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Questionnaire

Dear Respondents
We are studying “Strategy Formulation for Developing Destination Sustainable Competitiveness and Equity for Tourism in Koh Chang, Trad Province,
Thailand” Your response will be valuable to us. All of your answers will be kept strictly confidential and only be aggregated with all other responses to form an
overall picture. Thank you very much for your kindness and effort,
Assoc. Prof. Sirivan Serirat and co-researchers, Suan Dusit Rajabhat University
Tel. 0-22818181, 0-2628-6007 Fax. 0-2281-6065

Area of Data Collection (please specify deStNAtion ATAY........iiiiiiiviitiinet i ireies ettt eere it trtes et een s e e e taeasrnraneernsenetanssnsensons
Please place a tick mark (‘/) or fill in the space below.
PART 1: General information about respondents & their trips
Al. Have you ever visited “Koh Chang, Trad Province” before?
[ 11. No, this is my first visit.
[ 12. Yes, please indicate the number of visits including this time.............oeviiiiiiiiiiviiiiiiie e eieieee e ianees

A2. Why did you travel to Koh Chang instead of other competing destinations?

1. Special price deals
2. Ease of travel

3. Beautiful beaches

4. Recommendation from friends/acquaintance

5. Plenty of sea animals and corals

6. Variety of water activities

7. Previous good experience

8. Others, please specify

Least important
Least important
Least important
Least important
Least important
Least important
Least important

Least important

(@B E6)(T)
M @BG)@ GG ()
HAG@WEGEM
IO OIOIOIG)]
IIOIOIOIOIG)
(@@ G E
@AW E G
MHAG@ G

Most important
Most important
Most important
Most important
Most important
Most important
Most important

Most important

A3. What is your travel style ? [ 11. Fully packaged tour [ ] 2. Partially packaged tour [ ] 3. On your own

A4. How many people travelling with you? ......c.cioiiiiiiiiiiiiiiiiiiniinn. persons (including yourself)

A3. Are you staying overnight in Koh Chang?
[ ]1. Yes, please indicate the number of nights you intend to stay.......... nights
and indicate type of your stay [ ] (1) Hotels [ ](2) Bungalows [ ] (3) Others, please specify........ccccovviieiniinninninns
[ 12. No, where will you stay? Please Specify.....ccococovoeeuieecrerieeceereeeenevenane And how long? .............nights

A6. When you hear the name of Koh Chang, Trad Province, what comes first to your mind? .....c.ccvvevccvnvcrrcennas

A7. What are the benefits or values that you receive from visiting Koh Chang?

A8. What are unique characteristics of Koh Chang compared with other competing islands?.....ocvevcinvesnerenns

A9. How de you like Koh Chang, Trad Prevince ?

1. Beach/sea Least M Q)BY@ GG Most
2. Groups of islands Least BIBIOIOINIONG! Most
3. Undersea lives and coral Least MQQ)YB)@ GG Most
4. Others, please specify.........cccveuvnne Least (M @)B)Y M) B)Y6) (M) Most
A10. How much do you spend in Koh Chang, Trad Province?
1. Travel (approximately) .......cc..cceennnn. Baht 2. Accommodation (approximately) ............... Baht
3. Shopping (approximately) ..............eeneen. Baht 4.Food & beverage (approximately).............c....... Baht
5. Other, please specify .....ccocveeeenn... Baht 6. Total spending (approximately) .........cooceveemneeeee Baht

Al1l. What are your preferred activities while staying in Koh Chang. (Yeu ¢an answer more than one)
[ 11. Diving [ 1 2. Water sport activities
[ 13. Seeing scenery around islands by boat [ 1 4. Study the nature of mangrove forest

[ 15. Seeing undersea life by boat [ 1 6. Others, please specify...........cooeaiiani..



A12. What type of information sources did you use mostly in planning your trip to Koh Chang? (Answer only one)

[ ] 1. Personal Advice [ 1 2. Travel Agent { 1 3. Your Local Government Tourist Office

{ 1 4. TV/Radio [ 1 5. TV/Travel Programs { 1 6. Local Travel Websites

[ 1 7. Magazine/Newspaper [ ] 8. Tourism Authority of Thailand Website
[ 1 9. Others, please Specify.....cccvvieiniiniiniiiiiiierieeeiaanannns

A13. Please select one type of advertisement of Koh Chang that influence your decision making.

[ ]1.TV/Radio [ 12. Websites [ ]3. Magazine/Newspaper [ ]4. Printed Materials

[ 15. Others, please specify.......coviiivrnrrisiieiiineaaieaecrnnns

Al4. Regarding the advertisement you have selected in A13, this advertisement is ....

