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The objectives of the research are to study about policies, strategies, Public Relations’
problems and obstacles, and Public relations methods of music business in Thailand by using
qualitative research that study from related documents and in-depth interview with executives,
responsible Public Relations staffs, and artists of GMM Grammy Public Company Limited, Sony
BMG Music Entertainment (Thailand) Company Limited, and Small Room Company Limited and

also entertainment press total 25 samples. The results of the research are as follow;

All three companies have different policies but the policies and objectives are aiming
to spread messages of their companies, products, services that bond good understanding with
target groups, and maintain good images to target groups. These policies and objectives make
them go to the same strategies of Public Relations. The strategies are as follow; 1) using media
and Public Relations activities strategies which go through target groups, using various types of
media, and emphasizing on using contemporary media 2) Message presentation strategies

which contain spreading messages strategy and motivation strategy.

Problems and obstacles in Public Relations are 1) communication with various target
groups 2) people in company do not understand the importance of PR 3) privacy which effected
to PR evaluation 4) PR budget 5) being male. PR Development methods are 1) PR personnel
must develop their communication skills every now and then 2) PR personnel should create the
same understanding among people in the same company in term of PR working tasks 3) PR

personnel should involve in privacy campaigns to support license products





