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The objectives of this qualitative research are to (1) study the factors and (2) proc..uses
involved in setting a play list for radio music stations. The methods undertaken in this research involves
in-depth interviews with the following groups: the company's executives, the producers, the music
directors, and disc jockeys of 4 radio stations. The 4 radio stations are taken from 32 radio stations in
Bangkok by Purposive Sampling. The samples are divided into two groups (1) Executives, managers
and disc jockeys of U&! Corporation (FMX and Eazy Fm) and (2) Executives, managers and disc
jockeys of A-Time Media (Radio No Problem and Green Wave), all totalling 28 respondents.

The term ‘playtist’ can be defined as a group of songs that radio music stations play which
have been selected based on the station’s music policy.

't can be stated that the music policy of A-time media’s radio stations is to have dijs take part in
selecting and playing primarily hits music while the music policy of U&I's radio stations is to have the
music directors as the sole decision maker in the selecting and programming process of hits music

Futhermore, eventhough the process for setting a playlist for each station involved different
criteria, but the process itself is similar and can be divided into two parts ; (1) Setting the ‘Station
Playlist’ which involved selecting and grouping songs, (2) Determining the ‘Broadcast Playlist' which
involved setting and playing songs on air.

The factors in setting a playlist for all stations is similar which inciudes : Music labels,
Personnel, the station's Music Genre, and the station's Music Policy. But radio station at U&I on the
other hand are concerned with one more factor : Technology.

In conclusion, eventhough the music played on each station is different based on different
music policies, but the purpose in setting a playlist is the same for ali, that is to promote and support

music labels.