1. not interesting (1) (2) (3) 4) (5) (6) (7) Excellent
2. not enjoyable (1) (2) 3) (4) (5) (6) (7) Excellent
3. not informative (1)) (3) @) G)6) (7 Excellent
4. not believable (1) (2) (3) (4) (5) (6) (7) Excellent

A15. Please indicate your attitude toward website providing the information of Koh Chang
1. The website is easy to use.
2. The search engine has high quality.
3. The website has helpful pictures and graphics.

4. The information provided by website is complete.
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Strongly disagree (1) (2) (3) (4) (5) (6) (7) Strongly agree
Strongly disagree (1) (2) (3) (4) (5) (6) (7) Strongly agree
Strongly disagree (1) (2) (3) (4) (5) (6) (7) Strongly agree

Strongly disagree (1) (2) (3) (4) (5) (6) (7) Strongly agree

A16. Which of the following persons mostly influenced your decision making to travel to Koh Chang? (Answer only one)

[ 1 1. Myself [ ] 2. Family [ 1 3. Friends

[ ] 4. Spouse [ 15. Travel Agent
PART 2: Tourists® perception toward sustainable competitiveness

Please evaluate the following characteristics of Koh Chang

B1. Endowed resources: Natural resources

1. Clean and clear sea water Very poor (1) (2) (3) 4) (5) (6)(7) Excellent
2. White sand beach Very poor (1) (2) (3) (4) (5) (6) (7) Excellent
3. Coral, fishes and undersea lives Very poor (1) (2) (3) (4) (5) (6) (7) Excellent

4. Scenery and the plenty of nature around islands Very poor (1) (2) (3) (4) (5) (6) (7) Excellent

[ 16. Others, please specify.........ooooeiiueann.n.

5. Plentiful and beautiful islands Very poor (1) (2)‘(3) (4) (5) (6) (7) Excellent
Endowed resources: Chltural/heritage

6. Hospitality of local people Strongly disagree (1) (2) (3) (4) (5) (6) (7) Strongly agree
7. Local lifestyle is interesting Strongly disagree (1) (2) (3) (4) (5) (6) (7) Strongly agree

8. It is easy to communicate with local people
9. Local people are honest and sincere.
10. Local culture is interesting

11. History is interesting.

B2. Created resources: Range of activities/special events

1. Wide variety of water activities

2. Good opportunity for adventure

3. .l'VIany interesting events and festivals
4. Wide variety of seaside activities

5. Activities for entire family

Strongly disagree
Strongly disagree
Strongly disagree

Strongly disagree

Strongly disagree
Strongly disagree
Strongly disagree
Strongly disagree

Strongly disagree

M@ @G
M@ @G 6™
M@ @G 6 T)
@G @ GYE T

@@ GO D)
M@ @ GG
1) @) (3) @) 5)(6) (7)
1@ 3@ ) 6)(7)
M@ @ 6B (TN

Strongly agree
Strongly agree
Strongly agree

Strongly agree

Strongly agree
Strongly agree
Strongly agree
Strongly agree

Strongly agree



Created resources: Tourism infrastructure
6. Ferry available from Trad to Koh Chang
7. Boats trips from Koh Chang to other islands
8. The cleanliness and garbage disposal system
9. Road transportation on islands
10. Electricity, water supply and telephone system
11. Banking system such as ATM, money exchange & transfer
12. Accommodation
13. Tourists information center
Created resources: Shopping
14. The souvernirs can meet your demand
15. The souvernirs are good quality for your taste
16. There are varieties of souvernirs for selection
17. It is convenient to buy souvenirs
Created resources: Entertainment nightlife
18. Night entertainment
(bars, pubs, nightclub, karaoke) is sufficient and attractive
19. There are exotic entertainments such as variety of shows
Created resources: Food and beverage
20. Local cuisine is varied/good taste
21. Local cuisine is exotic
22. Food and beverage is inexpensive
23. Food and beverage is nutritious
B3, Supporting factors: Hospitality
1. Services providers are friendly
2. Services providers are courteous
3. Services providers are helpful
4, Services providers are honest
Supporting factors: Quality of services
5. Delivering services according to the promise
6. Assurance
7. Responsiveness
8. Reliability
Supporting factors: Accessibility of destination
9. Convenient transportation
10. Good minibus system
BA4. Situational factors: Destination location
1. Proximity to Bangkok
2. In Koh Chang tourism, you can travel to the nearby islands
Situational factors: Price competitiveness
3. This trip is valuable
4. The accommodation price is suitable
5. The travelling expense to this island is suitable
6. The expense in travelling to this island is cheaper than

other destinations/countries

Very poor
Very poor
Very poor
Very poor
Very poor
Very poor
Very poor
Very poor

Strongly disagree
Strongly disagree
Strongly disagree
Strongly disagree

Strongly disagree

Strongly disagree

Strongly disagree
Strongly disagree
Strongly disagree

Strongly disagree

Strongly disagree
Strongly disagree
Strongly disagree
Strongly disagree

Strongly disagree
Strongly disagree
Strongly disagree
Strongly disagree

Strongly disagree
Strongly disagree

Strongly disagree
Strongly disagree

Strongly disagree
Strongly disagree
Strongly disagree
Strongly disagree

W@ GO
M @B 36
12BGY@ GO
@G @WGE )
M@QGM@WE GO
M@AG@WE®M
M@GM@GEGM
M@ B))(5) @)

