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The research is designed as Qualitative Research aimed to study Communication Strategies of
“Freshy-anti Alcohol 2006’ Project Sponsored by The Thai Health Promotion Foundation (Thai Health). Methods of
study are; in-depth interview with 21 purposive key infbrmants, document review and non-participatory observation
in Thai Health meeting. The research findings are:

1. “Freshy-anti Alcohol 2006” Project ,underpinned by counter balance that encouraged university
students to create innovative activities for the orientation. This was to promote alcohol consumption reduction
scheme in their institutions. The principal Communication Strategies in the project were communication campaign
and participatory communication. Communication Campaign, Air war (mass communication) was employed to
encourage students joining the Project.Specifically, Ad-spots was produced and publicized. Moreover, special songs
were cooperatively provided by Grammy Public company Ltd. Subsequently, Ground war (human media) proactive
contact was applied. The method was co-operated by student representatives from ‘Stop Drinking’” Network.
Participatory Communication; In order to participate in the project, the students were assigned to conduct a survey
of places that sell alcohol nearby their institutions.This was one process of Participatory Communication.For
“Message Strategy”, positive message was selected. To make the message appropriate for adolescent, trendy and
catchy words were included in the messages. At the same time,Specialized Media, such as banner, T-shirt and scarf
etc. come in the same logo were attractively designed for the student. Besides,Thai Health website and Stop
Drinking network, helped promoting the project. For Activities Media, Thai Health formerly organized a press
conference at the beginning of the project.At the end of the project, meetings among staffs were regionally
organized. The purpose is to evaluate and share lessons ones had learned. The entire comments were intended to be
used for the project improvement. It should be noted that all mentioned strategies were accompanied by social
policy movement.

2, Strategies used to alter values and norms on alcohol consumption among students: It is found 4
‘strategies; Using ‘4 year study period in university’ by cutting down cycle of existing drinkers, Promoting good
models of university orientation project in both local and national levels, Eliminating places that sell alcohol nearby

universities, Employing social policy to direct alcohol sellers/providers as well as launching campaigns.





