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The objective of this research is to study the public relation process
media used, the problems that obstruct PR conduct and coordination among external organization
relating to product promotion, This study conducted indepth interview with the public relation

officers and the executive officers of the Doi Tung Development Project totalled 9 persons.

the conclusion derived as follows :

1. The public relations process of Fabric Products of Doi Tung Development
Project Mae Fah Luang Foundation can be divided into 4 steps: research & listening. planning,
communicating and evaluating. The first step was o collecting data for the purpose of cesigning the
products and identifying target customers.There was no long-range planning only project by project
is planned.

2. Media used to promote Fabric products of Doi Tung Development

Project Mae Fah Luang Foundation are 1.mass media as the main media, 2.specialized media
and 3.organized events as the supporting media.

3. The problems found were, the customers, lack of correct understanding abcut
the textile products, insufficient budget for PR and no long-range PR planning as master guideline for
PR conduct.

4. The success of public relations was due to various strategies used in this

project such as the coordination with various sectors.i.e. entertainment business sector, the
magazine publishers and the department store business group the government sector who
supported the organization of activities.Mass media also fully supported the publicity of the programs
and projects. Mass media used appeared in fashion magazines, Special events were organized for
specialized target groups such as fashion show,concert,Image building emphasized diversity and

refinement of the products.



