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This research studies communication process in popularizing Siamsquare and
communication factors of maintaining Siamsquare popularity. It is a qualitative research

employing in-depth interviews and documentary research.

Itis found that the communication process in popularizing Siamsquare is caused by
three groups: Office of Chulalongkorn Proparty, Pornpailin Development Company Limited
and business groups in Siamsquare. There are three steps of popularizing Siamsquare: the
beginning, the adaptation and the seeking for partnership. All of them are planned by
proactive public relations, reactive public -relations, integrated marketing communicétion:

(IMC) to create effective communication process of the popularization.

Communication factors of maintaining Siamsquare popularity are composed of both
internal and external ones. Inteme;'l factors are managing and controlling- the geod coﬁdition
of Siamsquare, IMC, characters of senders, arranging activities for participation, managing
Siamsquare”s interna! and external circulating ﬁedia systém and characters of receiveré.

External factors are shops and location.



