%dun flaus : nezuawimilmisaanisdeainieaituaiuganneelsrdsnu.
(NEW COMMUNICATION PARADIGM FOR HEALTH PROMOTION OF CIVIC
SOCIETY) .711finmn : sa. Dl awdaAsa9d, 250 wifn. ISBN 974-53-1020-4.

172584

mAseites “nrumpimibnizesmidesnieaasiugunnealnda umAdenniussidiondidsed
A TaamaAduangrnuvdn  (Documentary  Research) %eiﬂgﬂﬂﬁ’n’h&ﬂﬂﬁmﬂ:ﬂ'lﬂ”ﬁ'\nsnuﬁﬁmﬁuauqmhm
A0 NAAABTTLILAENTIUSY Fausil) W.A.2539-2546 ﬁﬁq"lu'nﬂummﬁu?ﬁ'ﬂﬁ;ﬁﬁﬁ%qiu 28 a9 unzfiayaszAusadidan
unAnteineniinufFygrimamaanmninudin isinmaininede Fausit] w.A.2524-2545 i’u‘afj'lu'nﬁumm'm"ﬁﬂﬂ%ﬁ
fivadu 28 dee nriensiuirgrzasdlunide 4 Usznisde (1) eAnmnnrweanszIwiminesnsdesns
l‘?‘mq‘nmw @) WeAnxmunnireanslfuuamadssndinlunsaiaeiugonm. 9) eAuniadeituanznusie

P - P ] -
midesnfesidiuguninssalimdan (4) Weusan wnmslumidsanrrenlszdaufeaiasiuganm

P SN |
uan'mﬁﬂumm"lﬂu

mTaﬂmnmﬂ?::'md’anutﬁﬂa%‘wm‘%uq'nmw'lum:muﬁﬂu"luu"lue'm"lﬂ’ﬂdqu'lquﬁtﬂwmmﬁ‘am?ﬁﬂufmw
Wuguruuas Anenraeaquauiniy Traniudesganmaspuaulagm Fanguitwnnvegluszdunreunfa nqu gumu
Uszidpn mnnd’mﬁuﬂqnnunnau?ﬂmm:nq‘mﬂm nrsusunsRasTfstuiumrA T ammekean dRnsTm
EIE ol LNy 1 AN TE s gl ALY TaehuwoAnieangy quru Ursmdmamlszgndld wazdalemaWhlrermléfidoudonly
nTsuumTeaTie “shaduganw Wy usnuriiesnmnjs “uilelgmgenm sl

ﬁmmmnﬂaﬂa*:'nﬁmu'lwﬂiﬂﬂﬂuﬁqnl“?'uéiuﬁm?quaﬁum’lun?ﬂnni’w?aqu-nutﬁmﬁ’u fenmiIRnifin
AngAnirainuAmgiauacdinn v"n'lﬁn'1'munq'uﬂmnd’muﬁﬁnfnuumnumﬂmn%u neulszsfamdawnniinun b
njuninusisaunguiusakonpnusinsia Taefiandiavtuuasasesialumssndivutissiuuazudlolguéu
nanuae Tugurulszday wam'mﬁﬁmjmﬁqua:'nmﬂm?ﬂ'zhﬂmﬂnﬁuﬁ'uﬁ’ ' §0mLﬁum?ﬁ"ﬂufi'mﬁutﬁaﬁqmnum
truwmdeduaslunguilsemdenn sncilrzaundaitainsunalunisfears wradieres reRdwindieanngu  eddns
nATY nAeNTY wienAlrrimuiifendes fegnieusmirzadan