1@ B@G) 6T
M@ G B
M@ @G 6
M@ G)@ GBI

OIIOIOIOIOIG)
MH@B)WEE M

123 @ ) ) (7N
M@ G)W® 67
M@OE@ GO
V@GOG 6 (D

(1) (2) B3) (4) (5) (6)(7)
H@G) @G B
1@ B)A@E6) ()
IVIOIOTOIRE)

@G @ G 6) (N
IO OIOIOIG)
@@ G OO
M@ G® G

M@ @WE G
M@ @GO

1@ B @G 6) (7
(1) B)Y @) (5)6) (7

W@ @ G )M
IO IOV
@@ GO
D@3 @GO

Excellent
Excellent
Excellent
Excellent
Excellent
Excellent
Excellent

Excellent

Strongly agree
Strongly agree
Strongly agree

Strongly agree

Strongly agree

Strongly agree

Strongly agree
Strongly agree
Strongly agree

Strongly agree

Strongly agree
Strongly agree
Strongly agree
Strongly agree

Strongly agree
Strongly agree
Strongly agree
Strongly agree

Strongly agree

Strongly agree

Strongly agree

Strongly agree

Strongly agree
Strongly agree
Strongly agree
Strongly agree
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Situational factors: Safety

7. The safety in water transportation Least 1)) (3) @) (5)(6)(7) Most
8. The safety in road transportation Least M @BY@DG)6)Y(T) Most
9. The safety in life and possesions Least (1)(2)3) () (5)(6)(7) Most

Situational factors: Tourists’ problems/ecology problems/problem solving

10. The cleanliness (without garbage) of the island Very dirty (1) (2) 3)(4) (5) (6) (7) Very clean
11. Cleanliness (without garbage) of beach and water channel Very dirty (1) (2) (3) @) (5) (6) (7) Very clean
12. Sea-water Very ditty (1) (2)(3) (4) (5) (6) (7) Very clean
13. The coral condition Destroyed (1) (2) (3) (4) (5) (6) (7) Completed
14. The seaside area Invaded (1) 2)B) @ (5)(6)(7) Notinvaded

Situational factors: Natural resource development

15. The campaign for eliminating garbage Poor (1) (2)(3)(4) (5)(6) (7) Excellent
16. The campaign against collecting or destroying coral Poor (1)(2)(3)(4)(5)(6)(7) Excellent
17. The campaign against collecting stone, sand and shell Poor (1) (2)(3) (@) (5)(6)(7) Excellent
18. Providing places for dropping garbage Poor (1)(2)(3)(4) (5)(6)(7) Excellent
19. Regulations and laws for preventing misbehavior Poor (1) (2)(3)(4)(5)(6)(7) Excellent
20. Informing tourists about the ecology reservation Poor (1) (2)(3) (@) (5) (6) (7) Excellent
21. The cooperation of related organization for the ecology reservation Poor (1) (2)(3) (@) (5)(6) (7) Excellent

22. Arranging ecological tourism activities such as planting Flowers and trees  Poor (1) (2) (3) (4) (5) (6) (7) Excellent

23. The cooperation of local people for ecological reservation activities Poor (1) (2)(3) @) (5) (6) (7) Excellent
Part 3: Destination equity

Cl. Destination awareness

1. Some characteristics of Koh Chang come quickly to my mind Indefinitely (1) (2) (3) (4) (5) (6) (7) Definitely

2. 1 can recall the characteristics of Koh Chang among competing destinations Indefinitely (1) (2) (3) (4) (5) (6) (7) Definitely

3. T have easily in imagining Koh Chang in my mind. Indefinitely (1) (2) (3) (4) (5) (6) (7) Definitely
4. I know what Koh Chang looks like Indefinitely (1) (2) (3) (4) (5) (6) (7) Definitely
5. 1am aware of Koh Chang Indefinitely (1) (2) (3) (4) (5) (6) (7) Definitely

C2. Affective Destination image

1. Koh Chang is pleasant Indefinitely (1) (2) 3) (4) (5) (6)(7) Definitely
2. Koh Chang is relaxing Indefinitely (1) (2) 3} (4) (5) (6) (7) Definitely
3. Koh Chang is pretty Indefinitely (1) (2) (3) (4) (5) (6) (7} Definitely
4. Koh Chang is exciting Indefinitely (1) (2) (3) (4) (5) (6) (7) Definitely

