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Abstract

This research aimed to study the customer’s behavior on the priority levels of the
following; that is, customer’s behaviors and marketing factor related to the
customers’s decision in buying goods and services provided at supercenter in
Suratthani province. A set of 59 items of questionnaires was used with 399 customer
who were shopping at Tesco- Lotus and waiting to check the bill. Among the
research population, there were more female than males. The largest group aged
between 16 to 25. Their educational backgrounds ranged from bachelor degree to high
school level or lower. Most of them were students and company employees. Their
monthly incomes ranged from 5,000 to 9,999 baht. They were single with the family
size of 3-5 people. Most of the sample population bought the goods and used the
services in the supermarket section, theatre and fast food center. The money they spent
ranged from 500 to 1,500 baht. They come to Tesco- Lotus because of the sufficient
and variety of goods and recreation facilities. The promotions distributed by the
printed materials, especially the pamphlets, helped them gather the interesting
information. The day for using Tesco- Lotus service was not fixed with the length of
time at 1-2 hours. Most of them used private cars and motorcycles as the vehicles.
Besides, using Tesco- Lotus they used the services at other super center like Sahathai
Department Store and Big C. The results for the relationship between the marketing
factors and the customers’ behaviors revealed that there were no relationship between
the marketing factors and the customers’ behaviors as follows: all marketing factors
with the amount of money spent each time and the preferred super center. Nonetheless,
there were relationships between the marketing factors and the customers’ behaviors as
follows: the aspect of promotion; physical evidence with sale information; the aspect
of physical evidence with buying decision making; the aspect of products, promotion,
physical evidence with the block of time spent; the aspect of products, price, place,

physical evidence with the day to use the services; the aspect of promotion and process



with the time to spent; the aspect of price, people, physical evidence with the frequent
use of the services; and the aspect of products and price with the means of

transportation.



anuiunsazanudngyvesifym

dszimalnelimsiaszuuasygiasdenuedeastilos M liAasygnives
a a 4 ' 3 1 ' @ 9/ A 2 Y
Uszmaayau Tadued19590157 uazdananomMsnauItesdunImedua 51Tyl nn
A
A1997209 1A U5 T AD Tan g INIveNyUILY HaYDINMTHAIUITZDUIATHTD
1 1 Y 1
Usgnounuuua Tiuvewszannsimugaliu Taammzilszaninguisunaioinugie

< IJAA o da' [~ @ o w o a Y
Lﬂu&!ﬂu@'lu'mcﬁfJQ'QLlaxLﬂu@]?ilﬂiﬁ'lﬂiysluﬂ'liﬂTWuﬂﬂﬁﬂWQLlﬂ$§ﬂLLUUﬂ'liﬂ'l Tagmng
Y
9

i 9

9 &% 1 dg’ v A o ] [
yaudusduuumsmadelvuunauu ‘]Jﬁ%ﬂ’ﬁ)‘ﬂﬂ‘ﬂﬂﬁlfﬂﬁﬂullﬂaﬂﬂ]ﬂﬂﬁ\iﬂull‘ﬂfJGlu“D"J\‘]ﬁﬁ\iﬂTi

U

MAINOAATENY (22 NINgIAN 2540) 1 lRngAnssunsus Inavesau Inewldsunlasain

v
a A a

9 9
deauunuauan ligdnmiion aseuasa Inasuiinganssumsldneuuulsendauniiu

a tﬂy Y a A A dy a 9 ] 2 I tﬂy a 9
‘Wi]@]ﬂﬁﬁiani"]f@‘U’l’NQUiIﬂﬂ‘ﬂL‘]Jﬁ‘c’J“Ll‘ﬂ"IﬂﬂTiG]f’f]ﬁuﬂHL‘]J‘UV!?JW\I’EJEJiJTL‘]JH“]fE]ﬁHﬂTLWi'I%ﬂ’NN

o

F1uilu naz lndaseslumslFneldquartuinaiige i ldiudanasdolns (moderm trade)

v

D.

