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1. wqmnssumimﬂauh% (Decision making behavior) Lla:’,WE]ﬂﬂiiiJﬂﬁ‘lJ‘iIﬂﬂ

(Consumption behavior)

2. msfudveninvieuiivadenduaIu1son1an1sulavueg19898(Tourists’

perception toward sustainable competitiveness)

2.1

2.2

w%”wmnsﬁﬁaghﬁn (Endowed resources):
(1) NINUINTTITUIA (Natural resources)
(2) NINYINITNIANUDTIIN (Culture/Heritage)

[ P 9 3 [}
NINGININA3 199U 1413 (Created resources):

(1) YBUIUAYBININTTU/NINTTUNIAY (Range of actives/Special event)

() 513941 1AM BN (Tourism infrastructure)
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24

3) mi‘l‘f’ﬂﬂﬁﬂ (Shopping)

(4) 579150 UIN4 (Entertainment)

adoaua YU (Supporting factors):

(1) FanN/AUBU (Society)

@) o5ensin luas/ms 1A uSas (Hospitality)

(3) AUNINNIST WuSms (Quality of service)

(@) Anuannsahamaioafios (Accessibility of destination)
Peduero1unisel (Situational factors):

(€)) v‘iuaﬁﬁ’wmnmdwiﬂuﬁm (Destination location)

2) M3 HUITUAIUTIAN (Price competitiveness)

(3) anuasany (Safety)
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4) JymveninneuiorJynuFeina/nsudilymt (Tourists
problems/Ecology problems/Problem solving)
3. ?]%%’Uﬂquiwmuwﬁqﬁwﬁm (Destination equity)
31 anulaamuiuendnual/Sadnysiveunasneiio (Destination
identity)
3.2 ﬂ’liiffﬂlméx‘lﬁmlﬁm (Destination awareness)
33 mwﬁnmﬁmdeﬁmw‘im (Destination image)
4 amufuinoReunaIieaiivl (Destination familiarity)
5. AMufuAmInuMaaYieudien (Destination value)
6. ANUIIRLUNNOISNGIRDUNAYIDUTIDY (Destination attachment)
7. amuiaweledeunasvieuiion (Destination satisfaction)
8. AnuAnAReUNaIBuiiod (Destination loyalty)
8.1 WHANIITUNTUBNABIFIUIN (Positive word of mouth)
82  anudsleveuiiorluewing (Intention to travel in the future)

[

Hau 1 ddnude unIsNeune) (Tourism related stakeholders)

N=]
e

\O

.1 r{’éﬂiZﬂBUﬂﬁ (Entrepreneur)

9.2  winnuliusas (Service employees)

9.3 AWNUYBITF (Government agencies)

9.4  Yu¥U (Residents)

9.5 1innieuiivn (Tourists)
10.  UHUADYNT (Strategic plan) HAZMIUIMSIFINAYNT (Strategic management)
1. unaweufivnmzdng Smdansia

[

a d' d' 9
12.  UINNYIUDY
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1. WgAN3IuNMsAadula¥e (Decision making behavior) HazNgAnIINNMIVILNA

(Consumption behavior)

» i v
1. wgAnssurinnesmeezlinanngAnisuduilaanamsnain Al
1.1 WgAn331iNNe Wi (Tourist behavior) QAN INKUILAA (Consumer
3 2 a 2 o 9 - ‘ﬂy . 3
behavior) ¥U1U03 WOANTIULIYAAANINITAUNT (Searching) N13%® (Purchasing) 319
a 1 a o s a
(Using) M31seiiuna (Evaluating) tagns 19910 (Disposing) lundafmaiuazuinis Tagaia
TILABLAUBIANNABINTVBAUYT (Schiffman & Kanuk, 2007, p. G-3) #301110D09 AN
v A o gy a o A vy o dy ya 9 a A
msaadulauazmsnsziivesdus Inamerdesiunsdetaznms lgduauazyins e
ABLTUBIANNABINIHAZANUNIND 19¥8 9191 (Solomon, 2007, p. 622) M3BIlUATELIUMS
dadulanazdnvuziinssuveudazyanaiiioniinisdsziliuma (Evaluating) M3 145
(Obtaining) M35 1% (Using) tagmsduiiumsnendanisus 1an (Disposing) AUAMAZUTNS
(Blackwell, Miniard & Engel, 2006, p. 735)
<] 1 =2 a gy a 2 ag ~ ' o
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v a
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Rosdnurdudfivezimuevieiiu Tnsdegndt (Who ) A5 Inadeezls (What 2) luds
o (Why ?) 30061915 (How ) Foiilels (When ) S0l (Where 2) Fouazlionnss
fvala (How often?) 39uediny1ilnsiiansnaden1sde (Who ?) (Schiffman & Kanuk,

