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The objective of this research is to study the communication process of community campaigns for
war on drugs , the communication strategies of campaigns leaders to encourage the alliances of the community ,
the characteristic and factor s leading to community’ s ties , attachment , involvement and co-operation among
community by means of qualitative research. In-depth interviews with 24 key informants were used to complete

this study.
The results of the research are as Follows : The communication process of communit - campaigns

can be described in 3 periods :

Phrase 1 The Sparkling of community campaigns by insiders Mr.Wanper Ket — Am
Mr.Pompichai Dissaro and the Chief Monk of Temrak Pattana Temple along with core alliance in the community
using key messages of community — based campaigns for the love of homeland , the care of local people being
harmed by drugs and mobilizing people of Bangkurat to stand up and show spirits by giving hands. The

interaction of Bangkurat members is two — way interpersonal communcation both officially and non — officially
including community activities

Phrase 2 The Government’s War on Drugs Campaigns ( 2544 — 2546 ) Key Players are
Mr.Wanpen Ket-Am , Mr.Pornpichai Dissaro along with the Chief Monk of Temrak Pattana Temple teamed with
government officials. Key messages aimed at terminating drugs crisis and promoting sustainable drug free
community. Channels of communication are integrated community-based media via the existed way in the
community to the public and seeked for more allies supporting community campaigns.

Phrase 3 The Government’s War on Drugs Campaigns (2546) Campaigns l=aders are Mr. Wanpen
Ket-Am , Mr.Pompichai Dissaro , Mr.Supot Puti Kiatkajom ,Chief Monk of Temrak Pattana Temple , Village
Chiefs. Key messages focus on the loyalty & contribution to the King on his birthday by building a sustainable
drug Free community , the cooperation with government policy of war against drugs and the demonstration of
community power to fight against drugs crisis. Integrated communication channels in the community have been
used such as community activity, interpersonal communication ,printed media and particular community media
have bzen wtilized to hit the coorperation of alliance and community members.
The communication outcome : Community Campaign in Bangkurat in Phrase 1 was successfully participated by
local people. However, others that are new members of the commumity tended to be on the same side during
Phrase 2-3 due to the government policy of community empowerment

The Commuricaticn Strategies of campaigns leaders during 3 phrases of the campaigns against
during 3 phrases of the campaigns against drugs have certain commonness by focusing on sender strategies using
credible , realiability and trustworth ness presenter style. Themessages aimed at motivating using fear a Rational
appeai and psychological approach. Integrated community media and participation communication have been
chosen for the particular circumstances. That consists of interpersonal communication , community activity ,
information centre ,print media and mobile community broadcast.

The Factors leading to communtiy involvemet and coorperation among community alliance can be
described as 1) Internal factors : Personal Level and Community Level 2) Extemnal factors : Government Policy
and Government Supportive Functions and The mass medias



