169321 °

neul  uuowile ¢ nrzumunseartunsdants  “lanmsazwiugny”  seedngiuuty  Samdauum.
(COMMUNICATION PROCESS IN MANAGING “BRIDGE OF MERIT PROJECT" OF WAT SUANKEAW,
NONTHABURI PROVINCE) ®. AN : sepnansiansd as.1l391: aonTianuu, 285 i, 1ISBN 974-17-
6745-5.

v o
o oo

msidnluaiiiidnqurzasdieAnsinszusuntsfearstunisdanislannirazngyaesdngouuia  daudn
. oo X . . o Y - - -~ -
wumf  ussiladuiidesianitainegradlaninirasniuyy  revinacuude Swdauumyd T liEnidudinunm

(Qualitative Research) fagnisdananisafuurhifidouion Ansanienaiseiney ddentes uazdunusaiunisnzanig

AlitiayadAtyImuIu 27 AU

LANFARENL nrzLaumseanslunsdamstazanag Sl wmnanisiesns 6 dhwunemdn Aa (1) e lideys
. i o . i - & i~ . .
41817 (2) Wednaliiiaagaes (3) Medgmulintedud () wedgrulidieslenadunfusntiavie
(5) waranlagimiRareanian (6) ierugunAnliucuresnidn Tanfinssween fsenln uacsyaliiaouuds ¥in

wihiDugddeans Wuringudfuans 3 ngude (1) arssum (2) nq‘uu’]'mmﬂLﬁm:;TqV;tﬂuﬁv“;m'aufuinﬂmma:ﬂmin
ealanams (3) Wtetnaresiazans Taawszween Hineds lunsfeansiussisoimusinunamemd, usznnfmbs
Whiase uazyaiBauufadaindaianizia daumsdeansiunguiiwnmansidusininlasnmremesweey 1
FnnlszpuiuanznsIsmMIwesaNdn, MaduAfAnumNuIun, Madatemalisudndwene, uazmslddelunis
pILANMATRTedeng dqumt%msﬁunémﬂwmamww:ﬁlﬂuQMﬂﬁuTﬂnmmmu“aﬁE&u s Widayavte
AU, STunBANAAINUNGLTANA, 'lﬁiﬂqauﬁtﬁﬁmmﬁﬂauﬁm uar Wi mdnomeuriddesiana dounnsieans
ﬁunq’mﬂwmmﬂm:ﬁu‘]uam%nTﬂNmnmgaﬁ‘ﬁmuuﬁqﬁ’u Ursnevludrunrdeandsanunimdn  Tasdeans
suiluiues, muANgUaiy, uassuTuaudnWHiRndTindenszneay uazmrdeannientsUfiRey Tntbifessiudu
Awniau, Wlddnna, waarlwee, Wemnidy, uazmrtihiAauasTusadatmaua uenannii usannnisdeans 1
mlinguyana 3 miunTwﬂﬁdqu‘iquhns:munwﬂamr vszneudan (1) Aenaasu TnalaseamsBinedunmnl, Jou
padurf, waniananr, wasdatemalidndowsy @) wissnusne Inalarmstieuindiednsnsllurmey, uasli

nssauiu (3) Uszmmwinll Tnedosszaduiud, wazidugidumviiulazanng

U o . v o - o Y
taduniaasrienisinnegredlasansazwiuygy disnsudos dadunirfearruazilidomivayy Tanilaqanis
Raarsszneudae (1) dadeduddeans Wud aawnsa, anmusniedian, ANUTIWGA, LazNOANTIIMIAUNS
Aoa7 vaanssnaen faenln (2) tadaduans Wud nsemsdnaarnady, uazAmaiianunindede (3) Tadudutes