2007, p. G-3)
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nouilel AnuinArouraeune luiseangAnssunIsuendeTIvIN uazaNuAlle
-
nounelusiuag
WU a s YV a o o e
1.2 nszummsﬂﬂau“lwammqminﬂ (Consumer buying decision process)
9 b4
dudwuduaeulumsdadulidevesdus Ina nmsdisiesieauvesius Inaswawinn
4’11 1 Y a 1 : A o YR 9
lunszurumsdenud us lnariunszuiums 5 Yuaeu aAe (1) MITUFNINNUABIANG
4
wienissuineilani 2) msdumdeya (3) msdszliuwaniufenneunisde (4) N3

v a

dy a [ Aﬂy 3 dyal a F) A 9 [ a b4
mﬂﬂu%% (5) NHANIIUNINAINITYD mug’uﬂﬂﬂm%zm1uﬁ5680uﬂau"lﬂwuﬂu

Qe

9/ dyd y & Y g 1 v a 4:’ a @ 4"
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¥ v v v v
Tuaiuisesilsziaiummiz ludun 5 Ao WeAnIsSUVOWINNBUNYIN WU
Q

b
a & a
N15%91350n15 195015 (Post-purchase behavior) ¥91UsznouUAIL (1) A15US AN

' 1 1 ti' & 1 L4 o v A
(Consumption) (2) anuane ladeunasvieuned deeznanluridedalyl (3) AMNUANAAD

9]
1 1 o & d'cf 1 XK =2 a 1 a 3 4’1'
HUINBDIUNYD m‘luwmsmﬁnmm (3.1) WEANTIUNITUBNABLYIVIN (3.2) mmm%m

t4
=

(moanen) luewaa TaslisoaziBeadail

E

nsfuftianmseenis (Need recognition) visamsiugiloun (Problem recognition)

L2 mré’umiﬂga (Search for information)

-3 mnlrzdfiueanmudennieunisie (Pre-purchase evaluation of alternatives)

: i X : L
. 4. mrindulaTe (Purchase decision)

S

5 wqﬁnﬁ‘umﬂua"slmﬁﬂ (Post-purchase behavior)

5.1 mslnaA (Consumption)

S B

5.2 Anuiianalasiauvavieaiiieg

(Destination satisfaction)'

e

53 powsinAdeusviasinn
(Destination loyalty)
(1) woinssumsLenFadiaLgn
(Positive word-of-mouth)
@) wdalavieaiienluaunen
(Intention to travel in the future)

v 9y
A 2.1 uaasluaanszuaumsdaduladevesdus 1na (Model of the consumer buying decision process)
("L]%I‘U‘ﬂiq 4910 Blackwell, Miniard & Engel, 2006, p. 70)

a LY \J d' [ 4“ A YV a _
NHANIINVBINNNBUNYINAHAINIIFOHIONTINVINS (Post-purchase behavior)
£ v
aa1lsznounIy
a . =] d‘ @ ' d' 9 dy 9
1.  M3U31aA (Consumption) HINERINIIMINNBUNEIAUNT MIFD M3 1F N3
a [ a @ Jd a [] H [] o 1 { ny
Usziliuma wazn1sl¥9ie lundadsaainazuSnsnoanie 19U $1uIunIsNoUR oI

