
เอกสารอางอิง 
 
กรมอุทยานแหงชาต.ิ แหลงท่ีมา: [online] www.dnp.go.th  
จันทรา ศรีสมวงศ. (2549). รายงานการวิจัยเรื่อง ชุมชนประมงเกาะชาง: ผลกระทบจากการ

พัฒนาการทองเที่ยว.กรุงเทพฯ: ภาควิชาการจัดการประมง คณะประมง
มหาวิทยาลัยเกษตรศาสตร. 

จุรีรัตน คงตระกูล, ฝายวางแผนการทองเท่ียวแหงประเทศไทย. แหลงท่ีมา: [online] www.tat.or.th
ท่ีมา :  http.//www.kochangtoday.com 

ระพีพรรณ ถาวรวันชัย. (2546). ปจจัยที่มีผลตอพฤติกรรมของผูใชระบบที่เปนตัวแทนจําหนาย 
อุปกรณคอมพิวเตอรในการใชบริการส่ังซ้ือสินคาผานอินเตอรเน็ต.สารนิพนธ บธ.ม. 
กรุงเทพฯ : มหาวิทยาลัยศรีนครินทรวิโรฒ. 

ศรีประภา ชัยวรวัฒน. (2545). ปจจัยที่มีผลตอพฤติกรรมการทองเที่ยวเชิงนิเวศนของนักทองเที่ยว
ชาวไทยในเขตอุทยานแหงชาติหมูเกาะชาง. สารนิพนธบริหารธุรกิจมหาบัณฑิต. (สาขา
การตลาด). กรุงเทพฯ: บัณฑิตวิทยาลัย มหาวิทยาลัยศรีนครินทรวิโรฒ. 

ศันสนีย หวังวรลักษณ. (2547). รายงานการวิจัยเร่ืองความพึงพอใจของประชาชนตอการพัฒนา 
การทองเที่ยวอุทยานแหงชาติหมูเกาะชาง. กรุงเทพฯ : ภาควิชาการจัดการประมงคณะ
ประมง มหาวิทยาลัยเกษตรศาสตร. 

แสงเทียน อัจจิมางกูร. (2457). รายงานการวิจัยเร่ืองการศึกษาชุมชนกับการใชประโยชนทรัพยากร
บริเวณพ้ืนที่ปาชายเลนเกาะชาง. กรุงเทพฯ : ภาควิชาการจัดการประมง คณะประมง
มหาวิทยาลัยเกษตรศาสตร. 

อมรรัตน วิถีสวัสดิ.์ (2550). ศึกษาการเปลี่ยนแปลงสภาพแวดลอมเพ่ือกําหนดยานตามขีด
ความสามารถในการรองรับการพัฒนาการทองเที่ยวพ้ืนที่เกาะชาง จังหวัดตราด. ปริญญา
นิพนธวิทยาศาสตรมหาบัณฑิต. (สาขาภูมิศาสตร). กรุงเทพฯ : บัณฑิตวิทยาลัย 
มหาวิทยาลัยศรีนครินทรวิโรฒ.  

Aaker, D.A. (1996). Building Strong Brand. New York : The Free Press. 
Aaker,D.A. (2005). Strategic Market Management. (7th ed). New York : John Wiley & Sons. 
Alexandris, K., Kouthouris, C. & Meligdis, A. (2006). Increasing Customers Loyalty in a Skiing 

Resort the Contribution of Place Attachment and Service Quality. International Journal 
of Contemporary Hospitality Management, Vol. 18, No. 5, pp. 414-425. 

Assael, H. (2004). Consume Behavior : AStrategic Approach. Boston : Houghton Mifflin.  



 174 

Backman, S. J. (1988). The Utility of Selected Personal and Marketing Characteristics in 
Explaining Consumer Loyalty to selected Recreation Serviced. Unpublished Doctoral 
Thesis, Texas A and M University, Texas. 

Backman, S.J. & Crompton, J.L. (1991a).  Differentiating between High, Spurious, Latent and 
Low Loyalty Participants in Tow Leisure Activities. Journal of Park and Recreation 
Administration, Vol. 13, pp. 121-137. 

Backman, S.J. & Crompton, J.L. (1991b).  The Usefulness of Selected Variables for Predicting 
Activity Loyalty. Journal of Leisure Science, Vol. 13, pp. 205-220. 

Baloglu, S. (2001). An Investigation of A Loyalty Typology and the Multidestination Loyalty of 
International Travelers. Tourism Analysis, Vol. 6, No. 1, pp. 41-52. 

