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The Objective of the research is to study the reputation management strategies of Life
Insurance buslness in Thailand. The study includes a comparison of reputation management
strategies of in;mrance companies under Thai and foreign executives. The researcher has also
studied the strategies and tools being used as a support mechanism in reputatilen managar_nent.-
It fs a quantitative research using information from interviewing of ten executives from 10
insurance companies, 2 PR advisors and 2 academics. The executives who gave interview are
responsible for organization communication and public relations issue. Other information is
gathering from documents and several related websites. The research found that the strategies
used in reputation management in ten insurance companies were as follows:

1. Integrated Marketing Communication Strategy

Organizational Crisis Handbook

2. Corporate Social Responsibility Strategy

3. Customer Relationship Management Strategy

4. Customer's Experience Building up Strategy

5. Understanding of Customer’s behaviars Strategy
6. Customer Centric Strategy

7. Risk Management Strategy

8.

9.

Following up Information of Rival Companies and Economic Enviroﬁment
According to the study, there is no difference in strategies used the insurance
companies under supervision of Thai foreign executives. The procedures and communication -
_toois be_ing used by the companies to support reputation management are as follows:
1. Procedurs of Public Relatiors being used to commiunicate ard disseiiriate
information to customers.

2. Traditional and new Media being used in Public Relations works. p