v v v
szazansnin aldnelunsneunen laumdononss
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' v 1 ) o
2. anuiianelaAsuvianieiie (Destination satisfaction) 1ilunmidnmends
1 a [ 3 1 = ' ~ oy £y ' o
msneuned Ae weole/linels Smelenvzvendeluuifuazieshoads d1'linelenezuen
T 19 () d' = A = d' dy =3 o
aolunddo uaz Liveuio1dn desrwazdoaluFestizyatalunounds
[ v 1 4 9 v ay
3. anudnAneuvaIneaie (Destination loyalty) Ysenoual8 ANANAAIY
o/ a v a . A Yy a
NAUAA (Attitudinal loyalty) Lmzmmﬂﬂﬂﬁ'mwmﬂsiu (Behavioral loyalty) t/8Q@nAILNA
14 ]
o = \ 1 a 1 =) LY 1 = é
ANUANANI danadaNgANTIUMTUBNABIFILIN tazaNud laio uhedlusuian 9
) Y
swazidvaluGesisgyaisluiidods i
3.1 WYANIINNIIUBNABIYAUIN (Word of mouth communication) Wums
4 o 4 Y a a o 4 a P v
domisnondensde lasgni lagszydainunaondnfuIaninis FINsuendenInn:
v v
AuFauinniawaaui 1@ ualuanitosestiidunmsuende®auin (Positive word-of-mouth)
A . o y ' :: 3 1 14 o’l’
Farueds Msdeds lasgndimendenisdesdisasls msdeaslumsvendeluudfiy
a g ¥ 4 Jd a wva &K o a o
aduiiognilinnuidnnanindszaunmsainieonisdfia W ldnmsaivayuusyn
2 av & dy o 1 ~ ~ 9y Y o
(Westbrook, 1987) ¥ luaudduisest Uszaeudie (1) msuuzthmsneuiioaiinzdaldnu
e (2) Madusuuzmseuivamzdeldiuyanandesns liveufisamanzia 3) ms
VA A 4 o \ 3 Y Y v 4 .
IMF03RY igfumsnsuneumzdnsituyanaduils (Zillifro, 2004)
32 anufalade (meaien) luenan (Intention to travel in the future) 11
' o Y Y a ' A v 2 A v
anuitziluvesgninezanlduinmisaslyd  usee1vvzlduniu nseaanisldnig
atfuayugsne (Garbarino & Johnson, 1999) Tauiilunua Ifufitifnuamirzautiugndmie
Vv [ vy
@niiugnAeag3n9IL (Zeithaml, Berry & Parasuraman, 1996) {lasofidsnanennudalaly
Y v
auIAAtiY A Anuane ledeunaseuiien
a ] a o’: 9 9 d - [] J q’/' 9
ginemsvieuneInanaedeanesuldnagniaiee iledwwadennuaslaly
a :’ awv cv 3 é 9 = s d'
vims luewna luaudteziannuaslilueuinn dalseneudas (1) msdudunazan
[ [ v ' [ 9y
NouNeINMZF90A (2) MINWHUNIzITDUNEINMzd TN TuewIAa (3) ANUABINS

v v v . v v
Nizvivuneunvetion (4) msvwamesiernmesaiionlulenmase 1 (Zillifro, 2004)

2. ms%’nfﬂjmﬁfmima?'lmdaﬂammmsnnNmsmh%’umhqé'aﬁu (Tourists’ perception
toward sustainable competitiveness)

