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The purposes of this research were to study the public relations strategies and
effectiveness in Food Safety Campaign conducted by the Ministry of Public Health. The
research methodology was an integration of qualitative and quantitative approaches. The
samples under study were director and officials of the Ministry of Public Health, and 421

Bangkok inhabitants.

The findings were as follow : -

1. The principal public relations strategies used were mass media. They were
television, newspapers, and radio respectively ;

2. The samples were very strongly aware of food safety selection. Their knowledge
and behavior in food safety selection were high whereas their information
exposure was moderate ;

3. There was no correlation of the information exposure and knowledge as well as
the information exposure and awareness of food safety selection of the samples
under study ;

4. The information exposure positively correlated with the behavior of the samples in
food safety selection as hypothesized ;

5. The knowledge positively correlated with the behavior of the samples in food

safety selection as hypothesized.
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