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THANAWADEE BOONLUE,Ph.D.,177 pp. ISBN 974-346-358-5

The objective of this research is to study exposure to and opionion towards media , information
needs among secondary school and vocational school students in Ratchaburi Province. Social marketing
communication strategies in the AIDS Prevention Campaign Programme is also investigated. The study
was divided into 2 parts. The first part  surveyed 400 students by questionnaire. Frequency
distribution, percentage, mean, standard deviation, and Pearson’s Product Moment Correlation were used
for data analysis. The second part, analyzed social marketing communication strategies in the AIDS
prevention campaign programme in Ratchaburi” were analyzed.

The results of this study reveals the followings :

1. In géneral, students from both school types are highly exposed to television,
moderately exposed to billboard and pamphlets but minimally exposed to Internet.

2. Students from both schoo! types used to contact MOPH Officers for HIV/ AIDS
Information. For HIV/ AIDS information students were highly exposed to television, and Bill Board
and humbly exposed to Internet .

3. Students from both school types are similar in information needs and opinion
articulation towards media publicity for HIV/AIDS prevention.

4.  Exposure to magazines and newspapers on Aids is significantly correlated
with the practice of HIV/AIDS prevention.

5. Parents’ financial status is significantly correlated with students’ practice of HIV/AIDS
prevention.

6. There is no significant correlation between HIV/AIDS prevention and relationship between
parents.

7. Social marketing communication strategies are used in HIV/AIDS Prevention Programme

by creating group activities in order that students can participate in the activities Condoms are freely
distributed to students who participate in the group activities. Condoms are provided and supplied

through teachers and students’ core leaders so that condoms are easily accessed and accepted among

students.



