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The purposes of this research were to study the pubic relations strategies
and factors affecting decision to participate in activities of International Buddhist
Society. The research methodology was an integration of qualitative and
quantitative approaches. In-depth interview and survey were used to collect the
data. For survey research, the samples were 400 people in Bangkok. Questionnaires
were used for data collecting. SPSS of Window was used for data processing .
The data were analyzed in terms of perentage, mean and standard deviation.
The finding were as follws :
1. The principal public relations strategies of The Path Progress Project were
the use of Integrated communication. In teams of the factors affecting decision to
participate in activities is personal media such as s tudents, friend and members of
Bhuddihst Club.
2. The principal public relations strategies of The World Morality Revival
Project were the use of communication and persuasive strategy. In teams of the
factors affecting decision to participate in activities is personal media such as

teachesr, students and friends.





