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The purpose of this research is to study the procedure of communication in forming “Nommae Group” and the
procedure of communication in promoting Breast-feeding campaign. The qualitative research methodology using a documentary

research technique, non-participation observation and in-depth interviews are used with 20 key informants in this study.

The results of the research are as follows : The communication process of “Nommae Group” in forming a group to
support breastfeeding can be described in 5 period. 1) Initial Set-up Period: Suwimon Cheewamongkol, a physician, in aware of
problems with breast-feeding persuaded friends and acquaintance to gather and brainstorm with technicians in finding reasons to the
stated problems. 2} Seeking Alliance Period: “Nommae Group™ gathered from a group of mothers played roles in transferring
knowledge and exchanging experiences among them. After that, they further persuaded more acquaintance to join the group. 3)
Activity Period: “Nommae Group” set up ways to contact and communicate with members such as arranging activities and
communicating via internet, telephone and pamphlets. 4) Expansion Period: This period was about spreading information into other
social groups and publicizing breast-feeding campaign through mass media. 5) Social Agenda Period: Increase in social acceptance

and breast-feeding behavior enabled the issue of breast-feeding into public policy. “Nommae Group” decided to stop its role.

The communication process of breast-feeding campaign consists of (1.) Set goals for campaigning (2.) Set up
objective of campaigning (3.) Set target Group (4.) Identify data and issues of campaign (5.) Identify communication channels
including persons, mass media, activities, ad hoc or campaign, and specialty (6.) identify message strategy: rational, truth
presenting, status, striking message, enthusiastic message and common symbal (7.) Identify media Strategy : purchase of the media
at reduced price, using celebrities, presenting direct experiences, presenting issues of public interest, regutarity of reply, good
relations to media, ready for press release and applying mixed media (8.) Research: conducting research on target group and

related population for future plans on increasing efficiency of next campaign.

The main conclusion that breast-feeding campaign used for promoting were breast-feeding campaign used person-to-
person communication and communicate through connections, including using personal communication through Volunteered Mother
by sharing knowledge and experiences among mothers that can change attitude and behavior of target group. And communicate
through various groups by utilizing skills and expertise of each group to complement each other. It also sought public communication
to spread trend of breast-feeding, and utifized special occasions to create interest. And utilized various communication channels to
reach demands of each target group. Nommae group also sought public communication to spread trend of breast-feeding, and

utilized special occasions to create interest. And utilized various communication channels to reach demands of each target group.





