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This research aimed to study the message design for public relations of
alcoholic beverage in new media and the link of online efforts to offline activities of
lalcoholi:: beverage corporations. Quantitative research was performed by analyzing
messages from 6 websites and 8 Facebook social networking sites of alcoholic
beverage brands from October — December 2010. Data were collected through
coding sheets.

The research indicates that the corporations are the major sources who post
on website and the consumers (fan or member sites) are sources who post on
Facebook social networking sites. Both of websites and Facebook social networking
sites are presented by muitimedia; text, image, sound, animation and VDO. The
major content includes marketing communication relating to activities (online and
offline) on websites and social networking sites.

The research also indicates that the alcoholic beverage brands took the
advantage of integrating online channels to offline activities. Major strategies
includes using multimedia-oriented, identifying personification in new media,
participatory strategy, promotional tactics in online channel to join offline activities,
coding messages presented in the mainstream media in new media and using varies

kinds of public relations in new media.
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