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This research aimed to study the customer’s behavior on the priority levels of the
following; that is, customer’s behaviors and marketing factor related to the
customers’s decision in buying goods and services provided at supercenter in
Suratthani province. The assumption was that marketing factor vaffected to the
customers’s decision in buying goods and services provided at supercenter. A set of 59
items of questionnaires was used with 399 customer who were shopping at Tesco-

Lotus and waiting to check the bill.

Among the research population, there were more female than males. The largest group
aged between 16 to 25. Their educational backgrounds ranged from bachelor degree to
high school level or lower. Most of them were students and company employees.
Their monthly incomes ranged from 5,000 to 9,999 baht. They were single with the
family size of 3-5 people. Most of the sample population bought the goods and used
the services in the supermarket section, theatre and fast food center. The money they
spent ranged from 500 to 1,500 baht. They come to Tesco- Lotus because of the
sufficient and variety of goods and recreation facilities. The promotions distributed by
the printed materials, especially the pamphlets, helped them gather the interesting
information,' The day for using Tesco- Lotus service was not fixed with the length of
time at 1-2 hours. Most of them used private cars and motorcycles as the vehicles.
Besides, using Tesco- Lotus they used the services at other super center like Sahathai

Department Store and Big C.

The results for the relationship between the marketing factors and the customers’
behaviors revealed that there were no relationship between the marketing factors and
the customers’ behaviors as follows: all marketing factors with the amount of money
spent each time and the preferred super center. Nonetheless, there were relationships
between the marketing factors and the customers’ behaviors as follows: the aspect of
promotion; physical evidence with sale information; the aspect of physical evidence
with buying decision making; the aspect of products, promotion, physical evidence
with the block of time spent; the aspect of products, price, place, physical evidence
with the day to use the services; the aspect of promotion and process with the time to
spent; the aspect of price, people, physical evidence with the frequent use of the

services; and the aspect of products and price with the means of transportation.





