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ABSTRACT

Studying process of marketing communication for community's products from
Lotus. The aim is to analyse the role of marketing communication which has affected
towards community's products and to study the strategy and marketing communication
of producers. Surveying and collecting data of Lotus products from each community
nationwide totally 7 groups are concerned. The result of study shows that the
characteristics of producers compose of people in community joining together to
produce, manage and sharing benefits such as Group of Ryizome product from
Nakornsawan, Bung Sri Faa woman cooperative from Pichit, Group of Pensiri hair Spa
from Ubonrachathani. Furthermore, there is a monopoly producer in some communities.
Manpower and raw material are applied in community as well. Members in community
group has participated either in managing or sharing benefits. For example, group of
Sirada products from Lamphang, group of Bua Spa House from Pathumthani and group
of Thai Bua house from Bangkok. The product characteristic mainly come from each part
of Lotus by making food processing. Tea, wine, appliance, decorative items, souvenir,
shampoo, conditoner, body lotion, perfume, cologne and herb oil are some samples.

Regarding to marketing communication, every group of producers have
emphasized on leadership in being a personal media to promote and communicate with
group about their activities and products including co-orperarte with other agency. Most
of them have their own brand such as Group of Sirada products, Local enterprise group
of Baan Dao, Group of Pensiri Hair Spa, Group of Bua Spa House and Group of Bua
Thai House. Their products do not emphasis on advertising media or any mass media
like T.V., Radio because the cost is very high but they focus on Internet channel of State
agency or private enterprise to advertise and promote their products instead. There are
only 2 groups of them have their own website - Group of Sirada products and Group of
Thai Bua. As known, every producer has ever joined O-Top festival at Muangthong
Thani. They understand that being an exhibitor is a good way to PR, build up an image

and boost up sale. Both brand awareness and recognition are by product. Besides,



other activities like training, seminar and trade exhibition are marketing tools in
communicating and promoting their products and groups with customers.

Most of them still have marketing plan and communication as before. Only Group
of Pensiri Hair Spa would like to adjust their pattern and details of leaflet, advertisement
in order to make more attraction for customers and have a modern style whereas Sirada
group wish to open their branch at an important place and tourist attraction such as King
Power Duty Free at Suvannaphum Airport, Jangceylon Department Store at Puket

province and etc.
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