Baloglu, S. & McCleary, K. (1999). I Shape for the Formation of the Image of A Destiny. 
Journal of Tourism Research in Spanish, Vol. 1, No. 2, pp. 325-355. 

Berry, LL. (2000). Cultivation Service Brand Equity. Academy of Market Science, Vol. 28, No. 
1, pp. 128. 

Bettman, JR. & Park, CW. (1980). Effects of Prior knowledge and Experience and Phase of the 
Choice Process on Consumer Decision Processes: A Protocol Analysis. Consumer 
Research, Vol. 7, No. 3, pp. 234-248.  

Blackwell, R.D., Miniard, P. & Engel, J.F. (2006). Consumer Behavior. (10th ed). Canada : 
Thomson South-Western.  

Bolton, R.N. & Drew, J.H. (1991). A Multistage Model of Customers, Assessments of Service 
Quality and Value. Journal of Consumer Research, Vol. 17, March, pp. 275-284. 

Bricker, K.S., & Kerstetter, D.L. (2002). Level of Specialization and Place Attachment: an 
Exploratory Study of Whitewater Recreationists . Leisure Sciences. Vol. 23, pp. 233-
257. 

Brown, G.H. (1952 ). Brand Loyalty: Fact or Fiction?. Advertising Age, Vol. 23, pp. 53-55. 
Chen, K.J. (1997). The Effect of Satisfaction and Familiarity on Intention: Multiple-Destination 

Context Kuang-Jung Chen. Journal of International Consumer Marketing, Vol. 10, 
No. 1/2. 



 175 

Cho, M.H. (2001). The Role of Prior Knowledge, Need for Information and Credibility of 
Information Sources in Tourists’ Information Search Behavior. Unpublished 
doctoral dissertation, Pennsylvania : Pennsylvania State University. 

Cohen, E. (1988). Authenticity and Commodification in Tourism. Tourism Research, Vol. 
15, No. 2, pp.371-386. 

Cottrell, S.P., Vaske, J.J. & Shen, F. (2005). Predictors of Sustainable Tourism: Resident 
Perceptions of Tourism in Holland and China . Proceedings of the 2005 Northeastern 
Research Recreation Symposium. New York : USDK Froest Servic, Northeastern 
Research Station. 

Crompton, J.L. (1979). An Assessment of the Image of Mexico as A Vacation Destination and the 
Influence of Geographical Location upon that Image. Journal of Travel Research, Vol. 
14, No. 4, pp. 18-23. 

Cronin, J.J., Brady, M.K. & Hult, G.T.M. (2000). Assessing The Effects of Quality, Value and 
Customer Satisfaction on Consumer Behavioral Intention in Service Environments. 
Journal of Retailing, Vol. 76, No. 2, pp. 193-218 

Crotts, J. (1996). Theoretical Perspectives on Tourist Criminal Victimisation. Journal of 
Tourism Studies, Vol. 7, No.1, pp. 2-9. 

Crouch, G.I. & Ritchie, J.B.R. (1999). Tourist Competitiveness and Societal Prosperity. 
Business Research, Vol. 44, pp.137-152. 

Cunningham, R.M. (1956). Brand Loyalty: What, Where, How Much?. Journal of Marketing, 
Vol. 2, p. 206. 

Day, G.S. (1996). A Two-Dimensional Concept of Brand Loyalty. Journal of Advertising 
Research, Vol. 9, No. 3, pp.29-35. 

Dick, A. & Basu, K. (1994). Customer Loyalty: Toward an Integrated Conceptual Framework. 
Journal of the Academy of Marketing Science, Vol. 22, No. 2, pp. 99-113. 

Dimanche, F. & Havitz, M.E. (1994). Consumer Behavior and Tourism: Review and Extension of 
Four Study Areas, Journal of Travel and Tourism Marketing, Vol.3, No. 3, pp.37-57. 

Dowling, R.K. (1995). All tourism should be sustainable tourism. Journal of Sustainable 
Tourism. 



 176 

Dwyer, L., Forsyth, P. & Rao, P. (2001). The Price Competitiveness of Travel and Tourism: a 
Comparison of 19 Destinations. Tourism Management, Vol. 21, No. 1, pp. 9-22. 

______ (2001b). Sectoral analysis of Price Competitiveess of Tourism : An International 
Comparison. Tourism Analysis, Vol. 5, No. 1, pp. 1-12. 

Fodness, D. & Murray, B. (1999). A typology of tourist information search strategies. Journal of 
Travel Research, Vol. 37 (2), pp. 108-208. 

Fornell, C. (1992). A National Customer Satisfaction Barometer: The Swedish Experience. 
Journal of Marketing, Vol. 56, No. 1, pp. 6-21. 

