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The purpose of this research is to study the public relation strategy of Thailand's
brand project, department of exgort promction. The study was conducted by using two
methods: study Public Relation's plan and channel analysis by documents and
interviews another method was the survey research by 400 guestionnaires from people
metropolitan Bangkok. Percentage, t - test and Pearson’s Product Moment Correlation
Coeffient were used for the data aralysis. SPSS Program was used for data processing.

The results of the study are:

The project of Thailand ‘s brand project is aiming to build up the standard and
good image of the country. Many types of media were used to reach the target

The strategies for using in this project are : strategy in establish Thailand's brand
project, Strategy in framing and setting the plars, strategy in using a media for spread
the information, strategy in motivation, strategy in forming the organization, strategy in
percept the important and the essential and strategy of the reaction

From the assumption found that

1. There was no correlation between exposures of Mass media and knowledge

of personal media

2. vThere was a positive correlation between exposure of media and the perception

of Thailand ‘s brand project

3. There was a positive correlation between the knowledge of the social and

the attitude of Thailand’s brand project



