



