ﬂqﬁ"ﬂdﬁﬁ’mﬁ‘dquanmm\'ﬂm?ﬂﬂmnmﬂsmﬁfﬁnuﬁwumn’lu»nuﬁé’ﬂ Burd Arwawnnlumadhudeansun
aunanluguu avfUzznanlunrruoumsdassiiausenrdesiin fummadenn AausrmuazAtTisrepmalmdens
n’mﬂmT'anm'lﬁ'qumuﬂfz'n'\d’qnuﬁdqu?'ou'lun?:mumraﬂmf fuiusnanszniailupnalrsndiuuasiAiesy
ANANRUSTUNIATY NABNIL ua:ﬂ?m'ld’muﬁuqn'\ﬂuﬂnqu'nu

uuqmq'lumﬁﬂmmmﬂ?mﬁmmﬁ‘aahqm?uqnmwtﬁun'\?'lﬁamﬂ'lwqwnuﬁ"lﬁﬁlmmmﬁuuazt‘ﬂﬂﬁﬂmnnu
Tuguau E\‘ﬂqﬂﬁﬂ‘?’itﬁﬂ%umﬂ'lwmmuﬂnmﬁmﬂm}'ﬁwﬁ'lﬁﬁuﬁaé’m‘%ﬂuﬁuummﬁnmqm? W wizassl U]
g1t wiemathu wev deRuinduiuirusmiamsreisasq u.a:daﬁqmmvi'mﬁtﬁ‘ﬂﬁﬂnﬂ?ﬁﬂﬂﬁiaaquq WL
doudan 1 mntlrsqungues Wit Urseie Aansnmudzafusudiofus dudu dﬂai')~1'|md'1ﬁ'lﬁqnﬁ'm'flimh4
usREas IR NAlA ArwmszuTn IuFaegTn N Fuhndamnlfunanuirupivasnginsmlunssiasiuganm
siely

AARTNNINEUAL ABA1INITHERY _ AtadeTelRds. ... Tob.... 4Q« .........................
AT ININEN aeiaTannanssLIne....4 5 SAQea i



# # 4685108928  : MAJOR SPEECH COMMUNICATION
KEY WORD: COMMUNICATION PARADIGM / HEALTH PROMOTION / HEALTH COMMUNICATION /
CIVIC SOCIETY !

RANGSIMA  NILOBOL : NEW COMMUNICATION PARADIGM FOR HEALTH
PROMOTION OF CIVIC SOCIETY. THESIS ADVISOR : ASSOC. PROF. TIRANUN
ANAWASHSIRIWONGSE, 250 pp. ISBN 974-53-1020-4.

172584

This research is qualitative, conducted by documentary research from 28 Health Systems Research Institute’s
studies durihg 1996-2003 and 178 theses of Faculty of Communication Arts, Chulalongkorn University, during 1981-2002.
The purposes of this research are: to study the new communication paradigm, evolution of civic society concept, factors
influencing communication of civic society and tendency of communication of civic society in promoting health. The

findings of research are as follows:

The objective of new-paradigm health communication of civic society is to develop a community's potential
and shared learning towards its own health promotion The target groups are focused on family, group and community
level more than individuals or specific risk groups. Communication process emphasizes on socio-cultural contexts and
lifestyle of each community, while opening more opportunities for people to participate in heaith communication process ,

not only in illness care and health problems, but also in health promotion.

A “civic society” in Thailand originates from a family- care unit and evolves into various forms after economy and
social crisis period. Most civic societies found in this research are not so big, but are united voluntarily, with some flexibitity
enough to run a program smoothly to prevent and correct, not only health prablems, but a variety of community

problems.  Each Community enlarges their network and focuses on seif-support among members.

The factors influencing the effectiveness of communication of civic society are: a leader's communication
competence, communication elements in accordance with socio-cultural contexts and community lifestyle, degree of
people’s participation allowed, relationship among members and ties with governmental, and private sectors, including

other civic society groups.

Effective communication for health promotion found in this research emphasizes on 2-way communication by
using various kinds of accredited media and accessible channels at different levels of communication such as personal
media (monks, teachers, a self-styled or alternative doctor, native philosopheretc.) traditional or folk media, and all kinds of
community activities such as group discussion, meeting, public hearing , etc which facilitate participatory
communication. Most effective community were found to integrate all available media to call attention, increase awareness,

and enhance attitudinal and behavioral change relating to health promotion among community members.
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