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The purposes of this research were to study the polices, public relations strategies and
images of the Thai television channel 3 and channel 7. The research was divided into two parts.
The first part was qualitative research which document study and in-depth interview were used to
collect the data. The second part was quantitative research which questionnaires were used to
collect the data from 400 samples of the people in Bangkok metropolitan area, SPSS program was

used for data processing.

The results of this research were as follows:

i. The public relations policy of channel 3 was to build the image of the organization by
aiming to demonstrate to the public that it was the organization of quality composed of qualified
programs and personnel. Two main public relations strategies were used: 1. media and event
strategy which was composed of strategy of specific target audience, strategy of media integration
and strategy of new media 2. message strategy which was composed of strategy of publicity and
strategy of persuasion.

2. The public relations policy of channel 7 was to build the images of the organization
and its programs by aiming to demonstrate to the public that it produced variety of qualified
programs. Four main public relations strategies were used: 1. strategy of marketing tools which
was composed of strategy of media integration and strategy of specific target audience 2. strategy
of celebrity promotion 3. strategy of program promotion 4. strategy of message content.

3. The image of channel 3 was positive especially its the programs and social activities.

4. The image of channel 7 was positive especially its executive and social activities.





