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The purposes of this research were to study the public relations strategies and
effectiveness of following his majesty the king's foot step project. Documentary study,
in - depth interview and survey were used to collect the data. For survey research,
the samples were 400 people in Bangkok. Questionnaires were used for data collecting.
SPSS of Windows was employed for data processing. The data were analyzed in terms

of percentage, mean and standard deviation.

The findings were as follows :

1. The principal public relations strategies were the use of integrated media
and the public participation by aiming at convincing the public to do
the deeds in the ceremony of the 60" anniversary of His Majesty the King’s

accession to the throne.

2. In terms of the effectiveness of the project, the people were moderately
exposed to the information, had knowledge of project at the high level, had
highly positive attitudes and moderately practiced according to the public

relations campaign of the project