M33U3 (Perception) M10D4 ﬂszmumﬁmda:uﬂﬂmﬁanaii Iaszdoy uaz
ﬁmmgﬁmﬁuﬁaﬂszﬁu Taverdonlszamduiaiai oadenmditinnuninoosnin wie
D1 ?‘ﬁmsﬁuﬂﬂaum?}aﬁaémmﬁa yana 2 au Fa185udenssduieatu Souly

a1 U dzUARIMIFIn Matden msdaszdiou uaznisdnnuninouandiadu mssud
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o 1 a o a [ < 1 a :’ ] [
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v 9y
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@ a a v W 3 1 o o
ms5ufiianndinssquarniszamdudans 5 Taua (1) msldnu Tagerdy
v v 9
a1 (2) M3 1dguainy 3) mslanausineyn (4) ms1dausasinau (5) ms ldduiaain
a o & v @ :}' o Y o 1 ~ a [ u’: =
Al Fetlszamdudans 5 wihldinveseunamsilasy (Exposure) A1uaslanezan
N047187 (Attention) HALIAANITAAINAITNBUNGIALUNAINDUNYT (Interpretation) TUNI
A Wy . . s . J av A ::‘
nalanselunels (Satisfaction /Dissatisfaction) (Solomon, 2007, p. 49) luauIveisesilag
d' o Y % \ d' 1 ) o 1 Q‘I lé 1 1
(MeI0In UM UVBNTNNBUNEIRBAINAINITANIINTUYITUDEIEIEY Favzdenane
Anuiane lersunaseunuItazaNUANARBIY A BN
AUTINITANIN IUVIVHYBIUTAINDIUNE? (Destination competitiveness
Tourist’s perspective)
d o
@) nagnsmsadievelanIaumanisuaatu (Competitive  advantage
o 9 VoA = v " @ (] o 9 Yy a =2
strategy) (unagns lumsadeguaiimionilunsudsdurumsiilignduie anuis
a 1 a a a o '
wolannuaunsalumsiuguadulse@nsamanuaaadsassauazmsnoudueda
9 P " W ' 9/ 9 g 9 11_4:] VoA A [ [ 9y Y
gnMFIguamaInadsduiuszdeuduguainmilenguysdu Taslumsainade
v
TASsumeamsuvsiuinusimezdesadsnun luduaiee (Aaker, 2005, p. 144) HaAIN
9 Yy |2 " @ o Y a Yy 9 1 o Y a o Y a
9o lanSounamsudsduirldifaanudun anuduanildmnannunels uazilvifna
ANUANAADUHNAINDIUNY?

\

@ msadeveldnlSaumanisudadundigudssuneuiviedug
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ANUAUSINEAY [SCA versus Key Success Factor (KSF)] iumsadeduseneuvesna

o

gt 9

o @ a P v " @ «3 @ ya v o =
gniszaugsne Iniide lanSeuguisdunsluilegtiu wazeuinn laglddunsng uazia
Vv v
anvasailuiugudmsuns 1dnfSouetedeiiios (Aaker, 2005, p. 144) ueraIndo
1dufSsumansudstudnanennunane laazanusnadsurainsuneg?
[V ) 'e [ a o d
3) ﬂmﬂqmmmt%ﬁmﬂﬂg [Key Success Factors (KSFs)] Lfluaumwv
a Vo Ao 4 [ ) =1 < y
'ﬁ?amﬂammmsm’fmmsswwum1Lflutﬁaﬂﬁmwuzqmwu‘lummms Usziaunaig
° a A o 9 9y o J Y = <1 A d av a A 1
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@ @un¥wduazdanduarnsedaddlumsdanzdnisudady
ﬂzni‘luﬁugmﬁm%’umiﬁmuwﬂa%’aq'mmﬁu%aﬁﬁﬁwu [Key Success Factor (KSF)] &4
wwdeadiiladedtnsudedu  Taofimsmmuanagnifineadosfunagnimumdii
Uszneudan (1) nagnsduNAASIa (Product strategies) (2) AAagNENIsAIMUAR LM
HARABIT (Positioning strategies) (3) AAYNTNTHAA (Manufacturing strategies) (4) NAYNT AT
M39AT11U1Y (Distribution strategies) ﬂaqwﬂﬁtiﬁrdawassiﬂmmﬁawﬂ“lwmﬁﬂﬁmgﬁm
wazANuSnAvesinviouiion (Aaker, 2005, p. 142)

