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The research objectives were to: 1) study the Marketing Public Relations strategies of Thai

animated films, Kankluay and Pangpond the Animation, by in-depth interviews. 2) study the consumer

decision making process in viewing Thai animated films by the survey method.

The findings were:

1.

The main public relations objectives of Thai animated films were to create
awareness and love of animated characters among the audience. The strategies
used were: 1) creating awareness through publicity through various kinds of media,
2) creating opportunities for public relations, 3) “planting the flag” (being first), 4)
distributing publicity through partners’ media and 5) moving with the trend.
Moreover, there were also marketing communication strategies: 1) emphasizing
frequency in sending messages and 2) creating awareness through publicity
through various kinds of media.

The survey result showed that: 1) personal media had more influence on partially-
influenced decision making than self decision making. 2) P.O.P. media had more
influence on audiences in the age group of 10-19 than in the age group of 30 years
up.

Animated films public relations were different from live action films. Animated films
public relations put emphasis on creating awareness and love of the characters,
took a lot of time, and covered a wide rank of target audiences. The strategies an‘g
tactics were different and had more impact in creating awareness and love than

advertising.





