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Research Title  Building Destination Equity and Value for Sustainable Tourism of World
| Heritage in Thailand: Case Study of Historic City of Ayutthaya
Research scholarship granted in the budget year of 2009 Total amount 351,080 Baht
Research time frame 1 year 3 months From 29 September 2009 to 31 December 2010
Researcher 1. Assistant Prof. Dr'. Renumas Gulasirima
2. Dr. Jirawat Anuwichanont

3. Asst. Prof. Dr. Panisa Mechinda3

Abstract
247520
This research endeavors to develop guidelines in building destination equity and
perceived value for sustainable tourism of Historic City of Ayutthaya. This research is both
qualitative and quantitative. The quantitative research is conducted using questionnaires from 400
convenience sampling of international tourists and 400 samples of Thai tourists. The qualitative
research is conducted through three series of group interview with stakeholders including
entrepreneurs, residents and government officials. Most of Thai tourists are female, aged between
25-34 years old, single, have bachelor degree and work for government or state enterprise. Their
average household incomes are between 29,999 Baht or less. Most of them come from Bangkok.
Regarding international tourists, most of them are male, age between 25-34 years old. They are
married, professional, got bachelor degree, and have averaged income between 50,000 -
64,000Baht. Most of them come from Europe.
According to the research findings, the guidelines for building destination equity
are to develop destination identity and value in four dimensions as follows: (1) World heritage
dimension (2) Historic dimension of being an ancient city (3) Cultural dimension of being.

learning source of Thai culture and residential lifestyle along the river and (4) Religious

' Ph.D. Faculty of Science and Technology, Suan Dusit Rajabhat University, Tel 02-244-6417
? Ph.D. Graduate School, Suan Dusit Rajabhat University, Tel 02-244-5712
* Ph.D. Marketint Department, Faculty of Business Administration, Rajamangala University of

Technology Thanyaburi, Tel 02-281-8181
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dimension of having 536 temples. Consequently, Ayutthaya should be positioned as “The
Historic and World Heritage Town of Thailand”. The marketing efforts enhancing destination
equity from Thai tourists’ perspectives are retail performance, advertising, quality of service
encounter and website, respectively. Whereas, marketing efforts enhancing destination equity
from international tourists’ perspectives are website, advertising, retail performance and quality
of service encounter, respectively.

The research findings reveal that tourists’ satisfaction is found to be the most
powerful indicator of tourists’ loyalty, followed by destination equity and perceived value,
respectively. In contrast, destination familiarity has no significant influence on tourists’ loyalty.
Moreover, Thai tourists’ loyalty is related to tourists’ staying overnight and revisiting, except the
spending. Whereas international tourists’ loyalty is related to tourists’ staying overnight and
spending, except the revisiting.

The guidelines for building destination equity and value for sustainable tourism
should emphasize on (1) destination equity which can be created through the development of
world heritage, historical, cultural and religious value, (2) perceived value which can be achieved
through the building of the reputation dimension of value s being the world heritage and
monetary dimension of value in term of low travelling costs and (3) the preservation of the
existence of being world heritage which should be focused on the preservation of Thai culture,
environment (cleanliness), economic sustainability and safety for tourists and their properties.

Strategic planning formulation based on the guidelines in building destination eq’uity and
perceived value for sustainable tourism in the social, environmental and economic dimensions
can be summarized into five strategies (5C) as follows (1) conservative tourism, (2) cultural
society, (3) clean environment, (4) community economy, and (5) cooperation between

stakeholders.

Key Word: Building Destination Equity, Brand Value, Sustainable Tourism, World Heritage in
Thailand
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