Garbarino, E. & Johnson, M.S. (1999). The Different Roles of Satisfaction, Trust, and 
Commitment in Customer Relationships. Journal of Marketing, Vol. 63, pp. 70-87. 

Ghodeswar, B. M. (2008). Building brand identity in competitive markets: A conceptual model.             
Journal of Product & Brand Management, Vol. 17, No. 1, pp. 4-12. 

Gitelson, R.J. & Crompton, J.L. (1984). Insights into the Repeat Vacation Phenomena. Annals of 
Tourism Research, Vol. 11, No. 2, pp. 199-218. 

Gursoy D. & McCleary, K.W. (2004). Travelers’ Prior Knowledge and Its Impact on their 
Information Search Behavior. Journal of Hospitality and Tourism Research, Vol. 28, 
pp. 66. 

Hales, C. & Shams, H. (1990). Cautious Incremental Consumption: A Neglected Consumer Risk 
Reduction Strategy. European Journal of Marketing, Vol. 25, No.7, pp.7-21. 

Hammitt, WE., Backlund, E.A. & Bixler, R.D. (2006). Place Bonding for Recreation Places: 
Conceptual and Empirical Development. Leisure Studies, Vol. 25, No. 1, pp. 17-41. 

Hidalgo, M.C. & Hernandez, B. (2001). Place Attachment : Conceptual and Empirical Questions. 
Journal of Environmental Psychology, vol. 21, No.3, pp. 273-281. 

Hobson, P. (1996). Leisure Shopping and Tourism : The Case of the Korean to Australia. 
TuriZam, Vol. 44, pp. 228-244. 

Hosany, S., Ekinci, Y. & Uysal, M. (2006). Destination Image and Destination Personality : An 
Application of Branding Theories to Tourism Places. Business Research, Vol. 59, pp. 
638-642. 

Hu, Y. & Ritchie, J.R.B. (1993). Measuring Destination Attractiveness: A Contextual Approach. 
Journal of Travel Research, Vol. 32, No. 2, pp. 25-34. 



 177 

Hwang, S.N., Lee, C. & Chen, H.J . (2005). The Relationship Among Tourists’ Involvement, 
Place Attach and Interpretation Satisfaction in Taiwan’s National Parks. Tourism 
Management, Vol. 26, pp. 143-156. 

Iwasaki, Y. & Havitz, M.E. (1998). A Path Analytic Model of the Relationship between 
Involvement, Psychological Commitment, and Loyalty. Journar of Leisure Research, 
Vol. 30, No. 20, pp. 256-280. 

Jacoby, J. & Chestnut, R.W. (1978). Brand loyalty : Measurement and Management. New 
York : John Wiley & Sons. 

Jago, L.K. & Shaw, R.N. (1998). Special Events: A Conceptual and Definitional Framework. 
Festival Management and Event Tourism, Vol. 5, pp. 21-32. 

Jones, T.O. & Sasser, E.E.Jr. (1995, November/December). Why Satisfied Customers Defect. 
Harvard Business Review, pp. 88-89. 

Keller, K.L. (1993). Conceptualizing, Measuring and Managing Customer-Based Brand Equity. 
Journal of Marketing, Vol. 57, pp. 1-22. 

Konecnik, M. (2006). Croatian-Based Brand Equity for Slovenia as Tourism Destination. 
Economic and Business Review, Vol. 8, No. 1, pp. 83-108. 

Kotler, P. (2003). Marketing Management. (11th ed) Mew Kersey : Prentice-Hall. 
Kotler, P. & Keller, K.L. (2006). Marketing Management. (12th ed). New Jersey : Prentice 

Hall. 
_______. (2009). Marketing Management. (13th ed). New Jersey: Prentice Hall. 
Kyle, G., Graefe, A.R., Manning, R.E. & Bacon, J. (2003). An Examination of the Relationship 

between Leisure Activity Involvement and Place Attachment Among Hikers Along the 
Appalachain Trail. Journal of Leisure Research, Vol. 35, pp. 249-273. 

_______. (2004). An Examination of the Involvement : Place Attachment Relation Among Hikers 
Along the Appalachian Trail. Journal of Leisure Research, Vol. 35, pp. 249-273.  

Kozak, M. & Rimmington, M. (2000). Tourist Satisfaction with Mallorca, Spain as An off-Season 
Holiday Destination. Journal of Travel Research, Vol. 38, February, pp. 260-269. 