adAaa A

#latimssouiuazidnlazdunuinFieinlasunlasldvesdus Inaldiduediedainisa

Y Y A v Y

Y 2 Voo A a8 Y A g Y [ o a Ay
ﬁiN“]JﬂhlﬂL‘]JiEJ‘]J‘VI"I\‘lﬂTiLL"U\1“’UH‘VIWiLli’)ﬂ’J"I‘VT”Nﬁi5Wﬁl!ﬂ"l‘l’iﬁi’)i”Il!ﬂ"l‘]JﬁﬂLL’]J‘]Jﬂ\iLﬂiJTllliJ

v o Y o =\ v 1 o " v 9
ﬁm15aﬂium"lwuuazummaauuamﬂﬂﬂmwwzﬂaqmﬂumsmwumuﬁm

VINANINAIAVUALIATHINIAINGI HAURTIUA AW TAAIINTINIIAY

a 1 4 Y 1 1 ] o a
L‘V]ﬂjuiaﬁllagﬂ"ﬁ@ﬂﬂ@ﬁﬂﬁ'ﬁﬂﬂ?‘lTQﬂixlﬂﬁqﬁj@ﬂTQi?ﬂﬁ'} ﬁﬂTiu’]ﬁSUUﬂ’]iUiW’]iQWHLL‘U‘U

%

Tninnarsdszmenldfufvmsanlanaiolwilugieszos 4-5 Yk dunaliilagiu

~ 1 9 1

Y Y (a Y o A ~ A
51uﬂ1ﬂaﬂvlmmﬁﬁuEJWGHWQNNW Iﬂﬂcluﬂ 2545 UUANT 288,000 a1UUIN LIASATANISINY

U

I { J
11 633,000 drunn Ine 10Tl 2550 vaizhil 2553 vzliyasigegans 1 Aud 1w (ga1aaa
15993952, 2540 : 15) M3veedavess wAnlangluuylninjauesnnudesnsvesgn
[~ o o IS [l I 4 A o 1 a
Wudaailuldedresiasi esaniidnamuanannaauludiunamululsznalne
:3 a 9 1 Y < a v = o [ Y
WYY Tasmnizgnamidauearinaniinlag (Makro) tazgsnamanats vy wu v ma
@ g ~ < 1 [ a A A
TnTada (Tesco-lotus) W19UNd (Big €) 1Mudu dwalimsuistiuvesgsnadansuny
9 v
ANNTUITINTUTEUINALsznoums Tufesdutazan AN
@ [ 4 ~ [~ @ @ £ 9 3 ' = (I
TIagsug 518 Hudmdaniaveamalanaauwuiunii 200 1 eg11aain
NTUNNNKIUAT 670 N lawas Jagtivdlsemnsdiulnailszneuodmnyasnssy dily
A 1 1 = 9y A o Y A Y !
guywiosdiulnglsznoverdwaiue Tasianyauzmamvieluaaguyuiios laun

v v N A v Y Y o & 9
ﬂ’]ﬁﬂ1511']flcluﬁa']ﬂﬁﬂﬁlunﬁ'llclﬂllﬁg?n NITVIITUATNTUITUAINIG (BU ITUVIYLTADN



