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Thesis Title: Marketing Mix Factors Effect to Purchase Decision of the Customers of Ocean Glass Public
Company Limited Researcher: Miss Sorrathun Akkitti Major: General management Year: 2012 Advisor:

Asst.Prof.Dr.Sanor Klinngam

Abstract 250150

The purposes of this research were: 1) to study marketing mix factors in the purchase glass wares
of Ocean Glass Public Company Limited, 2) to study customer’s decision in purchasing the glass wares of
Ocean Glass Public Company Limited and, 3) to study marketing mix factors effecting the customer’s
decision in purchasing the products of Ocean Glass Public Company Limited. The samples groups of 325
customers of Ocean Glass Public Company Limited came from stratified random sampling method. The
instruments of collecting data were questionnaires. Data were analyzed by using percentage, mean, standard
deviation and multiple regression analysis.

Results were as follows:

1. The marketing mix factors in customer’s decision in purchasing the glass wares of the
Ocean Glass Public Company Limited were high. These factors include the product which the glass wares of
Ocean Glass should reach the standard and high quality, price which has different ranges of price following
different types of glass wares, places for distribution or stores which convenient and located near the
customers and promotion which is recommend by friends or families.

2. The decision of the customers in purchasing the glass wares of Ocean Glass Public
Company Limited was high. In the problem recognition aspect, the customers buy the products from the
recommendation of those who used the product before. In the seeking of information aspect, they also buy
products because of the information about the product either from the store or the dealer. In the alterative
evaluation aspect, a purchase decision depends on good customer service from dealer. Also in the after
buying product aspect, the customers are happy and assure in using good quality products.

3. The marketing mix factors were effected the purchase decision of the customers of Ocean
Glass Public Company Limited significantly at 0.01 level. Three of the marketing mix factors can be used
for prediction. They were the distribution channel, price and promotion which are significant that can predict
the purchase decision together for 41.4 percent.

The finding from this research is that the marketing mix factors affect to the customer’s purchase
decision of Ocean Glass Public Company Limited products. Then, the company should develop the variety
products to serve the customer demand. The product should be suitable for using in. each accession. The
packages are also look good, colorful and have beautiful decoration. In addition, the products should also

have modemized in size and figure.
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