) maahadeldnlaumansuyadamidaiy [The Sustainable Competitive
Advantages (SCAs)] nagniidiffenmnn c?aqmmws:ﬁnqeémzéfaﬂ%’%
anwannsa lunseenuuudunswaa/msU§iansuasmsdaeundasusinsinguamg
qnf1 Maeda nagnemsmmuadumiskaasust msldusmagsfmavouiisinzdosldna

o < dyd' " w Ao oA £ 1 ' < @ =
ﬂwﬂuﬂszmuumamsmwu'ntjwu “11’\1%3?(\1Nﬁﬂﬂﬂ'J"IiJWQWﬂi%ﬂl@ﬁuﬂﬂﬂﬂlﬂﬂ’)LLQZﬂ'}'m

9

Y

fnavoainnounedluszeze1 (Aaker, 2005, p. 142)
(6) M3iuaueAmA1  (Value proposition) N15a31398 1a1/5sun1ans
v v

" v oA A A o d 9 1Y A A 1 9 1 9 2
HYIUUN »1ﬂu‘nmJ5z'emﬁNauumsmaﬂmﬂumgﬂmuazﬂﬂwmsmwnﬂmﬂﬂmmqﬂm BN

= -~

Ao v o w Y " v 1o 1 a A A
dodluilededingnezidon loans IS sumenmsudsdugaumuvesgsnas anueds u
a o d a £ o U dy (] [ ) [ 4 [
naafua/usMs Fatlatomariiszdananonnuiane laveninrnewunss MsusnasLazA
v v v
aalaneanelgnlusuing (Aaker, 2005)
A [ d v A
(7)  MsfaEenAMIA-HaNIMN (Product-market selection) #azMs AAABNY
[ v
UYITY (Competitor selection) TunisuvsiunIamsnouieIuszdosimuanguivuny
o @ a o d a 1 $ [ [
dMSUNIANNNATMININOUNY) Hazitonguasiuals (Aaker, 2005)
v 9
anvazvaImIaave IanfSaumamsuuavundatiu (SCA) Jaqil
o é d' 1 L 1 -
1)  fanudrAgiieans (Substantial) Fuiude 18 vuiimilonnguasdu
ji'-’] g 9y & o ' < @ @ 1 P ' '
wazilundesnisvesgnm Fuh liganuitanelsuazanuindvestinneuiisaneunas
.4
oy
' ] v
(2) AeINANNNUAETIEY (Sustainable) U8 1A1JSoUNIIMIUVITY 1TudDa
a [ 9 d’ d’ 9 1 U 1 s 9 1 s
ansawFyduaninuadeuinldsunlas uazawnsoldneudeduisiu 1diluedied
@ [ 1 = 9 £ 9 @ @ a’oy y Y
0819 MsneaneIMangalumez e Fauduanueanuvsalzmswazdanildneanza
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@ o a o d a 1 ~
(@) 38119 (Leveraged) iilundsdunvvendadaai/usmsmveunonlu
U = v a 9 . . Y k)
imzdha edvsennsagalagnd nanite Aesiiquarluialegndn (Positioning) Tasdesaiag

waadudt I ausaigede1d ’i]%%’ﬂﬁy%zmwaﬂammﬁawa‘lwmqﬂﬁﬁ msvenaaluudd
wazawsalaviouiisadlueng

anuifafuveamsneuiio (Destination sustainability) N15W@UINSNOUTEIDE1
g@ﬁuﬁwﬁn‘lumsﬂﬁﬁﬁ avsens fail (Dowling, 1995)

1) MssuiufnImsieuiion luveuvafia 13505095 UY0IsI NG
guyu YUusITuioy Yszndl Tmusssy uaz3nFiaanuilueguesgurudennisunis
Vouiivn

@ nisaszuinlufenssunisveufisafiinansznudeyusy
vuusssuilon YszmdiSausssy uazidanmilueguesguru Feezddnvaziuendnual/
dnanyal