A 1 ] A 9 4 [ s Y a Yy <3 )
in3eetjary 1n3eld i sosuduazsadinsoiueud SHrunedududanan uaziune
o [ 1 =5 =) =) v a ) a 9 1]
Yot drulugszlanyuznelanlasiminnuuinmslumsvie mssmuanmaua
= , = = v J v | a Y
HanuuiyeusmdIMsignmansanesedsald Tudiuvesmsilszneugsnamsi
Yanlatimswaun livaregluuuiveausniudesnisvesdus Inanudiaunaz 3903
o A Aa £ 1 1 1 Y a 9 J 2 4
AntuaIa s lvaazedlugdunuveIneas sWaUA1 (deapartment store) 1031 UIADS
a A % . s <4 Yy 9
(super center) AouNHaua a5 (convenience store) "glﬂﬂilﬂilﬂ@ (supermarket) (LI 1UAT
= U dy SIQ' =) o W z:gl Voo oA 9 9 =
Yanuari lasumIanudaguniy taznan sy avuigunsvedd ualan
] s & % ' ' 1
Tagmmizudnlanlugdvesgulosiduans galuilagiiuiiog 2 uvs laun  dranaln-
@ 2 ' { 0o 3 [ @ 4
Tade wagdednd uaieilszauanuduSwaziisoaviegegalusiniagsugssi fe
Y v @ o = = o A ' o
wamalnlada dsiumsanuideiladenamsaaraninadennuduialuguaimuednis
a [ | 1 a a o o [
Trusmsvesiiamalnlada Suilwhaulslumsdaandny §3sede1dimsAnuiilade
A~ 1 a A Yy Aa Y v Y v
nunsaaaniradenganssumaaenlsusnismama Inladalududiulssaung
a A = 73 sy Yo A Yy a ) )
nMsaa1auIng iesain iWugulesiduaesn 1dsuanuidenandus Inalumsidn i 14
a usj dy d' Y = a (% d’d 1 A Y Aa
UIMIgaga Meiltite IMnaudanganssy waziatenamsaaianinanensiaonlsusng
(% aw 1 o a a (% @ J
wamdalnTada wamsdse szareilinsudmganssumsus Inavesyndaniagsugs
A Y a a 9 2 o A <3| 9 v 9
s1inNaenslsuImsgsnamlanaielvy iweuuuinedviudsznounmslums
o J o a a
suanagninamsaaiauazlsvilgegsnldaunsaneuduoinnudesnisvesdus Ina

v ¥ A o Vo w1 oA a £ Y,
Glﬁulﬂiﬂﬂﬂﬁ;ﬂ i'J‘JJ‘VI\‘]ﬁ']il'lﬁﬂl!sll\‘lel]uﬂllﬂllallﬂﬂﬂglﬂﬂslluvlﬂﬂlu'ﬂu']ﬂ@l

(Y] J av
'Jﬂ%!ﬂﬁgﬁﬁﬂsllﬂﬂﬂ1§3‘i]ﬂ
A = Aa Y Aa A 9y Aa 9 J 3 o [ [
1. LWﬂﬂﬂBmi]@]ﬂi‘m@miﬂﬂclumsm@ﬂhmmiwNcgl,ﬂaimumaﬂuﬂwm
4 ~
GERIDER I
A = [ o @ A 1 A Y Aa Y
2. LW'f]ﬁﬂ'H']5$ﬂﬂﬂ'3'll|'ﬁ'lﬂiy"ll@\1ﬂFl]i]ﬂﬂ’]\‘]ﬂ’]ﬁﬁa'lﬂ‘ﬂnWﬁ@]f]ﬂ’li!aﬂﬂiﬂfﬂiﬂ’lﬁﬂ’lﬂ
J 2 o @ @ 4 ~
yalosisunes lUTInIags Ly Il
A = @ o v o Jdo a A Y a Y 7
3. LWﬂﬁﬂHT‘ﬂfﬂi]fJ‘V]’l\iﬂ’li@]a'lﬂ‘]/liJﬂ'J'llJﬁllW‘L!‘ﬁﬂU‘Wf]@ﬂiiﬂﬂ’lﬁlaﬂﬂi%ﬂiﬂ’liﬂ’m“jjlﬂﬂi

