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1. msfudterausiaanis (Need recognition)
M?‘ﬂnﬂi?uiﬂcguﬂ (Problem recognition)

Y

2. n’niﬁuuﬁm‘ga {(Search for information)

Y

3. mMaszifiunanadanteounisae

(Pre-purchase evaluation of alternatives)
4. Mefindulatia (Purchase decision)
: Y

.
5. WIRNTIUNEUAINNGTA (Post-1purchase behavior) -

mﬂa“wﬁ?hmqﬁm:‘u (Behavioral outcomes)
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5.1 Aldanesau (Total spending)

v

o ¥ ) e
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4 @ o o 1 oA a
ms1ei 2.1 Tadeganudus svesnguiioades (Stakeholders)

mjuﬁaﬁ'mi’fm ﬂ%%ﬁéﬂ)]uﬁl!gﬂ (Key success factors)
(Stakeholders)

1. gndv - anuiaweledounasrioudiod ( Satisfaction toward destination)
Vinveadion - anusnareunaieuiiod (Loyalty toward destination )
(Customers/tourist) | - auAUIALABLNAYDUTIEA (Destination familiarity)

- aldaesay (Total spending)

- 999 nmﬁﬁﬁn (Length of stay)

- 51u’3uﬂ§:\‘1ﬂ151’i8~11ﬁ8’30§‘1 (Number of repeat visit)
2,009 - WAADUUNUDINNITAINU (High return on investment)
WAADULNUYDY - Alsiioedusinmsduiiua (High gross operating profit)
M3AINUYDY - anuHnaddanasmsseniuns@ufn (Trusted and recognized
Adsznoums brand)
(Investor/property - mawzaaa lauin (High market penetration)
owners)
3. Wi - anwuiawelaluauetiann (High job satisfaction)
(Employees) - amwnadenlums ﬁNTu‘ﬁﬂaﬂﬂﬁfJ (Safe working environment)

- MsHaLazANAY InUBINnIU (Personal development and

growth)
- msfinousuuazmsAnY18819@eIiiee (Continuous training dnd
education)

4. urU - msthanuiesiuuaznsineusy (Local employment & training)
(Community) - M3 ‘-‘?:ﬂa uﬁ'ﬂuﬁ’mﬁu (Local purchasing)

- NINITUMIVAIUIININYUYY (Community involvement)

- asdludithuiiaenms oS mamsdenu(Hospitality)
5.5311a - anufunwazauiiadesnmvesdiontd (Stable and secures
(Government) tax payer)

miﬂﬁﬁﬁmuﬂgmﬁﬂn (Regulatory compliance)

M3n329103510'1@ (Income distribution)

6. AUIAdOW

(Environment)

HANTZNUADAN WWLL’JﬂﬁlﬂﬁJﬁ1q @ (Minimized negative impact)
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