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waanaaaanyiinIsszaduius lude ludianun wuienue 13 asaudn laun nsdusn
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Aaiull 20nNes, MIAUANTING TR, AINAUAIEUATA Twinesd, RIAUANFINeTuaN
29aMN, ATAuAuaLlegn 2eain, AAuAunSans, ArAuddasRed, penduddefina
, AnAuAAWeUTan, AAuAT iy, AANANe1T1E, ATAUAITIN Tina, LATAT

dudlninas

T ldnnsdusnatsuuuaniziatzas (Purposive Sampling) #1013
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wayauniga 8 duau (IfuendnuiuanN Endui 29 Muanau w.A. 2553) wazilau

anysnfaadilen naenaupuadeulmfutlaqiiu (Update) Tu
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1. ATVAUAELLATA TN sa (431) (25,266 A)
2. pIAUAEINaTUan (18mf1) (20,808 AL)

3. nIAuAeNTnE ((Dus) (12,668 Aw)

4. A AUANARITLE 2anines (831) (8,506 AL)
5. pAuALWaaLses (\ef) (4,711 Aw)

6. nAuA et (e d) (3,945 Aw)

7. paduanlninesides (Duf) (2,854 Aw)

8. AIAUARI (Das) (2,666 Aw)
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mM59% 3.1 LaAIATIRUALATaIANLRANagaangrituananldlunsise

ASIRUAN dasmnansUssadnnuSluaalns

Vulds WulgRirsatnadanayn
1. fuasa ln www.100community.com www.facebook.com/100PIPERSthailand
Wasa
2. awasuan | www.smirnoff.com www.facebook.com/SmirnoffThailand
3. 8113 - www.facebook.com/AsahiSuperDryBeer
4.9 9% U ‘fi www.johnniewalker.com www.facebook.com/JohnnieWalker#!
qanm@j /johnniewalkerthailand
5 WaLtm ’:a § | www.federbrau.com www.facebook.com/Federbrau
uee
6. lauiu www.Heinekenthai.com www.facebook.com/wwwi-

greenspacecom

7Ininef - www.facebook.com/tigerbeerthailand
def
8. A www.boonrawd.co.th www.facebook.com/singha.club.activities

4. LASRYNaAN b luN15IAE

N1331AT1L AL ie U (Content Analysis)  “d19” (Message) 184N17
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7
N. UMAIIAYA (Sources)
- filszneunis/ iuungined

- 879845 14AWA (Testimonial)

= '

Haeidaenannadiayy (Endorsement)

>

- guiTnanialyl
=
- AU
9. gtluuunsinaueuuLTaAtAe
- UABRAREFNENET (Text)
- ULAUeANIWH (Still Image)
- Yauassn waanulug (Animation)
o v aa )
- HEUBAENINIALE (Video)
- YnauasaeLdss (Sound)
A. gUuuunisdeansludelu
- n3zydieAN (Text Posting)
- U@8n (Blog)
- walulagl RSS (Real Simple Syndication)
- nguUNtiuNIwang (Photo Sharing)

- AnlaUszandunus (Video News Release; VNR)

- wiznn (Tag)
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- 1NN (Multiplayer Games)
- A7)

4.1.3 a¥nnreuuulIAnqngelaluans (Message Appeals) 2848929904
tausilanm (2549) uarnisdnunavsjlszinnasatlaniasivanislszandunug Ineld

LLNAR NAIFLAZIARITIINN T TN NS 799 Wilcox (2005) 1TIUwUINNY ﬁq’f’:
n. 931alua"s (Message Appeals)
‘ - anqalalagldpanunan (Fear Appeals)

- anyalalaeldarsund (Emotional Appeals)

- qnaslalaeldAanuings (Anger Appeals)

- apq4lalaelda1sunidu (Humerous Appeals)

- ap349lalnel491998 (Rewards as Appeals)

- qnaslalaelduseqala (Motivational Appeals)

& = o o & o4 A -
2. Uszinnaaaitiann 14 lun1sdea1slszan dunus1aaAsasnNLeanages

Tuaaluy

- U3innATUIU 3849377 UL RULa L Ta LR TR AN IUTDN AR TUT

(Corporation/Product Content; history and reputation)

- dszinnniruamsmNTuRnTaLABdIAN (Corporate  Social

Responsibility — CSR)

’

- UsziANnN13R041IN1IABIARIUNANTTNAY 111 N1TUANTU N1g
sznam naadlasnduduasianssuniAs WA (Event Marketing; contest, workshop

and event party etc.)

- Uszinmnnslvideyanansinugt (Product Inform)
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- UszinnAnutiuge (Entertainment; music, movie etc.)
- Uszanniein (Sport Theme)
- Uszinnnn98eBeg l1ANAN (Testimonial)

- dszinmnisldyarsunnanaaiuayy W Wnasanis wie g

CRIGEN (Endorsements; expert and celebrity)

- Uszinnnisanadariaae aDALAZN1TAREUAL (Statistics and
Rating)
- Uszinmnnaid3nAINS (Education)

- UgznNNI789L@INNI9U8 (Promotion)

- dsmnvnisuansiiiuiaadeviad alaunu uaznisdsziunninin

(Vision, Slogan and Quality Claim)
- dszinmitlavialu guwuunnsld®ae (Lifestyle)

% e 4 e e 4 4
414  AF9NTAULBIAANEIALNIHIN I bUN15U sz a1 NN USIATRIAN
uaanagesludalud TnsuiandssinneArnuiunienissasnisldnis ewn nasldnien

Milunnang (Formal Language) waznsldnteilaiidun1enng (informal Language)

415 afrnsauuulAsiaaiunadsnisdenlosdenivesulatgianss

[

aawlaal Fail
- nngaanzidauidnsannangsu (Registration Tools)
- ANDNLAE (Special Offer)
- N3 AaNIAN (Invite Tool)

- nN3lnananssd (Post Event)
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- UTNAANTIN (Create Event Page)

- ananannue luaratnsdapnasulasl (Status Update of Offline Event)
- TWa%9A (Link Post)

- wilznn (Tag)
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