1 . § - - - o
yamsdeant W msdesnshugndanzuafiiena, uaznldtemandasimaneteana (4) Tadudugiuans
. - . o o - . o - -
ur prdenla afvs ludawszwaen Asento, woAnsmunaninyg, wezadeaninidssavidellsfadrlond
douiladamiuayy Urznaudag (1) Tafomsdiusdaius Wun dudineiinangn. uwwBufiaunmussiinom
wanuang (2) Tademdugeas Wud nmmiiaueinau audeslena aunnau agludeandludnununn, Atiennes
- p1 v . - N [y , o 3 - vt - v y v o
Auireudadudmiviewdouiy, weznrldfuauiniieandiinauasiienvainuate (3) dademadiwge Idud
mrldfumaiuayuan@auasmilunisdialrsdniuslasnis, fanarumouniGoerireslannisuiludiwg, uas
i ' o~ & d . - - o~ e
msdeansuuutnsietn (4) tadevnsdunu Wi sowidredannmisgalfmudundowda, wasnisiigulef

< o 1% o o v o . o« P P (-
“qﬂ.ﬂmﬂ'\“f‘u'ﬂ'\ﬂauﬂ'] (5) ﬁQQfJﬂu'l 1ﬂl.m ﬂ')']“iﬂﬂlmulﬂwq:mQﬂﬂQTﬂ?\in']m“le_Nll“\“mﬂ']

7 el
NAN mszanduiug ﬂ’]ﬁﬂﬂﬁ'ﬂﬁammuam b WLy
A7 TINAAAATABUINT apieTeeransdninem """

fnsdnen 2547 aaiadeenantandinenian......... T e



## 4685055228  : MAJOR DEVELOPMENT COMMUNICATION 1 6 9 3 2 1
KEY WORD: COMMUNICATION PROCESS / MANAGING / WAT SUANKEAW / NONTHABURI PROVINGE
KULNAREE NEAWPANICH : COMMUNICATION PROCESS IN MANAGING “BRIDGE OF MERIT PROJECT"
OF WAT SUANKEAW, NONTHABURI PROVINCE. THESIS ADVISOR : PARICHART STHAPITANONDA., Ph.D..
285 pp. ISBN 974-17-6745-5.

The purpose of this research was to study the communication process in managing and factors of
maintaining “Bridge of Merit Project” of Wat Suankeaw, Nonthaburi province by means of qualitative research
implemented by non-participation, observation, and documentary studies. In-depth interviews with 27 key informants

were used in this study.

The results of the research are as follows: the objectives of the “Bridge of Merit Project” are (1) to provide the
information.(2) to generate donations,(3) to generate purchase of product, (4) to encourage the target group to
participate in help and support program,(5) to thank the donors and (6) to monitor the operation by members. In this
project, Pra Payom and Suankeaw foundation play a key role in communicating to various groups of receiver; (1) public,
(2) target group, both members and people who have an interest in the project, and (3)networks. Many communication
strategies were adopted through various channels; for example, Communicate with public, using speech and
demonstrations by Pra Payom, and specific media by the Suankeaw foundation. Communicate with target group within
Pra Payom members by setting up a meeting between committees and members, field examination, group discussion
and monitoring through communication. Communicate with target group among people who have an interest in the
project by giving advice, facilitating the donations, providing information to purchasers, and encouraging the low-
incomes groups and disabled persons to receive help and support. Communicate with target group within Suankeaw
members, unofficially face-to-face communication using polite language and correct tone, regardless of hierarchy or
social status. In addition, the communication strategies used in this project also increased the level of participation of
these followings in the communication process. The program hés (1) allowed the media to set up an interview, publish
in the column, provide free information, or physically visit and observe the operation. (2) incorporated a warm welcome
and facilitated the organization by giving a presentation. (3) let the public spread the news, announcements, and

generate feedbacks.

The factors of maintaining Bridge of Merit Project are composed of both communication and support.
Communication factors can be divided into (1) Senders factor, including the communication ability, reliability, social
status, behavior, and Pra payom communication style. (2) Message factors include fact communication and reliability.
(3) Channe! factors include opportunity of ulilizing potential channels and various communication channels. (4)
Receiver factors include willingness to participate in help and support program, as well as donations. The support
factors can be divided into (1) Product factors including price, qualily, variety and availability. (2) Poputation factors,
includeing size of low-income group. disabled group and unemployment, wants and needs of consuming new
products, demand from buyers, incorporation from donors. (3) Media factors include support from media to provide
public retation, spread the word, and point out the benefits of the program. (4) Location factors include accessibility,

attractiveness and availability of shops, and supermarkets. (5) Other factors include uniqueness of the project itself.
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