C3. Destination Loyalty

1. I consider myself to be loyal visitor of Koh Chang strongly disagree (1) (2) (3) (4) (5) (6) (7) Strongly agree
2. I will recommend others to visit Koh Chang. Strongly disagree (1) (2) (3) (4) (5) (6)(7) Strongly agree
3. I say positive things about Koh Chang to other peoples. Strongly disagree (1) (2) (3) (4) (5) (6) (7) Strongly agree
4. 1 plan to take more trips to Koh Chang in the future. Strongly disagree (1) (2) (3) (4) (5) (6) (7) Strongly agree
5. Iwill visit Koh Chang again. Strongly disagree (1) (2) (3) (4) (5) (6) (7) Strongly agree

i

C4.Destination Familiarity

1. Your familiarity with Koh Chang Unfamiliar (@) B)Y@ (5)(6)(7) Very familiar

2. How are you informed about Koh Chang? Not at all informed (1) (2) (3) (4) (5) (6) (7) Highly informed
3. Would you consider yourself knowledge able about Koh Chang?  Know nothing (1) (2) (3) @) (5) (6) (7) Know a great deal



CS.Destination value
1. Spending my vacation in Koh Chang is well priced. Strongly disagree BINISIGISIONN]
2. Considering what I would pay for spending my vacation in Koh Chang, I got more benefit than money I spent.

Strongly disagree (1) (2) (3) (4) (5) (6) (7)
3. I consider traveling to Koh Chang to be a good value compared to the benefits I receive.

Strongly disagree (1) (2) (3) (4) (5) (6) (7)
Cé6.Destination overall satisfaction
1. Visiting Koh Chang is the right decision. . Strongly disagree BIBISIGISIOX]
2. 1 am happy in visiting Koh Chang. Strongly disagree BINISIGIOIOI)
5. Overall, how satisfied are you with Koh Chang? Not at all satisfied BIIGIGIOIONG)]
C7. Destination attachment
1. Koh Chang, Trad Provice is meaningful very much for me Strongly disagree BIAISIGISNIOIN)
2. I am satisfied with the vacation in Koh Chang more than other destinations

Strongly disagree (1) (2) (3) (@) (5) (6) (7)
3. Koh Chang, Trad province attached me. Strongly disagree BINISIGIOIOIN]

C8. Problems and suggestion regarding to the tourism in Koh Chang

1. Problem_____ N g e
Suggestion_______..___._..._.............. N 4RSS el w4
2. Problem____ TR S WM L METOON
Suggestion. .0 N P e s e N N s

Part 4: Demographic question
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Strongly agree

Strongly agree

Strongly agree

Strongly agree
Strongly agree

very satisfied

Strongly agree

Strongly agree

Strongly agree

1. Gender: [ ]11.Male [ 12. Female
2. Age: [ 11. Under 15 years [ 12 15-24 years[ 13.25-34 years [ 14.35-44 years
[ 15.45-54 years [ 16.55-64 years| ]7. 65 years and over
3. Marital status: [ 11.Single [ 12. Married/Living Together [ ] 3. Divorced/Separated/Widowed

4. Education level: [ ] 1. Lower than Bachelor degree [ ] 2. Bachelor degree [ ] 3. Higher than Bachelor degree

5. Occupation:

[ 11. Professionals [ 12. Administrative and Managerial [ 13. Commercial personnel
[ 14. Laborers production { 15. Agricultural workers [ 16. Government /State enterprise officers.
[ 17. Housewives [ 18. Students [ 19. Retired / Unemployed
[ ]110. Entrepreneurs [ J11. Others, please SPECify ..oermireureeirei et eee e

6. Monthly household Income:
[ 11. Less than 450 US$./€;1ﬂ'J'1 15,000 U0 [ 12 450- 900 USS$./15,000-29,999 U
[ 13. 901 - 1,500 US$./30,000-49,999 1179 [ 14.1,501-1,950 US$./50,000 - 64,999 111
[15.1,951~2,400 US$./65,000-79,999 1% [ 16.2,401-2,850 USS$./ 80,000 - 94,999 11N
[17.2,851-3,300US$./95,000-109,999 11719 [ 1 8.3,301 - 3,750 US$./110,000 -124,999 1

[ 19.3,751 US$ and over./125,000 V1N ¥1391100731
7. Country of Residence:
[ ] 1. East Asia [ 1 2. Burope [ 1 3. The Americas [ 1 4. South Asia

[ 15.0Oceania [ 1 6. Middle East [ 17. Afiica [ 1 8. Others, please specify

Thank You Very Much
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