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CHAWANEE LEETRAKOOL:PUBLIC RELATIONS STRATEGIES AND EFFECTIVENESS

OF THE ANTI CD PIRACY CAMPAIGN.
THESIS ADVlSOR : ASST.PROF.SUWATHANA WONGKAPUN, 143 pp.

This research aims to study the Public Relations Strategies and Effectiveness of Anti-Piracy
Campaign of both govermnment and non-govemment organizations which are the Department Of intellectual
Property, R.S. Public Company Limited and GMM Grammy Public Company Limited.This research is
conducted by analysing the public relations strategies, and interviewing the authorised public relation officers
of the campaign. Moreover, this research also aims to study the effectiveness of the anti-piracy campaign by
investigating the relationships between media exposure, perception and attitudes of 400 Bangkok people.
The methodology of this research is by survey questionnaires. Received data is analysed by explaining the
frequency, statistic, percent, average and the analysis of Pearson’s Product Moment Correlation Coefficient

using the SPSS program for Windows.

The results find that the anti-piracy campaign of all 3 organizations wants to provide knowledge
regarding intellectual property right and instil a consciousness about the importance and negative effects of
copyright break up. The strategies for this campaign are use of variety media means in order to convince to

spread up and to propagandise its information.

in the section of study on effectiveness of the campaign, the test of hypothesises found that :-
1. The information exposure about the campaign of anti-piracy has a positive relationship with the
perceptions about the campaign of anti-piracy.
2. The information exposure about the campaign of anti-piracy has a positive relationship with the
attitudes about the campaign of anti-piracy.
3. Both the perceptions and attitudes regarding the campaign of anti-piracy have a positive

relationship with each other.