< J @ @ J ~
L%UL@@ﬁiHﬂxﬁW’JﬂijiWH@]i‘ﬁTu

VOLIVANITIVY
Aov A % A 1 A 9y a 9 d < o Y] [
ﬂ”l'i?%EJLﬁ’fN‘ﬂﬂ‘U‘EJ“I/INfﬂﬁGlaWI‘mJWEW]fJﬂTiLa’f)ﬂcl“]ﬁJSﬂTi‘ViN%Lﬂ@il“ﬁum@ﬂuﬁ]ﬂﬁ’m
4 = I = = a a @ o 4 A 9
GERYEARN YT HJ‘L!ﬂ”l'iﬁﬂ‘]eﬂﬂ\ﬂ"li]@lﬂ'i'iilﬂ”li‘]J'iTﬂﬂGUfJQ“])’T’J%Qﬁ’)ﬂf!ﬁ‘]slg]i‘muvm{ﬂ’f)‘mialclf
a Y Y] o W 1 a A 1 a A 9
ysmsvanalnlaga ﬂﬂ‘ﬂﬂﬂ”)uﬂigﬁw‘ﬂNmiﬂa1ﬂU3ﬂTi‘I/IlJNaﬁ’f)Wi]G]ﬂiﬁiJﬂﬁm’f)ﬂal%

USMI Fa1AUA AMUHAASUN A1UTIAT A IUFOINWMIIATIHUIY uUMIdUaSUMIAaIN



o Y

ﬁ’mwﬂ’mm ATUHANHUSNNNYNN LASATUNTSUIUNIT ‘].]i%slﬂﬂill,agﬂijNLﬂ"lﬂiJ'lfJﬁ?ﬁ%ﬁJ

A\

)Y

a o 0’/’ dy 9q Y Aa Y [ o A (% [ 4 = d'd QsJ‘ 1
M5390A590 AedlFUTMsvianalnladd avguneiled WHIAFITHYITIU NUDIYALLA

U £

dd?’ 3 9 1 A a =< A o ) v A
16 ‘]J"’Uu‘lﬂ !,ﬂ‘lJﬂlauacluﬁvaﬂmﬂummﬂummauﬂumfm Iﬂﬂi‘ml‘ﬂﬂﬁ@ﬂﬂ’lm UUYUNLD DY

U o
]
A

U ¥095152@u 1o 197 1A911IU 399 AL
d Y [y U
szlavunlasuainmadde
o Y = a Y a Y R~ L o ] 4 =1
1. hldmswdmganssums 1Fusmsmaglesidumes i iags g sl
o ) =< o A ' A Y a 9 P o
2. hlimawdsildenumsaaaniinademsonldusmsieglesidunes Tu
1] [ 4 =1
T ings g 51l
A I~ o v 9 o o @
3. ofunuinudmiuddszneums lumssmuanagnsnamsaaauaziuils

Y Y

H A
s ldamsanouaueInUABIMIYeIRUs Inald lAuniige sauNea I souasiuny

Py
Aa K

g

1 A 9
guasnazinadulaluounn
mangy

a Y a L d o v a
‘Wi]@]ﬂ'iilllﬂ”]_liiﬂﬂ thﬂaiwumas flagenemsaaiauinis

= A a v
szAUITMIINY
{ [~ a { a @ o
UszanstlFlunmsanuiudus Inannldusmsianalnlades  amnduneiiios
o [ J ~ 1w ] ~Aq Y =2 o 3 Qs’ £ 9
Tdagawgisitl  nqudteded g lumsAnedisounsdu 399 au Falduanms
AMUIUMIVUIANGUAIDI NN T Tagldgasmsduiungualedning s

Y
1/529%1n5U09 Taro Yamane A4

N
n —_
2
1 + Ne
[ 1 d‘ 9 a o
n = VAR89 195 11n15 398
Y
N = NUINTTININIHIA
1 zﬂ' d! Ao dyc Y 1w
E = AANNAIIANADY HI1UNUIVIURHUA IHINND 0.05
9 Y a ~ 491 Aa 9 Aa Y Y] Y
NIMIADVNNVBYARVT Inanngaduawazusmsviiund Inlada INFHIY

Yo Y =Y 9y a = A 3 T A

HRIUIYNTINN Wmmﬁjm%mmmamauiumauﬂiﬂgmu AAUAIUN 3-31  NINHIAY
2549 U 117,641 Ay saziieihdeyamduiumugasnuinadiedi sz lduuie
v 1 % dy

AIDYN AU

v ao (117,641)
VA8 U159

1+ (117,641)(0.05%)

