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Term Paper Title : The Relationship between the Marketing Mix and the Sex Reversal Tilapia
Fry Purchase Decision Making Process of Buyers from Manitfarm in Phetchaburi

Author : Miss Montakan Tannanon Major : General Management Year : 2011

Abstract Z 4 5 8 18

The purposes of this study were: 1) to study the marketing mix of sex reversal tilapia fry
from Manitfarm in Phetchaburi 2) to study the decision making process of sex reversal tilapia fry from
Manitfarm in Phetchaburi. 3) to study the relationship between marketing mix and decision making
process of sex reversal tilapia fry of buyers from Manitfarm in Phetchaburi. The population of this
study consisted of 220 people who buy the sex reversal tilapia fry from Manitfarm in Phetchaburi.
A questionnaire was used to study the decision making process. Statistics used for analyzing the
collected data were percentage, mean, standard deviation and correlation coefficient.

The finding were as follow :

1. The marketing mix of sex reversal tilapia fry from Manitfarm in Phetchaburi as
a whole was at the high level. Considering on different aspects, the majority of buyers paid most
attention to the physical aspect which was the reputation of the farm. Secondly the buyers considered
the product aspect which was the logo of the farm. Lastly the buyers concerned on people aspect which
was the knowledge of the products.

2. The purchase decision making process as a whole was at the high level. Considering
on different aspects, buyers were most concerned on the problem of need recognition which was the
need of quality tilapia fry. Secondly was the alternative evaluation which was the reputation of the
farm in producing tilapia fry. Lastly the buyers concerned on post-purchase feeling which was to
recommend the products to their friends.

3. The relationship between the marketing mix and the purchase decision making
process had a significant statistically result at the .01 level. The first rank was marketing mix on product
aspect related to decision making process on post purchasing feeling. The second rank was marketing
mix on process aspect related to decision making process on post purchasing feeling. The third rank
was marketing mix on i)rice aspect related to decision making process on purchasing decision.

The findings from this study provide important information on the relationship between
the marketing mix and the purchase decision making process of sex reversal tilapia fry to help tilapia

fry farmers to improve and develop their productions and services according to buyers’ needs.
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