Laroche, M. Kim, C. & Zhou, L. (1996, October). Brand Familiarity and Confidence as 
Determinants of Purchase Intention: An Empirical Test in a Multiple Brand Context. 
Journal of Business Research, Vol. 37, No. 2, pp. 115-120. 



 178 

Lawson, F. & Band-Bovy M. (1977). Tourism and Recreational Development. London: 
Architectural. 

Lepp, A. & Gibson, H. (2003). Tourist roles, Perceived Risk and International Tourism. Annals 
of Tourism Research, Vol. 30, No. 3, pp. 606-624. 

Low, S.M. & Altman, I. (1992). Place Attachment: A Conceptual Inquiry. In Place Attachment: 
Human Behavior and Environment. Altman, I. & Low, S. (Eds.), Advances in Theory 
and Research, Vol. 12, pp. 1-12. 

McCleary, K.W., Weaver, P.A. & Hsu, C.H.C. (2003). The Relationship between Leisure 
Travelers’ Origin Country and Product Satisfaction, Value, Service Quality, and Intent ot 
Return. Working Paper. Hong Kong: Hong Kong Polytechnic University. 

McKercher, B. (1998). A Chaos Approach to Tourism. Tourism Management, Vol. 20, pp. 425-
434. 

_______. (1998), The Effect of Market Access on Destination Choice, Travel Research, Vol. 37, 
pp. 39-47. 

Millman, A. & Pizam, A. (1995). The Role of Awareness and Familiarity with a Destination : The 
Central Florida Case. Journal of Travel Research, Vol. 33, No. 3, pp. 21-27. 

Mo, C., Howard, D.R. & Havit, M.E. (1993). Testing an International Tourist Role Typology. 
Annals of Tourism Research, Vol. 20, pp. 319-335. 

Moorthy, S., Ratchford, B.T. & Talukdar, D. (1997). Consumer Information Search Revisited : 
Theory and Empirical Analysis. Journal of Consumer Research, Vol. 23, No. 4, pp. 
263-277. 

Murphy, P., Pitchard, M. & Smith, B. (2000). The Destination Product and its Impact on Traveler 
Perceptions. Tourism Management, Vol. 21, No. 1, pp. 43-52. 

Oh, H. (2000). Diners’ Perceptions of Quality, Value and Satisfaction. Cornell Hotel and 
Restaurant Administration Quarterly, Vol. 41, No. 3, pp. 58-66. 

Oliver, R.L. (1980, November). A Cognitive Model of the Antecedents and Consequences of 
Satisfaction Decisions. Journal of Marketing Research, Vol. 17, pp. 460-469. 

______.  (1999). Whence Consumer Loyalty. Journal of Marketing, Vol. 63, pp. 33-44. 
Oliver, R.L. & Swan, J.E. (1989). Consumer Perceptions of Interpersonal Equity and Satisfaction 

in Transactions : A Field Survey Approach. Marketing, Vol. 53, No. 2, pp. 21-35. 



 179 

Oppermann, M. (1998). Destination Threshold Potential and the Lass of Repeat Visitation. 
Travel Research, Vol. 37, pp. 131-37. 

______. (1999). Prediction Destination Choice : A Discussion of Destination Loyalty. Journal of 
Vacation Marketing, 5, pp. 51-56. 

Parasuraman, A. (1997). Reflections on Gaining Competitive Advantage through Customer 
Value. Journal of the Academy of Marketing Science, Vol. 25, No. 2, pp. 154-164. 

Petrick, J.F. & Backman, S.J. (2001). An Examination of Golf Travelers’ Satisfaction, Perceived 
Value, Loyalty, and Intentions to Revisit. Tourism Analysis, Vol. 6, No. 3/4, pp. 223-
237. 

Petrick, J.F., Morais, D.D. & Norman, W.C. (2001). An Examination of Determinants of 
Entertainment Vacationer Intentions to Revisit, Satisfaction. Journal of Travel 
Research, Vol. 40, pp. 41-48. 

Porter L.W. (1980). Competitive Strategy : Techniques for Analyzing Industries and 
Competitors. New York : The Free.  

______. (1990). The Competitive Advantage of Nations. New York : The Free. 
Pritchard, M.P., Havitz, M. & Howard, D.R.  (1999). Analyzing the Commitment Loyalty Link in 

Service Contexts. Journal of the Academy of Marketing Science, Vol. 27, No. 3, pp. 
333-348. 

Pritchard, M.P. & Howard, D.R. (1997). The Loyal Travel : Examining a Typology of Service 
Patronage. Journal of Travel Research, Vol. 35, No. 4, pp. 2-10. 