= 39878 WI0UILINA 399 @10819



ad 1 o v
ATMIFUAIDYN
1 LY 1 Aaov 3 dy g 1 Y (] [~ .
miqum@mﬂumm%ﬂﬂim Gl“]ﬂ‘ﬁﬂﬁEINGI’J’E]EH\‘]LHJ‘UHJH'D'ZUU (systematic
A ] I 1 @ ] { I
sampling) Tﬂmiumﬂmﬁumﬂﬁsmﬂsgﬂuﬂqmmmu (cluster sampling) umgﬂﬁﬁﬁqmﬂu

7 Ju Suag 57 au uaaziu@engy 3 F1A1 F1AWME 19 AU LAAZFINATTULDL

Y
ﬁﬂl@tg (accidental sampling) @ I

4 < Y 1 Y 1
ﬂ1§1\1ﬁ 1 mimm’mi’mﬁuayacluﬂnmuuaznmmq 9

5 ? ) il g fl a 21 39
M g 2

Naau

N
10.00 - 11.59 19 19 19 19 19 19 19 133
12.00 - 17.59 19 19 19 19 19 19 19 133
18.00 - Taa | 19 19 19 19 19 19 19 133
3INNIAY 399

v Y Y
dawlsnlelumsidelunsail Uszneudie (1) dualsdasy Taun Jadenamsnain
k4 1 v 9 Aa o s Y FY 1 ) ] kY 1 a Y
1aun fadedumaadiam a1us1A AUBBINIMIIATINUIY MUMITAUATUMTAAA Y
o 9 ] 9 Y a @ Y '
MR AUAPHALTNINMENN LAZAIUNTZUIUMIT VTN uag (2) dwnlsay laun
a Y a Y a 9 o Y o a A4 a Y a
waanssudus Inalumslsuinmsmamalnlada  dszneuatedmiuungenselsuims
1 :JI da' a 9 A Y a A A o Y 9 = 1 v A 9
ADATI AUNAMIFRAUAINTD IFUTMS Tonilunaudeya malauswlumsdaaulaly
a ~ 9 a I~ 1 [l v A Y a I~ 1 [l ~ 9 Aa 9 1
uims namlsuimadudinlvy Sunlduimaduaiuing namlsuinmsluiaaas
o A Y a Y o ¢ a Y a Yy 9 Ay a A
a5 anudlumslgusmslumyddand madumanlsusnmsvesgna engus Inatioy
A Y a 3 9 v = o a o
nseyeuu 1¥uSNS nudeya laems lsuuvasunungInUNganssutaziladenianms
A = Y A Y Y o A [V Y 4 ~ o
aaanuaemadenlsUIMInamalnlade wadunomod WHIAGIHYITI T 1
Y] 1 I [ dy
21U wuveamilu 3 aew asll
= ) o Y a ~ Y a Y v
apuil  Yeyan lvesdus IaaiinlsusmaranalnTade i
HUVFDUDINLUUATIVEDVIIINIS
~ a A 9y A Y d 3 o [ [
ARUN 2 WOANITUMIaDN IFUTMsvoIngloTisumes ludanda
4 A =y
g3 3511 WuluuaeunuIUUATIIARUIIIMS taziuuasunwlawila

~ U W Aa 1 a = Y a Y
fpouUNn 3 ‘]_]ﬁ]ﬁ]fl‘VlNﬂﬁﬁ’dTﬂVlllNa@]’E)Wf]G]ﬂiiﬁJfﬂiLﬁ@ﬂi%‘]ﬁﬂ”ﬁﬁﬁﬁﬂﬁiﬂ




% I~ 4 1 ] Y] 4
Tada AutuuaoUMNUULATINADUIIEMST IFNMINAT UL IAauAIs mIMaNuFURUS
sen19emals 2 awls

o’d‘ 9 a A o T @ [ d‘d 1
nanN 1% lumssziuniedamaulsilaveniamsaaianinananeo

a Y a ] v A s 9 o 9 Aq ¥
WANTTUMI IFUTMsmama InTadd Unayins IazuuuLenauanyuzueU9n NN 19
[ o W 1 Y] o Y a 9
Jannudagueasazilade Tasimuali 5= uniiga 4=11n 3=1unan 2=1iey 1=