@) msfidnslufnssumseuiion é’tﬁ‘m%’mﬁqétﬂuﬁuﬁﬁmuaw}:ﬁ
dlddandodeclszaunistanissaufiu Lﬁaaﬂwaﬂiwudﬂswuﬁnﬁiuﬂgmu
ANDAIUYUUTI BN UszmdlTansssy uazdnsinnnmsvieadion

) msﬂszmummé’\'mmsuazmiﬁmummumumamsygﬁ% M3A1390Y
VoIFIAY msmﬁﬂﬁﬁ'maﬂﬁeu wagTausssutesduee1as ity

1. ﬂ%ﬂﬂ]ﬂiﬁﬁﬂdtau (Endowed resources)

L1 NINININMISE35u¥1IA (Natural resources) 1U52noUd s SnyaEng
QUAIAATNIUAIN (Physiographic) NU81N1A (Climate) N WALUAIN LALANYULTNIA
MEAINDUA

L2 niWensMITaus sy (Heritage  and culture) Y5enovudae
Useiamans ao1iu Usemd dnvaznieanrilaonssy e1mis audals auas MU
NSaziaY 409 ﬁa'jni‘luﬁwEwmfuﬁugmﬁ'ﬁémwiumsgq‘lﬂﬁnvimtﬁm (Cohen, 1988;
Murphy et al., 2000)

2. n¥menshadievuaniu (Created resources) ﬁ]u?ﬁﬁmgm‘fa%’wﬁu aail
BNTNAADANUAWITONNMIUVITUVB U A DU TE) 1) sansy 5 Uszian §ail
2.1 YOUINATBININITIURS AT (Range of available activities) a1

a 1 ¥ { l=' Al ﬂ' ¢i' o e é
Uszauvesfanssuntoluunadanoudion iudedsgalenisneuiioaiidrdy aq

o
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Y @ ) Q‘ o =S 1 s
Usznoudan msvinden uazdsswavanuazaindufim Wy luningaow siifimi
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gzadn dvsuanvaulamryluiseslaosnile 1aua nisneaiomuunIgne N3
NOUNTAFIUNIA NOUNIAUFITAUUTITU/UTAN LATNITVINTUIY

2.2 ;51slanvean1sMeuiien (Tourism infrastructure) Mo LaAY
A vy ' J 1 ~ A Y & '
ouq (1993) 1ana1nd msisyd Inamemisveuiiendedluaniwuiadeunilsvesunas
1 - =1 [ d @ [ P dy A
noune wazinanelseaunssiveatinvouned UenvINtl Murphy LazAUDUY (2000)
WU MinunaseungIvIaunaussauaisIsyl lnalimngduaziinanssnuae
Jd ] ¥ d' -é [ ~ d‘ c{d’ o w
Uszaunisaiveninveuiion Feasisgil Iaamanmsveuiionilumioanoinsalndrdsy
VBIUNINVBIUH AN DUz AUAINTUIAONIT O UL
LY Y v v v
2.3 msveuila (Shopping) Mmidei/tstinedludsindudmiuminveuiion
Tunadausssy wu sgijunazsranmasziinis eesuigdionan Tudshunasen

{ 1 A o w o [ o 1 { [l

ms llinerdeiuiludeddydmsulseaunisailunisvioaiion (Hobson, 1996) ludau
1 H Y = l& A % o -7
a199 vaelanii lemaiazder/telusismsduiasanid dededuiuiledoddaluns
N0UNYI UNAINBUNYIAI

2.4 5181350MIN (Entertainment) 15200UAY N1UNAURNADI azATUAY

-4 @ a H

NNYUAS (Crouch & Ritchie, 1999) s18mstunstiansoduny ldnategluun
38 ﬂﬂ%ﬂﬁ‘fﬁjﬂigu (Supporting factors)
[ LY = ‘ = a
3.1 osendeluns (Hospitality) nuieda anwduiasvesdszarvuly
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a [ A { [ Y] [ = Y] a
Yszmrulutesdu anudaulivesaulutesdiunazIideyadeiinneuis inuadsao
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