Proshansky, H.M., Fabian, A.K. & Kaminoff, R. (1983). Place Identity: The Physical World and 
Socialization of the Self. Journal of Environmental Psychology, Vol. 3, pp. 57-83. 

Reicheld, F. & Sasser, W. (1990). Zero Defections : Quality Comes into Services. Journal of 
Harvard Business Review, September-October. pp. 105-111. 

Reid, L.J. & Reid, S.D. (1993). Communicating Tourism Suppliers : Service Building Repeat 
Visitor Relationships. Journal of Travels and Tourism Marketing, Vol. 2, No. 2/3, pp. 
3-20. 

Ross, G.F. (1993). Destination Evaluation and Vacation Preferences. Annals of Tourism 
Research, Vol. 20, No. 3, pp. 477-489.  



 180 

Rossiter, J.R. & Percy, L. (1987). Advertising and Promotion Management. New York : 
McGraw-Hill. 

Schiffman, L.G. & Kanuk, L.L. (2007). Consumer Behavior. (9th ed). New Jersey : Prentice-
Hall. 

Shoemaker, S. & Lewis, R.C. (1999). Customer Loyalty : The Future of Hospitality Marketing. 
Hospitality Management, Vol. 18, pp. 345-370. 

Smith, S. (1994), The Tourist Product, Tourism Management, Vol. 21, No. 1, pp. 582-595. 
Snepenger, D., Meged, K., Snelling, M. & Worrall, K. (1990). Information Searchges by 

Destination-Tourists. Travel Research, Vol. 29, No. 1, pp. 13-16. 
Snepenger, D. & Snepenger, M. (1993). Information Search by Pleasure Travelers. Encyclopedia 

of Hospitality and Tourism, Kahn, M.A., Olssen, M.D. & Var, T. (Eds.), Van Nostrand 
Reinhold, New York, pp. 830-835. 

Solomon, M.R. (2007). Consumer Behavior. Buying, Having and Being. (7th ed). New Jersey : 
Prentice-Hall. 

Spangenberg, J.H. & Valentin, A. (1999). Indicators for Sustainable Communities. Wuppertal 
               Institute for Climate, Environment and Energy. A. f. http://www.foeeurope.org 

/sustainability/sustain/t-content-prism.htm. 2003: The Prism of Sustainability. 
Spangenberg, J.H. (2002). Environmental Space the Prism of Sustainability: Frameworks for 

Indicators  Measuring Sustainable Development. Ecological Indicator, Vol. 57, pp. 1-
15. 

Sweeney, J.C., Geoffrey, N.S. & Lester, W.J. (1999). The Role of Perceived Quality-Value 
Relationship : A Studying in a Retail Environment. Retailing, Vol. 75, No. 1, pp. 77-
105. 

Thompson, A. Jr. & Strickland, A.J. (2003). Strategic Management : Concepts and Cases. (13th 
ed). Boston : McGraw Hill. 

Valentin, A. & Spangenberg, J. H. (2000). A Guide to Community Sustainability Indicators. 
Environmental Impact Assessment Review, Vol. 20, pp. 381-392. 

Westbrook, R.A. (1987). Product/Consumption-based Affective Responses and Post-Purchase 
Processes. Journal of Marketing Research, Vol. 24, August , pp. 258-270. 



 181 

Williams, D.R. & Vaske, J.J. (2003). The Measurement of Place Attachment : Validity and 
Generalizability of a Psychometric Approach. Forest Science, Vol. 49, pp. 830-840. 

Woodruff, R.B. (1997). Customer Value : The next Source for Competitive Advantage. Academy 
of Marketing Science, Vol. 25, No. 2, spring, pp. 139-153. 

Woodside, A.G. & Lysonski, S. (1989). A General Model of Traveler Destination Choice. Travel 
Research, Vol. 27, No. 4, pp. 8-14. 

Yamane, T. (1967). Statistics. An Introductory Analysis. (2nd ed). New York : Harper and 
Row. 

Zeithaml, V.A. (1988). Consumer Perceptions of Price, Quality and Value : A Means-End Model 
and Synthesis of Evidence. Marketing, Vol. 52, Jily, pp. 2-22. 

Zeithaml, V.A., Berry, L.L. & Parasuraman, A. (1993). The Behavioral Consequence of Service 
Quality. Journal of Marketing, Vol. 60,  April , pp. 31-46. 

Zillifro, T.D. (2004). Shared Environmental Values trust, and Relationship Commitment in the 
Nature Brand Tourism Industry. (Doctoral Bevastation, Pennsylvania State University, 
2004). Dissertation Abstracts International, pp. iii - v. 

 


