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ABSTRACT 187519

The objective of this research is to study and the development of the product from
dung paper from Thai elephant conservation center and compare the customer satisfaction
between the old and the new product.

The samples of this study were 50 tourists and 50 local peoples who wanted to buy the
product development from elephant dung paper for thai elephant conservation center. The data
were collected through the questionnaires on target group by percent, mean, mode and the

questionnaires on the assessment of the usage and product good character respectively analyze
by percent, mean and dependent sample t-test were used for hypothesis testing.

The findings were as follows :

1. The target groups selected the product design from the third alternative.

2. The research can be concluded as there is 0.05 of statistically Significant

correlation higher when compare to the target group’s satisfaction in product good
character of the new than the old one.





