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The purposes of this research are to study : (1) marketing communications
strategies among online bookstores in Thailanc. {2) the relationship among consumers’
knowledge, attitude and behavior toward online bookstores.

This research has conducted in 2 parts : /1) a qualitative research, an in-depth
interview of marketing directors of top 5 recalled online bookstores in Thailand. (2) a survey
research of 400 intemet users in Thailand. Ques:.onnaires were used to collect data.
Percentage, mean scores, frequency, standard deviation, Pearson’s Product Moment
Correlation Coefficient and Multipie Correlation Coefficient wers applied to analvze data.
SPSS program was employed for data processing.

The results of the study are as follows :

1. Marketing communications strategies among online bookstores in Thailand are
used both online and offline marketing commur zations. Public relations is used 10 build
brand’s knowledge among consumers. Pricing ‘s a key strategy to gain consumers’ interest.

2. Knowledge toward online bockstores s positively reizied to attitude toward online
bookstores.

3. Attitude toward online bockstores is positively related to buying behavior toward
online bookstores.

4. Knowledge toward online bookstores :s positively related to buying behavior
toward online bookstores.

5. Knowledge and attitude toward online bookstores are positively related to buying

behavior toward online bookstores.