Yy A
Llf]fl‘l/]fjﬂ

a Jdy aadq ¥
ﬂ]ﬁ?!ﬂﬁ]%ﬁﬂlﬂﬂﬁ!!ﬁ%ﬁﬂﬂ?ﬂ‘lﬁ

o 9 Ay Yo o Y ¥ a sy Y A A %
uW“llf)ﬂJ"ﬁVlulﬂﬂ?ﬁuﬂ‘iﬁﬁhl'JLLﬁ’JiJTiJimJ'JﬁW'ﬁLla$'JL‘ﬂ'H'13??61]@3;@@3&?]3@\‘]?]@“1/‘”!@]@5

0 <

i e
Tael4Tsunsudu5o31 SPSS For Window 1195%u 11.0
awv 3 dy Y Aaa a Y A
M3IveATIllFann lunmsanszivoya 2 Uszian Ao
1. admBawssan (Descriptive statistics) Woosuranyuza lvesdoyadiu
a Yy A Y a Y > = 2 v
YanauazngAnIsuEY3 Inalumslsusmsvesnanalnlade mnuswsmlann
A A 9 1 A 1
uuUdeUMINAeUN 1 taz aeun2 Tasmsiaueveyaluziluesninud (frequency) tagm
Y 9 o ~ <3| Y o v Y
jowaz  (percentage) MmiULVUdOUMMAEUN 3 WumslranudiAyvesilitena
v 9
miaaaniinaaefus Inalumsidenldusmsnanalnlada  doyaludiuiiezldadan
{ ' { g‘ o <3| o o '
WouuanasgIu tazAunden niminew  likert scale Humsldanuddguewaas
thselasmssmuamazuumiveiaszauanudwguesilatenamsaaia  fade lasmua

Y] Y Y [ dy = v
seauazuuuld 5 seaudail (5991 LRYTHINTNY, 2545)

sEAUANNEIAY FEAUALUUY

A

WANga 5

N 4

unang 3

1oy 2

Y A

LR 1

=

' A Y o v dy
Aunaen laihwdannuruieasil

seaumsaaaula FEAUAZLUUY
mﬂﬁqa 4.50- 5.00
1IN 3.50- 4.49
1thunan 2.50- 3.49
tou 1.50- 2.49

UoeNgn 1.00- 1.49



aa 4 a s Y {y ¥ 1w '
2. aﬂm%mumu (Inferential statistics) LWA’E—JHUJTJL?]T]%W"UE]?JQdllﬂi]'lﬂﬂﬁﬂ@]:]'ﬁ]ﬂ'lﬂ

k1) Q

4 ]
pazeunsndnde lutenquilsemnsnauald  Taeldatadeduiieiimsnadeuaunagiu

H 4
v laaa 3

Y} s £ g v o o Vo
2.1 1°lfﬂ1§‘1/]ﬂﬁﬂ°lJLL‘]J1J]lﬂﬁLm’Ji G]NL‘]J‘Llfﬂiﬂﬂﬁﬁ]ﬂﬂ’ﬂﬂ’dﬂ‘wu‘ﬁigﬂ’ﬂ\m’JLL’]Ji 2

132

% 1A v o Jdo ] A v o W A 1 a 4 v o @ 9
G]’JLLIJi ’ﬂiJﬂ’JHJﬁiJ‘WH‘ﬁﬂ‘LlE]EJNiJuEJﬁ'TﬂﬂluViiﬁllliJ I@’IEJ’JLﬂiT%Wﬂ’JHJﬁiJWH‘ﬁﬂJ?NG]’JLL‘]JiG]u

[ YY) a Y a Y o
(ﬂ%ﬂﬂ%Tﬁﬂiﬁa1ﬂ)ﬂﬂﬂﬁuﬂiﬁ1u(WQ@ﬂiiMﬂ1ﬂﬁﬂﬂl%Uiﬂ?iﬁ?%ﬂﬁiﬂiaﬁﬁ)



