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Abstracts
215789

This study aims to collect some identities of Bang Luang Chinese of music, and to
create a local guide and a graphic designs for the cultural communication of Chinese
music between communities with visitors. The samples used in this study are divided into
2 groups : 1) the messenger, in the Purposive Sampling,. That is local expert in Chinese
folk music, the Chinese musicians of Ruam Mit Bang Luang Band, and community leaders,
who has a key role in communicating the Chinese musical culture at the Bang Laung
community, and that participants, most are guilds, were 48 people. 2) the audience is
tourists. The used methodology is an accidental sampling 90 people. The equipment
used in the collection of informations is an unstructured interview. Questionnaires assess
their satisfaction with training the local guides and tourists with a local guide. Both open-
ended and closed-ended questionnaire. These collecting informations on the identity and
its group of the Bang Luang for determining the identity and image desirable for the
graphic design and content to guides. The statistical analysis is used in mean and standard
deviation.

The results showed that the identity of Ruam Mitr Bang Luang Chinese music
as follow : 1) the identity and cultural values of Chinese music. The existence and
the cultural heritage from generation to generations. 2) the identity of the note
about China and Chinese instruments to preserve the history of Bang Luang Chinese
music. The appropriate image for the Bang Luang Chinese music band as fallow:
1) the phenoumenal of friendship, of love, including an inheritance of Chinese art
music and culture and passing the value of art, music, from generation to generation.

2) the configuration, lifestyle, music, Chinese culture is still preserved in terms of the
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traditional Chinese note, Chinese instruments, language, music, and playing music
festivals. The friendly personality that is appropriate for the Bang Luang Chinese
music band that is musicians and tourists interesting, that is 1) Chinese culture, 2)
the culture could traditional exist from the past to up present now and 3) a
surprisingly colorful ones.

The results of the graphic designs showed that the chosen model is
appropriate and can also communicate through image and identity of Bang Luang
Chinese music band. The opinions and satisfaction with the brand and graphic style
that highest communicates , and appropriation on various fields in the following
orders , first that is a beautiful graphic style. Second attract the attention of the
buying and selling. Third it can afford them any places as media types. Fourth
contemporarily. Fifth it has own unique. Sixth it denotes to Bang Luang Chinese
music band. Seventh it uses a color suiting the image and personality of the Bang
Luang Chinese music band. Eighth that is a universal communication taking various
forms . Ninth that is unity. Tenth that is easy to remember it well. Eleventh that is
the trust in the quality of the brand and the last that is the target-group.

The results of a local guide. Is training local guides to some Bang Luang
Chinese music.There are eight main elements as follows: 1) Background 2) The basic
concept in the development of training courses 3) The purpose of the course, 4) the
structure of the course. 5) the property of their training, 6) to organize training
activities 7) media training, 8) measurement and evaluation. The overall appropriate
value is in a high level, and an element of the training course is appropriate on many
levels. And the satisfaction and evaluation of the training program to train local
guides are satisfied in a high level.

The Conclusion shows that the model Graphic design and the training local
guides to some Bang Lung Chinese music that are created on this study has achieved

its objectives.

Program in Fine and Applied Art, Faculty of Humanities and Social Sciences, Nakhom Pathom Rajabhat University.
Program in Community Development, Faculty of Humanities and Sodial Sciences, Nakhom Pathom Rajabhat University.
Program in Thai, Faculty of Humanities and Social Sciences, Nakhom Pathom Rajabhat University.

Bangluang Municipality, Amphoe Banglen, Nakhon Pathom.
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